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“WHAT HIGHER COMMENDATION ... ” 


D’ Orsay Service has grown and flourished for more than twenty years through the best of 
all advertising—that spread by word of mouth and correspondence by satisfied clients whom it 
has helped to make their dreams of literary success come true. Here is a typical letter: 


“Until I wert to work with you, I felt I was struggling in the dark. It’s a dif- 
ferent story ncw ... Already I have recommended several interested friends to try 
your criticism. On the basis of the work you have done for me, one person has 
already signed with you for similar instruction. What higher commendation can I 
give you than that I recommend you to a friend?” (Name on request.) 


SOME VALUABLE HELPS FOR WRITERS 


| PLOTCARDS—THE PERFECT PLOTTING DEVICE 


A deck of cards which supplies plot synopses of at stories you can hope to write if you live to he as old 
least 1:0 words each-—and supplies them FOREVER as Methuselah—and they are COMPLETE WORK- 
AND WITHOUT LIMIT. No two plots can be alike. ABLE, PRACTICAL PLOTS—not merely a discon- 
and nothing could be simpler to operate. You simply nected skeleton outline, a setting, or a jumble of 
deal out a hand to yourself, and you have A COM- words or sentences. 

PLETE PLOT, READY FOR USE. 
These cards will furnish you with plots for all the Beware of Imitations. PRICE $1.00 


COMPLETE WRITER’S REFERENCE LIBRARY 


1. The Nature of the Short-Story. 7. Setting. Atmosphere, Glamour, Transition. 
2. Short-Story Plots and Their Development. 8. Planning and Writing the Complete Story. 
3. The Development of the Short Story from the Plot. 9. The Science of Selling Manuscripts. 
4. _— Characterization, Dialogue, and Descrip- 10. The Love Story (a) for the Slicks (b) for the 
on. ulps. 
5. The Essential Factors of Plot Value; Planning; 11. Formula for Feature Articles. 
Suspense; Twists; Reader’s Doubts, Etc. 12. Formula of ‘‘Red Blooded’ Pulp Story (a) West- 
6. Viewpoint and Visualization. ern (b) Action-Adventure. 


The above series of new brochures should help you greatly, whatever your writing and selling trouble. Price, 
25c each, postpaid. Your choice of five for One Dollar. All twelve for $2.25. Other brochures in prep- 


aration. 
Complete service of literary and marketing help. Write for my Free Booklet, ‘‘The Truth About Literary As- 


LAURENCE R. D‘ORSAY 


Author of Standard Textbooks and Many Stories and Articles in Leading Magazines. 


In order to conserve tires hitherto consumed in driving to and from Beverly Hills, and reserve them 
for necessary calls on visiting editors and on studios, I am conducting my Service from my home for 
the duration of the war. Please address all mail to me at TOPANGA, CALIFORNIA, and all express 
packages to me at Santa Monica, California (no street address required). 


“Builder of Literary Careers Since 1919” 


Success in writing may be largely 
ing. ‘The Author Journalist way, throug We are established general Boo 
David Raffelock’s personal course, PRAC- We friendly 


TICAL FICTION WRITING, enables you to : a 
progress steadily and definitely to your goal editors and MS readers; able ar- 
of writing salable You tists; punctual printers ; agents for 
ognize story material, to construct it so y ae : K 
so that it will be entertaining and market- Great Britain and the Continent; 


distribution at home and abroad. 


OUTSTANDING RECORD ¢ If you have a typewritten book MS 


A. & J. training is responsible for students’ : 
sales to almost every magazine published. —on any subject, prose (30,000 
A. & J. students sell their work, for they are words and up) or poetry (book-size 


trained to sell. Learn today about this pro- : 

fessional training that is highly recommend- collections for Contemporary Poets 

ed by leading editors and authors. ig 
to submit it, with the complete cer- 

STORY REF tainty on your part that it will be 

e will gladly send you complete informa- : 
tion about the course and our’ important read without delay, and of course 
booklet, “The Way Past the Editor,” free. free. Write first if you prefer. 


Write us promptly and we will send you a , . 
free coupon for a manuscript report. No ob- q If unavailable, your MS will be re- 


ligation to you. turned promptly and carefully. If 


A. & J. SIMPLIFIED TRAINING COURSE lished promptly and adequately. 
1839 Champa Street, Denver, Colo. 
Please send me your booklet and all informa- DORRANCE & COMPANY 


tion about your course. And include the free 


able. 


Coupon. AJ—Sept., ’42 (Incorporated 1920) 
370-374 DREXEL BUILDING 


PHILADELPHIA, PA. 
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September, 1942 


PULP GANG 


By H. R. SIMPSON 


The cover photograph of this issue, taken in Ed 
Bodin’s office by Al Aumuller of the New York 
World-Telegram, presents one editor, one agent, and 
12 pulp writers. In the front row, left to right, are 
Robert Carse (part of head and hand), Robert Ar- 
thur, Orlin Tremaine, Charles Strong, Ed Bodin (with 
pencil), Frederick C. Painton. Left to right. back, are 
Arthur Leo Zagat, Larry Treat, Sam Merwin, Jr., K. 
Krausse, Albert Levis, Ferdinand Berthoud, Donald 
Bayne Hobart, and Capt. Arthur J. Burks. 

Professional-writer readers of A. & J. are familiar 
with many of these names. Millions of pulp readers 
have enjoyed their fiction. This group, used for case 
study purposes, blasts a general fiction—the belief 
that the pulp writer is a type. So that the exhibit 
is complete there should be an exclusive pulpeteer. 
Arthur Leo Zagat, good specimen, is now chair- 
man of the Pulp Writers Section of the Authors 
Guild. Zagat does over 100,000 words a month. He 
was formerly a pharmacist. 

Frederick C. Painton is renowned in the pulp 
field, but currently is a war correspondent—doing 
articles for the slicks (Saturday Evening Post, Amert- 
can Magazine). He expects to go to Egypt this fall. 
Robert Arthur, who formerly was editor with the 
S. & S. Pocket Detective Magazine, turns out two 
stories a week. Levis is an MGM employee who 
writes pulp stories as a hobby. 

Berthoud recently sold an adventure book on 
Africa to Putnam’s. He was a member of Kitchen- 
er’s Scouts in the Boer War. Arthur J. Burks grad- 
uated from the U. S. Marines to become a successful 
pulp writer, averaging a million words a year. The 
day after this photograph was taken, he re-entered 
the Marines. Orlin Tremaine has had a long career 
as editor and writer. As editor, he was identified 
with True Story, Smart Set, Metropolitan, Street & 
Smith. He now edits The Magazine Plus, a new 
book. Formerly, he wrote a story a week on the 
side. 

Bodin, besides running his agency, does 20,000 
words a month for pulp departments, mainly mystery 
and astrology. K. Krausse is a lawyer who now 
works in a Newark war factory and writes at odd 
hours. Several other writers in the group are big 
producers in the detective field. 

Bodin likes to tell stories illustrating the gen- 
erous nature of pulp writers. There was the writer 
who, during the depression, established credit at a 
well-known Greenwich Village restaurant for a half 
dozen comrades who were down on their luck. Once 
Ed delivered a check for $500, for seven stories, to 
a client. This was on Friday. On Monday, the 
writer was back, seeking a loan of $5—he had 
loaned practically all of the $500 to needy col- 
leagues. (At least, that was his story!) 

Most of the men in this group are in their 40's or 
50's. But many pulp writers are much younger— 
and some are older. There is really only one thing 
that all successful pulp writers are alike in—that is, 
ability to turn out exciting stories that editors con- 
sider worth buying. There is extraordinary diversity 
in the conditions under which they work, and equal 
range in their personal backgrounds. 

How did this gang happen to be together? The 
forthright Bodin replies, “They gathered in my of- 
fice one afternoon when a reporter dropped in for 
a drink.” Somebody's publicity skill was rewarded. 
The World-Telegram ran the photograph, accompan- 
ied by text which boosted Bodin in particular and 
pulp writers in general. 


MAREN ELWOOD «. 


AGENT @ LITERARY ADVISER @ CRITIC 
Writing Instr. Univ. of California since 1934 
Author of 


CHARACTERS MAKE YOUR STORY 


Pub. Houghton Mifflin June. 1942 
Recommended by The Book-of-the-Month Club 


PROFESSIONAL 
TRAINING 
FOR WRITERS 


By Mail: Serving writers all over the world. 
SHORT STORY TECHNIQUE 
ARTICLES and FEATURE WRITING 
SCREEN RADIO 
ENGLISH for WRITERS 
MANUSCRIPT CRITICISM 
Studio: Classes—individual conferences. 


For information, write MAREN ELWOOD 


6362 Hollywood Boulevard 


Hollywood California 


THE OLDEST WRITERS’ SERVICE 


Short stories, books, articles, essays, verse, criti- 
cized, revised, typed, marketed. Juvenile work 
skillfully handled. 


Write for catalogue. 
Dept. J. 


Agnes M. Reeve Franklin, Ohio 


WRITING FOR THE JUVENILES 


is easy, profitable and pleasant. The largest market 
open to beginning writers, and the only one where you 
can EARN AS YOU LEARN! One of my clients has sold 
70 stories and articles—another one received $30 for his 
first published story. My special course of instruction in 
WRITING FOR THE JUVENILE MAGAZINES teaches 
everything it is necessary to know. Write for terms. 


MAITLAND LEROY OSBORNE 
23 GREEN STREET WOLLASTON, MASS. 


WRITE YOUR NOVEL!! 


Here is a time-and-work saving Plan which also assures a 
soundly built novel, a day by day guidance through the 
preliminary note-taking, plotting, writing, and final revi- 
sions of a novel. There is nothing like it anywhere else. 
The fifteen Sections, each ten or more pages long, include 
Organizing the Novel Project into an orderly, simplified 
Plan; Finding and Expanding the Idea; Assembling the 
Characters; Making up the Chapters, etc., etc. A Novel is 
the quickest way to literary success and this Plan cuts the 
labor almost in half. 


Write for free particulars. 


ANNE HAMILTON 


Literary Specialist 
Instruction and Criticism: Novels, Poetry, Short Stories 


745 So. Plymouth Bivd. Los Angeles, Calif. 
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The Author & Journalist 


iarism risk is greater; may suspect other trickery. But 
there is no general taboo. On the subscription list 

of A. & J. are always a considerable number of 

Founded, 1916, by Willard E. Hawkins prison inmates—and some of them are selling a lot 


of manuscripts. There have been prison writers who 
have accumulated the capital while confined to re- 


Published Monthly at habilitate themselves upon discharge. In its 26 
1837 Champa Street, Denver, Colorado years, A. & J. has published articles by convicts a 
1 number of times. 
John T. and Margaret A. Bartlett, Editors It was sensational news when the Saturday Eve- 
and Publishers ning Post ran a short story by a California writer 
e who had been the central figure—finally exonerated— 
David Raffelock, Associate Editor in a celebrated murder case. O. Henry (Sidney Por- 
Student Writer Department, Conducted by ter) is the most famous American writer who was 
Willard E. Hawkins once a convict. 
Entered as second-class matter, April 21, 1916, at the . In _— fields of writing, editors are principally | 
Post Office at Denver, Colorado, under the act of interested im the appeal of the manuscript itself. 
March 3, 1879. Copyright by the Author & Journalist They care little for the sex, age, race, political be- 
Publishing Co. Printed in the U. S. A. lief, or moral condition of the author. 
SUBSCRIPTION RATES: $2 per year, in advance; e 
Canada and Foreign, $2.50. Single copies, 20c. Adver- 
tising rates furnished on request. Under what conditions may writers and _ photog- 
raphers visit army camps to secure data and photos 
Vol. XXVII SEPTEMBER, 1942 No. 9 for articles?—W. B. N., II. 


> Write the Public Relations Office, War Depart- 
ment, Washington, D. C., for full instructions. Out- 


line your proposed story, and submit personal his- 
Q. and A. Department tories of yourself and the photographer. If you 
‘pass,’ you will have to sign agreements to submit 
articles and photos for inspection. 


For personal reply, accompany your inquiry with a self- 


addressed, stamped envelope. This department does not THE QUESTION MAN. 
criticize manuscripts. Questions and replies below have 
been condensed. Hoop 

I am an inmate of a state penitentiary. I have An all-time record for mystery sales has been set 


written and submitted articles and stories to magazines, ~ : 
but not one has been accepted. Of course, my prison by Erle Stanley Gardner, long-time A. & J. reader. 


address reveals that I am a convict. Do magazines In 1942 over a million copies of his books, presenting 

refuse to buy material from prisoners ?—H. T. K., Pa. Perry Mason and Doug Selby, will be sold in Amer- 
P Prison residence will hardly help a writer to sell ica alone. He is published in eight foreign lan- 
manuscripts. Editors are likely to feel that the plag- guages. 


$3,000 WORTH OF LITERARY HELP—Free! 


MY NINTH ANNUAL BEGINNERS’ CONTEST OFFERS 24 This is what a Beginners’ 
NEW WR TERS FREE PRIZE PER'ODS OF PROFESSIONAL 
HELP DURING SEPTEMBER, OCTOBER AND NOVEMBER Sota Prise might do for |] | 


_ Through this annual search for new talent you can earn the lead- 
ing agency sponsorship and coaching that you need to compete suc- 
cessfully with experienced professional writers. The nominal invest- 
ment of entering just one or two manuscripts may bring you a 
free period of the same help with which I have for 19 years de- 
veloped many of the leading names in every literary field. Over 
80% of the winners of my eight previous Beginners’ Contests have 
been developed into successful professionals, whose work I am sell- 
ing from Saturday Evening Post, Cosmopolitan, American Maga- 
zine, Esquire, etc., down through such slicks as Household, Farm 
Journal, Everywoman’s, and leading markets in the confession, true 
detective, and pulp fields. 


EIGHT PR’ZES WORTH $1,000 EACH MONTH 


During September, October and November I will each month select Mary Vincent 


In a year this 1941 be- 
ginner has been develop- 
ed into a regularly fea- 
tured contributor to Love 
Story Magazine, All Story 
Love, Love Book, Ro- 
mance, Love Fiction, and 
Sweetheart Stories. Last 
month we graduated her 
into the slick field with 
a first sale to Holland’s 
Magazine. 


the eight new writers whose manuscripts indicate the most prom- Ist Prize Win- 
ising commercial possibilities and will give them my help as indi- ner, August, 
cated below, entirely free, except for my regular agency commis- 1941 


Son on He was selling to one 
pulp a year ago. We 
three more de- 
tective pulps for him and 
also graduated him into 
Farm Journal, Country 
Gentleman, and Liberty. 


Value 

lst Prize: My help on 500,000 words submitted within 1 year_$ 500.00 

2nd Prize: My help on 250,000 words submitted within 6 mos... 250.00 

3rd Prize: My help on 125,000 words submitted within 3 mos. 125.00 

4th Prize: My help on 59,000 words submitted within 3 mos.. 50.00 

5th and 6th: My help on 25,000 words (2 prizes, each worth 
) 


$25.00 50.00 
7th and 8th: My help on 12,500 words (2 prizes, each worth 
Total Value of Prizes each month_. q ¢ 
The Beginners’ Contest is open to all writers who have not sold : 3 


ll need do to enter ats 
$500.00 worth of manuscripts during 1942. All you te) C. P. Donnel, 


is to submit at least 2,000 words of fiction or non-fiction for agency 

service at my regular rates to new writers of $1 per thousand words Jr., 2nd Prize 
up to 5,000; on scripts 5.000-11.900 the fee is $5 for the first 5,000 Winner, Sep- 
words and 75c for each additional thousand. Special rates on tember, 1941 


novelets and novels. For these fees your unsalable scripts receive 


detailed constructive criticism, as well as revision and replot advice @ | 
on those which can be made Salable; salable stories are immediately August Z enniger 


recommended to actively buying editors. 


Full Contest information, my booklet, “Practical Literary Literary Agent 
Help,” and latest market letter, on request. 56 W. 45th St., New York 
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By ERNIE PHILLIPS 


THINK characterization is easy? A couple 
of years ago Herbert (‘‘Gangs of New York,” 
etc.) Asbury parked next door to do his ‘‘Queen 
of the Prairie” for Alfred A. Knopf. I asked 
Herb, grizzled veteran of the writing game in 
all its fictional and non-fictional angles, what 
his greatest difficulty in writing was. “‘Char- 
acterization Herb snapped. 

A day or two ago W. D. Hoffman, who has 
more Western novels out than ‘‘Hoot’’ Gibson 
made Western movies, visited my cactus ranch. 
I asked Bill what his biggest grief was in 
writing. 

“Characterization,” said Bill crisply. ‘There 
are so many angles to characterization, and it’s 
so darned easy to slip up on any of them that 
it’s an eternal struggle. Sometimes I wonder if 
anybody ever really masters characterization.” 

The subject is wide. I liked Maren Elwood’s 
contribution in the July A. & J. (“How Do 
Your Characters Walk?) and Charles R. 
Rosenberg’s in the August issue (‘How to 
Make a Character Sympathetic’). Now I am 
going to toss in some observations from my 
own experience over twenty-odd years. I hope 
they help. 

It was years ago when Henry Wilton Thomas 
was calling decisions for Top Notch at Street 
& Smith. I thought I had a corking good base- 
ball yarn; it was jammed full of authentic back- 
ground, powdered with inside atmosphere from 
the clubhouse to the center-field flagpole, and 
otherwise saturated with the lore of the men 
who struggle for the glories of the diamond. I 
had given it the works, and the characters, I 
was confident, were “true to life.” 


CHARACTERIZATION 
COMES FIRST 


Man of many pen-names is_ Ernie 
Phillips, who has done hundreds of 
published short stories, thoucands of 
articles. Azusa, California, is his home. 
See September, 1941, February, 1942, 
issues, for other Phillips articles. 


But Henry Wilton Thomas didn’t think so. 
In about three weeks back came the yarn with 
a brief but vastly helpful note. Said Mr. 
Thomas: ‘We liked all of this story with one 
exception: On page 7, paragraph four, in line 
six you have your hero say: ‘Aw, that fellow 
couldn’t hit a hog in the stern with a handful 
of bird-shot.. No hero would utter such a 
crude remark; no hero would talk so of a fel- 
low player. Our readers dislike any chief char- 
acter to speak slightingly of another party. If 
you care to make a recast of this offensive para- 
graph we would like to reconsider this story.” 

For a moment I was bewildered. Not that 
I let the criticism get under my hide. But it 
was this: I had read that the beginner must 
always be true to the background he was using; 
that he must always have his characters actually 
true to whatever profession or line of work 
they were following. All right. I knew my 
ball players; I was one of them myself! Time 
and again, from the day I first broke into pro- 
fessional baseball in the wilds of Montana, I 
had heard that casually dropped remark, “Hell, 
he couldn't hit a hog in the stern with a hand- 
ful of bird-shot.” 

Then it came to me. What players say 
amongst themselves is something apart from 
what a fiction character, especially the hero, 
should say in a story. I promptly recast the 
offensive paragraph to make the hero say, “He'd 
be lucky if he could hit the ground with his 
bat, let alone a curve ball that breaks off with 
the swiftness of a swallow in flight.” 
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Mr. Thomas okayed the revised version, for- 
warded a check the following week. 

Later I sent an adventure yarn of the open 
road to the old Chicago Ledger. It was a tale 
wherein a young drifter carrying a sizable roll 
of money fell in with a gnarled old-timer of 
the road; together they started across the coun- 
try via the box cars. Soon’s the hobo learned 
the kid was carrying money, he awaited his 
chance, slugged him in the head, robbed him, 
and left the youngster unconscious in the empty 
box car at the first stop the freight train made. 

When the kid awakened, he found his pock- 
ets had been turned inside out, there was a 
lump on his head, and worst of all, the car had 
been “set out’’ some time during the night on 
a blind siding miles from the nearest town. 


There he was, stranded miles from the near- 
est water tank or house, left to hike with aching 
head and empty pockets. The pangs of hunger 
gnawed ravenously as he trudged wearily along. 
But never a whine, never a whimper from the 
kid. Having cast the lot of my young hero in 
a world brutally apart where hard men fight 
fiendishly for a mere existence, I would have 
him true to the life he had adopted by nature, 
choice and preference. And if his newly chosen 
pals wanted to play rough, that was okay by 
the kid. He could play rough also. 

Then it happened. The kid swung around a 
long, sweeping curve in the right-of-way. Up 
ahead, a freight had piled into the ditch. Box 
cars and oil tanks and flat cars were splintered 
and upside down. The kid was a toughie, now; 
hardened to such insignificant happenings. He 
just kept trudging on. Then, half way through 
the midst of the wreckage, he heard a groan. 
He turned and came to an abrupt halt. The old 
bum who had slugged and robbed him was 
lying there, pinned helplessly beneath a huge 
wooden beam. 

After Mr. Thomas’ kindly tip I should have 
evaded the trap I tumbled into. I had the kid, 
seeing that the old bum wouldn't die but that 
it would take machinery to lift the beam from 
across his body, go through his pockets, retrieve 
his own roll of money along with a few dollars 
the old hobo had tucked away. I figured this 
profit would repay the kid for his rap on the 
dome and his painful hike. 

“Justice of the Road” was mailed to Editor 
Harry Stephen (‘Sing Sing Nights,” etc.) Kee- 
ler, who replied: “I have read your rapid- 
rambler yarn. I liked it very much. Length is 
just right. You write well enough. Your dia- 
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logue is passable. But your characterization is 
a bit on the weak side. In this story, you weak- 
en character by letting the kid take not only his 
own but the old bum’s money as well. That 
leaves the old bum flat broke, perhaps a cripple 
when he finally is rescued by the wrecking 
crew. I don't like that. Our readers wouldn't 
either. If you can remedy this defect, let me 
see this thing again.” 

Well, there it was again—characterization 
that offended instead of warranting commenda- 
tion from editor as well as ultimate reader. 

I changed a line or two. I had the kid, re- 
capturing his money and finding he had fallen. 
heir to the few kopecs the old bum was carry- 
ing, peel off a $5 bill, fling it into the tramp’s 
blood-soaked hand, and say, “I won't leave you 
broke like you did me, Bo. Here’s the price of 
a Nova Scotia T-bone when th’ wrecker turns 
you loose.” 

Whistling, the kid trudged off down the twin 
rails deep into the nothingness which is the life 
of the drifter. 

So far, two grave offenses have been com- 
mitted and related. The first was an offensive 
bit of dialogue uttered by the hero. The second 
was an offensive bit of characterization taken by 
the hero in actual movement. 
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“Private Glosh, I understand you used to write for 
War Fiction Magazine. We’d like your help in 
figuring a way to smash the enemy offensive.” 
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Twenty years later—1939—I did a Western 
on a youngster who looked like a kid but 
wasn't such a kid at all. He hits a cow camp 
and puts the crusher on the Ramrod for a job 
and gets the old test of riding the wild horse. 
Old? Sure, they're all so old they stumble over 
their beards—but those oldies just somehow 
keep right on selling through the years. Shorts, 
in novelettes, in serials, and in plays and books 
and movies and especially in radio scripts. 

Well, the outfit lines up atop the corral fence 
and the kid awkwardly mounts the hurricane 
deck. The horse does its stuff and presently 
the kid loses a wooden arm, then at the next 
savage lunge of the horse, a pegleg flies off. 
Pretty soon a glass eye shoots from the kid’s 
face to leave the empty socket—piece by piece 
the kid falls apart but still what’s left of him 
clings gamely to the saddle without going for 
leather. 

Yep, you guessed it. The kid was a World 
War I veteran. He'd been shot up a bit and 
he'd seen a bit of action on the Western front 
over there. That was well and good. Only I 
again made the fatal mistake. I had one of the 
boys atop the corral fence hoot and jeer as the 
kid was snapped apart, piece by piece. 

Wrote Roland Oliphant of Wild West 
Weekly: ‘There's some good stuff to this and 
it does cover a bit of a different angle, but as 
your hero is a World War veteran, our readers 
do not want to see him scoffed at, jeered at, 
laughed at or otherwise held up to ridicule. 
That would be very offensive to their sense of 
loyalty and decency. If you can find some other 
method of handling this, let me see this story 
again...” 

The revision was easy. One or two para- 
graphs were deleted. And when the kid wasn’t 
held up to ridicule or scorn or sarcasm or jeer- 
ing laughter, Mr. Oliphant was satisfied and 
proved it by forwarding a $65 check. 

Then, there was an auto racing yarn I did 
for Dime Sports. It was packed with back- 
ground and glamour. I had the hero receive a 
bit of dirty works from the villain. Naturally, 
an important race was lost and the hero was 
lucky to get out of the pile-up alive. Also just 


as naturally, the hero was only human when, . 


facing the tormenting chuckles and knowing 
grins of the villain afterward, he said: 
“Spike, I'd be justified in parting your skull 
down the middle with a half-moon wrench.” 
Alden H. Norton went for the story all ex- 
cept that one line. No hero of Dime Sports’ 
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pages could threaten or bully or even make a 
move or utter a word that might offend readers. 
Back came the story with a note which firmly 
reminded me of that fact. 

Revision wasn’t hard. I merely had the hero 
keep his trap shut when the villain started raw- 
hiding him. But I used the identical expression 
to convey the hero’s desires and thoughts by 
having a fellow driver and pal of the hero 
utter the above remark. That satisfied Mr. 
Norton. 

Thus, I learned how to use a stooge to pre- 
serve characterization! 

My files are stacked with bits of friendly tips 
from editors on characterization. They all 
point to the fact that the hero must be an angel 
personified. Nary a single word must he utter 
that might be considered offensive or out of 
line. If he makes a false move or encourages 
such a dastardly thought—bingo! Back comes 
the story! But don’t count on the editors always 
to tell you why: they're busy and there are 
many more writers today than back when I was 
learning. 

The reactions of your hero to the spoken 
word, to the underhanded tactics of the villain, 
and to everything else which occurs in your 
story are what make characterization. But watch 
out for the word, the deed, the move that, 
though true to real life, is not true to the life 
of your fiction hero. 

More times than any writer imagines, some 
single slip in characterization sends a story 
shooting back. The right move, the right 
words, mean acceptance; the wrong move, the 
wrong words, rejection. 

So, ride herd on that character, brother! 
He’s your meal ticket. 

oooo 


ATLANTIC CONTEST FIZZLES 

The Eighth Aflantic $10,000 Novel Contest, which 
attracted 646 entries, turns out a no-decision affair. 
Little, Brown announces that, in the opinion of the 
judges, not one of the entries was good enough to 
deserve the prize. In The Saturday Review of Lit- 
erature, Bennett Cerf rejoices. He says, “Good for 
the judges! A few more honest decisions of that 
sort, and prize novel contests may begin to mean 
something!’ 

A. & J. thinks otherwise. A few more such an- 
nouncements, and honest, trusting writers will re- 
fuse to tie up their labor of months, perhaps years, 
in a publisher's contest, no matter how dignified the 
sponsorship. 

P. S. Mr. Cerf is a publisher. 


ooo0oo 


The Avenger (S. & S.), 79 7th Ave.. New York, 
has been discontinued. 
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. . From a Writer To His Pseudonym 


| OPENING THE STORY 


DEAR BEN: 

To help you, I've been checking on the 
stories in various action magazines—you've no 
idea, Ben, how I’ve ripped these yarns to 
pieces, analyzed them, tabulated them, graphed 
them, even read them. I hoped to be able 
to present you with that formula you hear 
so much about, but I’m sorry to say I can't. 


A Great Discovery 

Yes, I’ve discovered that nearly every story 
has a beginning, a middle, ana an end. Not 
all stores of course, yet nearly ali. As you're 
always fussing over your beginnings, your 
openings, in this letter I'm going to stick to 
these beginnings, to entertain and perhaps 
reassure you with some curious and revealing 
facts. 


A Deep Question, This 

In the first place, where should a story be- 
gin? Ask an editor and maybe he'd say: “Get 
down to brass tacks right off the bat,” or, if 
he’s of the flossier type, ‘Establish the issues 
and their relation to the principal character as 
early in the story as is possible.” 

“Good!” you cry. “I catch on!” But not so 
fast! That’s what the editors may say. Let's 
see what they buy. Let’s take the short stories 
(not novelettes) in three action magazines— 
Popular Detective, Detective Tales, Argosy. In 
a recent issue of Popular Detective the shortest 
beginning or opener is forty words, but the 
longest is 530 words. The average is well 
over two hundred. 

In a recent Detective Tales the shortest is 
160 words, the longest 760. And in a recent 
Argosy the average was nearly seven hundred 
words! 


Where Does the Beginning End? 


I define the beginning as that part of a 
story which precedes the point where the issues 
to be solved by Joe, that hero of yours, com- 
mence to be actually established. Or, to put it 
in a simpler way, it’s that part of a story a 
reader can skip and still get the whole gist of 
the yarn. 

This point in a story is not always easy to 
determine, and no doubt the author would 
rise and valiantly defend each of his precious 
words. Often, of course, the author with these 


words does valuable spade work, preparing the 
ground by establishing characterization and 
mood. Yet it’s amazing the number of stories 
in which all that goes before the establishing 
of the issue can be discarded without any 
harm whatever to the story. 

It's interesting also, Ben, to note how often 
the author is aware of this, subconsciously per- 
haps. Yet to the discerning he telegraphs: 
“Here's where my story really starts.” He does 
it perhaps by a break, or a line in italics, or the 
introduction of a new character. 


“Eliminate Every Unnecessary Word!” 


An editor may say this, then lean back and 
smile benignly at the eager young face before 
him. Yet, Ben, in the three action magazines 
mentioned above are around four thousand 
words in beginnings alone that could have 
been eliminated. 

Think of it! Not so much here of “‘getting 
down to brass tacks right off the bat,’’ is 
there?” 


And Beginnings Really Don't Begin 


No, Ben, my boy, they don’t. Openers are 
really not that at all. The little blurb the 
editor puts beneath the title is the real opener. 
It’s that which hooks the reader, who is then 
ready to wade tolerantly through all that be- 
ginning stuff you sweat over so much. To him 
it’s just a part of the journey to all those 
thrills promised by the blurb. 

And so we have a paradox (or is it?) Any- 
way, the reader accepts your beginning, de- 
mands it perhaps, even though it means a 
delay. 


Confusion, All Is Confusion! 

I've come to the conclusion there is a lack of 
discrimination between action and story move- 
ment, and between suspense and conflict. 
Apparently, for the average action magazine, 
you don’t have to put Joe, that hero of yours, 
immediately up against the issues Joe is to 
solve. Yet you should at once involve Joe in 
some form of conflict and movement. 

Even this is not a hard and fast rule, but is 
probably a darned good one for a newcomer to 
stick to. 

And So: 
Set forth or indicate in your openers the 
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reasons why Joe is to become involved in 
issues. Use the blurb technique or anticipation, 
teasing. To illustrate: 

Joe is broke. Joe sits in a garret and fingers 
his last unhocked possession—a revolver. Or 
Joe is jealous. He sits in his garret and experi- 
ments with black magic by sticking pins into a 
wax figure of his hated rival. Perhaps Joe is a 
sissy. He sits in his garret, scared to open the 
telegram the landlady has brought him. 

There really seems no objection, Ben, to 
opening directly with Joe up against the issues 
involved, though it is not often done. It is not 
always practical, of course. It is better to get 
necessary characterization and scene out of the 
way before the actual story commences—at 


. . By LAURENCE D’ORSAY 


EXCEPTING the hopeless dubs who shouldn't try 

to write—usually conceited about their dreary stuff 
ecause they don’t know better—writers commonly 
admit that they should improve their writing. Vet- 
eran professionals and famous authors are the readi- 
est to do this. In one of her charming and always 
modest letters, the late Zona Gale told me shortly 
before her death: “After so many years of trying 
to do as well as I could, I must still regard myself 
as only a student of life and of writing about it. 
Does anybody ever graduate from that school? I 
doubt it.” 

Some writers see that the problem of making their 
stories better is part of a larger one—making them- 
selves better fitted to explore the vast and shining 
fields of human intelligence, knowledge, wit, wisdom, 
sympathy, perception, and imagination. Great au- 
thors know that one can’t pour out of the bottle more 
and better wine than is in it. This is one reason 
why they became great, for there is something in- 
herently great in possessing and acting upon that un- 
common faculty called common sense. Fortunately, 
the bottle can be replenished until shattered, and with 
better wine as time passes. 

A modest but ambitious novice, realizing that the 
trouble with his stories is, at bottom, the trouble 
with himself, asks: “How should I go to work to 
improve myself into a well-informed, understanding, 
and sympathetic human being, and therefore into a 
writer able to climb to the top? 

In the first place, no writer should feel that he is 
handicapped by being born with a poorer brain than 
other people, even the brainiest. Except for the few 
born idiots, most individuals start with good brains. 
The point is how they develop their minds as they 
go through life. 

Inadequate mental stature when not the result of 
sheer inertia and lazy indifference is due to one of 
two grave obstacles to learning whatever one may 
need to know—the superiority complex, called con- 
ceit by our ancestors before the day of frilly terms, 
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least, that is the method of many action story 
writers. 

But do, please, Ben—if only for your in- 
tegrity as a creative artist—try to make sure 
this groundwork is really necessary. And then 
use your craftsmanship to run a strand of the 
net you're weaving from the opening right into 
the heart of the story. 

Destitute Joe fingers his revolver—it be- 
comes the means, finally, of solving the issues. 
Jealous, pin-sticking Joe ironically loses out by 
falling into a bed of cactus. Sissy Joe, em- 
boldened by the telegram to face the issues, 
afterwards discovers the wire wasn’t intended 
for him at all. 
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and the inferiority complex, which they would have 
defined by saying the chap was too humble. 

If a man thinks he knows it all, naturally he isn’t 
likely to trouble to learn and increase his stature, 
either as a writer or a human being. The only hope 
is that he may be taught better by hard knocks. He 
will get them if he sticks to the writing game, but 
often he soothes his ego by complaining that the 
regiment is out of step, not himself. 

Legion is the name of writers saddened by an in- 
feriority complex, especially modest novices. They 
know there are many things they ought to learn, 
many ways in which they should improve themselves 
and, consequently, their writing; but they think, 
“What's the use? I’m only a dub; I can’t hope to 
make the grade against the competition of so many 
brainy and well-informed people.” 

There’s great hope for such too humble souls. 
They need only to remove the curse of exaggeration 
from an otherwise proper mental attitude. Humility 
in evaluation of what you are now is an excellent 
thing, but you kill aspiration and effort if you are 
too humble in thinking what you can be. 

Tell yourself that, though you have so far to go, 
you can make the journey others have made. Yoke 
to your humility strong belief in the inherent driving 
force of the human mind and the human spirit, 
which you share. 

Ernest Haycox put it this way in a letter to a 
young writer in whom he was interested: ‘Your 
state of mind should always be that you are poten- 
tially the greatest writer in the world. Then, to 
complement this deliberate egoism, you should culti- 
vate a habit of ruthless self-criticism that will, in 
some degree, make your silent boast bear dividends.” 

Now for some practical application of theory. The 
best way to grow in mind and spirit, perhaps the 
only way, is to determine to take more and keener 
interest in more things, more subjects, more people. 

Nobody can know or do all things. But we can 
find out what we need to know for any story by 
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questioning somebody who does know, or by con- 
sulting library books. That is research work, the 
sheet-anchor of the good writer, varying all the way 
from close observation of a dog who may become 
a story character to obtaining dependable informa- 
tion about how many fathoms deep a diver may safely 
go, or how the discipline in the Nazi armies differs 
from that of the Kaiser's war machine and our own. 
(This last was an interesting point in a Collier's 
article and an important one in a good story re- 
cently written by an American colonel.) 

If, for instance, you have a serious accident as 


part of the action in a yarn, take care that you don't - 


make yourself look badly informed to many readers 
by assuming that doing the wrong and perhaps fatal 
thing is rendering proper first aid. There are mil- 
lions of qualified first-aiders in the country now, and 
their number grows daily. An excellent little booklet 
on first-aid is on sale everywhere for fifteen cents. 
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In this matter, as in thousands of others, there’s no 
excuse for failing to find out if you don’t know. 

Widen your interests. Let them include all people 
and things that come your way. Do research work 
as a regular practice. Check factual matters, thereby 
gaining much more information than you need at 
the moment, but may use later. Verify your quota- 
tions and allusions. Browse through the encyclopedia 
a bit when you have to refer to it. You will find 
it very readable. 

In short, find out. If you keep on finding out and 
making sure about hazy points, day after day, for 
particular stories on hand, your sum total of knowl- 
edge and your ability to use it will soon grow 
amazingly. So will your sympathy, for all sympathy 
is based on understanding. 

A hard grind? Not at all. It becomes pleasure the 
more you do it—which is lucky, for nobody learns 
much unless he loves to learn. 


I FARM AND WRITE 


I LIVE on a 120-acre farm, am what the gov- 
ernment calls a sharecropper. For over a decade my 
neighbors have referred to me as the ‘writin’ farmer,” 
publicity that has some foundation, because during 
1941 my cash income from the farm was exactly 
$1,452, while editors’ checks brought in $956. 

With the exception of July, when the small grain 
is cut and threshed, I do all the work about the 
place without hired help, except caring for the poul- 
try, which the Missus attends to. How do I find 
time to do any writing? Once I asked a bachelor- 
farmer how he managed to bach and work a quarter 
section of land at the same time. His reply was, 
“There's nothin’ to it, but you’ve got to have system.”’ 

When it comes to system I hesitate to say that such 
has a major role in my combined soil-tilling and 
authorship. Of course the larger share of my writing 
is done during the winter months, from about the 
middle of November until April 1st, when spring 
work goes into full swing here in the Northwest. 
During these four and a half winter months, taking 
out three or four hours for the daily chores, I can 
readily put in eight to ten hours at my desk if I 
choose to burn the midnight oil, which I often do. I 
don't, however, lead a hermit’s existence. There are 


“Traitor!” 


By HENRY A. WHITE, Wisconsin 


plenty of evenings which I spend in reading or in 
neighborly sociability. 

As a spot to think, plan, meditate and mull over a 
literary ware getting it in shape for the final draft, 
a lonely South Sea island or a cabin in the moun- 
tains is the only place that can excel a farm— 
especially if you are farming at the same time. 

For example: A few days ago I received a $50 
check from the Young Catholic Messenger for a five- 
part serial I largely composed while seated on the 
sunny side of a snow-bedecked corn fodder stack, 
husking corn out of the sheaves. Other portions of 
it were conceived while I was sitting on a milkstool, 
stripping a half dozen contented cows. Some of its 
rough sentences were polished up while loading the 
manure spreader! Once the knack has been acquired 
—and it’s not at all difficult—muscle and mind can 
be made to work in delightful harmony. And _ it’s 
amazing how this double work will speed and lighten 
a “y uncongenial when done with an unoccupied 
mind. 

This very article was first mused over one July 
day last summer while I was flinging wheat sheaves 
into a thresher separator with the thermometer 98 
in the shade. 


The nucleus of a 1,500-word article for This Week, 
in which I paid a sort of last tribute to the old time 
family buggy horse, sprang abruptly into existence 
while I was driving placidly with a team of old nags 
to town to have a load of chicken feed ground, over 
the very road I, as a lad, had often hauled the 
cream and eggs into town with the family’s trusted 
old buggy horse. 


And along with this it is almost startling at times 
how a relaxed mind will find ways of doing things 
on a farm in newer and better ways—practical kinks 
that farm paper editors seemingly never reject. For 
years the wife has been raising red mangels to feed 
as a winter treat to the laying flock. However, not 
until one day this winter, while watching the hens 
devour the things, did it suddenly come to me as an 
article possibility. That same evening the nearly com- 
pleted first draft of a juvenile story that a Sunday 
School paper editor had ordered was pushed aside 
and instead a 750-word article on mangels for poul- 
try was completed. Within ten days it brought a $5 
check from a poultry magazine. 

But for real calm and undisturbed mental freedom, 
1 find nothing to equal running a smoothly-purring 
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rubber-tired tractor through a forest of green corn on 
a beautiful summer day, especially since I have learned 
to manage the machine so I can actually joyride it. 
Here is a time when there is no such thing as 
nervous haste to shackle the mind and cause con- 
fusion; when there are no besetting, petty worries 
about making ends meet, or selling the things I'm 
going to write. 

Near the noon hour I often leave the tractor idling 
at the end of the field while I walk to the mailbox. 
Perhaps there is a check—perhaps two checks. Now 
I can get that set of box wrenches I’ve long wanted, 
or that new fishing reel. Or maybe neatly placed 


11 


inside the Farm Journal are from two to six rejects, 
things I had based my hopes on. Do they discour- 
age? Not for long. After all, I'm not doing this 
literary stuff for a living. The farm assures me that. 

To keep my writing from giving me worry, I have 
a brief but effective philosophy. It is this: I write 
mostly for the pleasure it gives. I work only when I 
have the time and inclination. It matters not when 
I start nor when I finish a piece. And that makes 
for contentment—a kind of enchanted contentment 
that keeps me feeling I am doing very well indeed. 

(This article appears under a pen-name at the re- 
quest of the author). 


THE STUDENT WRITER 


By WILLARD E. HAWKINS 


XLIV—-SOME SECONDARY THEMES 


Our last previous lesson sought to define the place 
of themes which might be termed secondary, as dis- 
tinct from the basic themes. It was pointed out that 
these secondary themes are not necessarily less im- 
portant than the basic themes—in fact, they are likely 
to be much more interesting and significant than those 
which are strictly basic. But—granting the relevancy 
of the basic theme classification—they are combina- 
tions, shadings, borderline themes, which deserve 
special recognition. 

Since it would be impossible to list all the possible 
secondary themes, the few here chosen for examples 
are merely illustrative. 

INESCAPABLE FATE 

The Pardoneres Tale, by Chaucer. Three tavern 
rioters decide to kill Death. They, meet an old man 
who tells them they will find Death sitting under a 
certain tree. Arriving there, they find instead a 
treasure, which they agree to divide equally. Two of 
them conspire to kill the other in order to obtain a 
greater share of the loot, while their intended victim, 
in turn, plots to kill his companions. All succeed, 
and thus they find Death under the tree, as the old 
man_ predicted. 

Appointment in Samarra (from Shippey, by W. 
Somerset Maugham). A merchant of Baedad sent 
his servant to market. The servant returned greatly 
agitated because in the market place he had seen 
Death, who made a threatening gesture toward him. 
The servant begged, ““Now lend me your horse and 
I willf~tide away from this city and avoid my fate. 
I will go to Samarra and there Death will not find 
me.” The merchant allowed his servant to go, then 
hunted up Death and asked: “Why did you make 
a threatening gesture to my servant when you saw 
him this morning?” ‘‘That was not a threatening 
gesture,’ Death said. “It was only a start of sur- 
prise. I was astonished to see him in Bagdad, for I 
had an appointment with him tonight in Samarra” 

Roads of Destiny, by O. Henry. David, a poet, 
having quarreled with his sweetheart, sets out on the 
road from his village to seek his destiny. He comes 
to a crossroads. The author then tells three different 
stories. In one David takes the road to the left, in 
another the road to the right, and in a third the road 
straight ahead. In each case, although the circum- 
stances are vastly different, the result is the same— 
David is slain by a ball from the pistol of the Mar- 
quis de Peupertuys. 


Each of these examples could be classified under 
one or another of the basic themes. The first-men- 
tioned is clearly an example of Retribution. But it is 
illuminating to find the narrower, more specific themes 
which they demonstrate. 


THE FRANKENSTEIN THEME 


Frankenstein, by Mrs. Mary W. Shelley, is the best 
exemplar of the theme typified by her title character. 
More fully expressed, it is the story of forces un- 
leashed by an over-ambitious character, which destroy 
their creator. Frankenstein creates a soulless mon- 
ster by combining parts of corpses stolen from church- 
yards and dissecting rooms, and brings it to life by 
galvanism. The monster gets out of his control and 
becomes the instrument of dreadful retribution upon 
the student. 

Dr. Jekyll and Mr. Hyde, by Robert Louis Steven- 
son. Dr. Jekyll discovers a potion which will change 
him into an evil, unrestrained being, Mr. Hyde. He 
yields again and again to the temptation thus to give 
réin to the evil side of his nature, and finally, unable 
to overcome the power of the potion, he comes to a 
tragic end. 

A more accurate statement of this theme would be: 
“Do not tamper with forces beyond human under- 
standing.” 

The theme is the basis of many horror stories— 
stories in which men learn to turn themselves into 
werewolves, stories in which ancient curses are 
visited upon explorers who open forbidden tombs, 
stories in which the forces of evil prove the undoing 
of those who invoked them. It has been used in 
stories involving terrible weapons developed by over- 
ambitious rulers, who were destroyed by them in the 
end. It may even be employed in less spectacular 
yarns dealing with malicious gossip or vicious propa- 
ganda which in the end brings about the downfall of 
the one who, for selfish purposes, started it on its 
way. 

THE BLUE-BIRD THEME 

“The thing you are frantically seeking may be so 
near and familiar that you overlook it.” As developed, 
this is usually a phase of the Recognition theme. 

The Blue Bird, by Maurice Maeterlinck, takes the 
wood-cutter’s children, Jyltyl and Mytyl, on a long 
search for the Blue Bird of Happiness. They return 
empty handed, only to discover that their pet dove, 
which they gave to a sick friend, is the Blue Bird. 

The Great Stone Face, by Nathaniel Hawthorne. A 
huge rock formation in the form of a face has given 
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tise to a legend that some day a great man will ap- 
pear in the community who may be recognized by his 
resemblance to the stone face. Late in his life, the 
neighbors discover that one of their number, Ernest, 
years a marked resemblance to the stone face, and 
for the first time they realize his greatness. 

Far From the Madding Crowd, by Thomas Hardy. 
Bathsheba Everdene is courted by an honest farmer, 
Gabriel Oak. Seeking a more exciting marriage than 
he promises, she throws him over for livelier suitors 
and marries dashing Sergeant Troy. Through this 
unfortunate marriage she comes to appreciate Oak, 
and eventually, after her husband’s tragic death, she 
marries the farmer. 

The Vision of Sir Launfal, by James Russell Lowell. 
This symbolic narrative-poem, which curiously has 
served to illustrate a number of the basic themes, 
perfectly illustrates the blue-bird theme. Sir Launfal 
sets out on a long and arduous search for the Holy 
Grail. Returning unsuccessful, an old and broken 
man, he finds the Holy Grail at his castle gate. 

The theme is frequently employed in popular fic- 
tion. In a typical version, a busy executive has be- 
come so accustomed to his faithful office secretary 
that he takes her for granted, even consulting her 
with reference to his plans for marrying another 
woman. An emergency of some sort makes her de- 
sirability suddenly apparent to him, and he realizes 


MORALE SUGGESTIONS FOR WRITERS 


Dorothy Ducas, of the Magazine Section, Office of 
War Information, Washington, D. C., outlines 10 
subjects which O W I would like editors and writers 
to cover in October and November issues. The Mag- 
azine Section will be glad, when called upon, to sug- 
gest specific angles or obtain detailed information. 


1. How to Keep Down the Cost of Living. Sug- 
gestion: articles on why prices go up; how supplies 
must be stretched; how production is increased when 
civilians voluntarily use less; how profits are being 
taken out of the business of war; how to save food, 
transportation, fuel; how to salvage rubber, metals, 
fats, etc. The Magazine Section will supply an out- 
line on the general subject. 

2. The War at Home. The Office of Civilian De- 
fense will sponsor a ‘"V Home’ Campaign this fall. 
Details may be obtained from OCD, Washington. 

3. Man and Woman Power. Suggestion: de- 
tailed outlines of kinds of jobs for which men and 
women are needed, how a person can tell what he is 
fitted for, how to train for jobs, where to get them. 
Important topic: day care of children of woman 
factory workers. 

4. Stepchildren of the Army—the Infantry, the 
Signal Corps, and the Medical Corps. Special stories 
can be arranged for through Major F. Van Wyck 
Mason, Publications Section, Bureau of Public Re- 
lations, War Department, Washington, D. C. 

5. This is a Different War. OWI says that na- 
tional morale will be most served by emphasizing 
differences; for example, the shipping situation, the 
part of women, transportation, espionage activities, 
safeguards against profiteering and inflation. The 
Magazine Section will supply a memorandum on re- 
quest. 


6. India, as one of the United Nations. Since 


A. & J. received this OWI outline, the Indian sit- 
uation has deteriorated much. What should be writ- 
ten on this subject for October and November may 
be affected a great deal by events of the next few 
weeks, 
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that he loves her. In a business or industrial yarn, 
an arduous search for the right man to fill an im- 
portant position or assignment may end in the dis- 
covery that a hitherto unappreciated employee pos- 
sesses just the qualities needed. Im a sport story, 
a humble player who has never had a chance to ‘show 
his stuff’ makes a brilliant play which wins for the 
home team. In many a story of the deeper type, 
the elusive thing which a character seeks—happiness, 
peace, understanding, faith—comes finally in some 
simple unsought manner. 

Faust, by Goethe, is an illustration in point. 
Through a bargain with Mephistopholes, Faust spends 
a lifetime searching for satisfaction. He finds it at 
last, not through the various worldly and even other- 
worldly experiences the devil can provide for him, 
but in unselfish service for others. 

These three secondary themes will suffice as ex- 
amples. Needless to say there are many more. 
PRACTICE SUGGESTIONS 

1. Try to find more examples illustrating the 
specific themes instanced in this lesson. 

2. Under which of the Basic Themes would you 
classify each of the above illustrative stories and any. 
additional ones you have unearthed? 

3. See if you can instance other well-defined sec- 
ondary themes and list several illustrative stories for 
each of them. 


FROM OWI 


7. The Post-War World—What Will It Be 
Like? Says Miss Ducas: “The more varieties of opin- 
ion there can be—from laboring men, teachers, mer- 
chants, as well as statesmen—the more the subject is 
made provocative of individual thinking, the more 
significance Armistice Day at the end of World War 
II will have.’ Actual terms of the peace treaty, par- 
ticularly with reference to map making, should be 
avoided at this time. 

8. The Unconquered People (of the occupied 
countries of Europe). Themes for both fiction and 
fact stories may be found in the pamphlet, ‘The Un- 
conquered People,’’ published by the Office of War 
Information. The Magazine Section will be glad to 
supply, when possible, leads on stories from recently- 
arrived refugees, shortwave broadcasts from occupied 
countries and other sources. 

9. The Contribution of the Other American Re- 
publics. Consult the Press Division of the Office of 
Coordinator of Inter-American Affairs, Commerce 
Department Building, Washington, D. C. 

10. Health on the Home Front. Articles on how 
to stay well, how to build up physical endurance and 
strength, how to balance diets, get exercise, relaxation 
and rest, will be particularly valuable, because of the 
shortage of both nurses and doctors, the wartime 
strain on hospitals. 


Harry Maule, veteran Random House editor, 
writes A. & J. that the title of Maritta Wolff's coming 
novel has been changed from “Graveyard Shift’ to 
“Night Shift.” A picture sale is hoped for—and 
Hollywood is thumbs down on “Graveyard.” 


oooo0o 


West Coast Trade, 413 Bell Terminal, Seattle, 
Wash., and Pacific Northwest Grocer > Meat Dealer, 
619 Lloyd Bldg., the same city, have merged, and 
will henceforth be published, with I. W. Ringer, 
editor, at the latter address. 
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JOGRNALIS 


FOR LITERARY WORKERS—PUBLISHED QUARTERLY 


SEPTEMBER, 1942 


The Handy Market List offers, in brief, convenient form, the information of importance to writers concerning 
periodical markets. Constant vigilance is exercised to keep this quarterly list accurate and up-to-date; it is appreciated 


when readers call our attention to errors or omissions. 


The magazines are grouped under classifications designed to 


assist the writer in locating the markets for specific types of material. A few abbreviations are employed. M-20 means 
monthly, 20 cents a copy; 2-M, twice monthly; W, weekly; Q, quarterly. Figures indicate preferred word limits. ‘‘Acc.”’ 


indicates payment on acceptance or shortly after; ‘‘Pub.’’ 


indicates payment shortly before or after publication. When 


specific word rates are not given, “‘first-class rates” indicates a general average around 5 cents a word or better; ‘‘good 
rates,”” around 1 cent a word; ‘“‘fair rates,’’ around % cent a word. The parenthetical statement following title of 


magazine indicates the banner or name of publishing house; 


“S. & S.”" stands for Street & Smith. ‘‘Macfadden’’ for 


Macfadden Publishing Co., etc. The notation ‘‘Slow’’ or ‘‘Unsatisfactory” is a warning that delays or non-payment for 
material have been reported by contributors. It should be obvious that The Author & Journalist can assume no respon- 
sibility for the periodicals here listed, but merely publishes the available information for the guidance of readers. Sub- 
mitted manuscripts should always be accompanied by return postage—preferably by stamped, addressed return envelopes 


—and copies should be retained as insurance against loss. 


A—GENERAL LIST 


STANDARD PERIODICALS 


America, 329 W. 108th St., New York. (W-15) Articles on 
topics of current social and litical interest; short modern 
ig Rev. Francis Talbot, S.J. $25 per 2-page article (about 

c 

American Hebrew, The, 48 W. 48th St., New York. (W-15) 
Articles on Jewish affairs, short stories, Jewish background, 
American scene 1200-1500. Florence Lindemann. “ec up, photos 
$1 up, after Pub. 

American Legion Magazine, 1 Park Ave., New York. (M) 
Short stories and articles, 2000-2500, with appeal to men of 
approximately American Legion age. Alexander Gardiner. Acc., 
no set rate. 

Magazine, The, (Crowell) 250 Park Ave., New York. 
(M-20). Short stories 3500-6000; serials 50,000; short shorts 
1500-1800; mystery novelettes 20,000-25,000; ‘“‘Vignettes’” under 
500. Articles usually arranged for. Sumner N. Blossom; Henry 
La Cossitt, fiction Ed. First-class rates, Acc. 

American Mercury, The, 570 Lexington Ave., New York. 
(M-25) Serious, political debunking articles, short stories, up 
to frees: verse. Eugene Lyons, 3c up, Acc. 

‘ American Swedish Monthly, The, 630 Sth Ave., New York. 
at 20) Illustrated articles dealing with Sweden, ‘relations be- 
tween Sweden and U. S., or success stories Americans of 
— stock, 1000-2000. Victor O. Freeburg. 1c, photos $3, 


Arcadian Life, 102 N. Main St., Cape Girardeau, Mo. (Bi-M- 
35) Ozark folklore material. Garland Brickey. “ec up, Pub. 
Verse, prizes only. 

Army Doctor, 41 FE. 42nd St., New York. _Pocket-size. 
Human interest side of military and naval medical practice; 
150-word anecdotes; verse; cartoons; photos. Frank . Mur- 
phy. High rates. 

Asia, 40 E. 49th St., New York. (M-35) Interpretative ar- 
thles on oriental life, politics, art, culture, exploration and 
thought. Asiatic Russia included. 800-3 Oriental fiction. 
Richard J. Walsh, $15 a gaunt > page, Acc. 

Atlantic Monthly, 8 Arlington St., Boston. (M-40) Essays, 
human-interest articles sketches, short stories, verse; unusual 
personal experiences; high literary standard. Edward Weeks. 
Good rates, Acc. 


Beaver, The, Hudson’s Bay Co., Winnipeg, Canada. (Q-25) 
Articles on travel, exploration, trade, anthropology, natural 
history in the Canadian North, p., to 2500, iMastrations essen- 
tial. Clifford P. Wilson. 1%c, 

‘Belgium, 6 E. 45th St., New Hand Published by a group of 
Belgian patriots in exile. Rene Hislaire. Query before submission. 

Better Living (Sonotone Corp.), 570 5th Ave., New York. 
(Bi-M-25) Inspirational articles, hobbies, sports, 2500; short 
lyrics glorifying sound, $5 to $10; popular scientific articles on 
sound and hearing. Theodor Swanson. $15-$35 per Ms., Acc. 


The California Highway Patrolman, 1213 H St., Sacramento, 
Calif. (M) Shorts and serials, carrying moral on traffic safety, 
1500. Jackson T. Carle. 1c, Acc. (Stocked at present.) 

Canadian Forum, The, 28 Wellington St., W., Toronto, Can. 
(M) Short one to 1500 words reflecting current Canadian 
social scene. Poems of high literary quality. Alan Creighton, 
Asst. Ed. $5 a story; “ayo paid in subscriptions. 

Canadian raphical J 49 Metcalfe St., ouem, Can- 
ada. (M-35) ll matrated geographical articles 1500-2500 Gordon 
M. Dallyn. 1c up, b. 

Christian Century, ‘Tha 407 S. Dearborn St., Chicago. (W-15) 
Articles on religious, economic and social topics. Chas. Clayton 
Morrison. Indefinite 

Christian Science M 1 Norway St., Boston. (D-5) Ar- 
ticles, essa Sy for Eiitorial’ and department pages, up to 
forum to 1 ; poems; juvenile serials, not over 12 inetalleiente 
1200 each; verse. $7 column, Acc. or Pub. 

Civilian Defense, 4660 Ravenswood Ave., Chicago. (M) 


Constructive, well-illustrated articles on civilian defense work. 


ugene Whitmore. Good rates. 


Collier’s, (Crowell), 250 Park Ave., New York. (W-5) Short 
stories up to 5000; ‘serials up to 60,000; articles on popular 


questions of the day 3500-5000. Wm. L. Chenery. (Max Wil- 
kinson, fiction editor.) First-class rates, Acc. 

Columbia, 45 Wall St.. New Haven, Conn. (M-10) (Knights 
of Columbus) Articles of general Catholic interest, 2500-3500; 
action short stories; verse. John Donahue. 1 to 3c. Acc. 

Common Ground, 222 4th Ave., New York. (Q-50) Articles, 
fiction, and poetry on the racial- cultural situation and folk ma- 
ae cg in America, 1500-3000. Margaret Anderson, Ed. % to 2c, 

-ub 

eal, The, 386 4th Ave., New York. (W-10) Catholic 
review. Tels articles on literature, arts, public affairs, up to 
2500; verse up to 16 lines. Philip Burnham, Edw. Skillin, Jr. 
%c, verse 40c line, 

Contest World-News, 402 Broad and Market Bldg., Newark, 
N. J. (M-25) Articles on all phases of prize contests, 400- _— 
Interviews with prize winners, judging methods, winnin 
sisi fillers; verse; news stories, photos. Query. Hal iller. 

Coronet, (Esquire, Inc.) 919 N. Michigan Ave., Chiesa. 
(M-25) Formula (except boy meets girl) short stories, 3 
Articles on events, organizations and personalities of general 
interest, up to 2500; story-telling photos. Oscar Dystel, Ber- 
nard Geis. $100 up per story or article. Fillers, 200 words or 
less, Acc. 

Cosmopolitan Magazine, (Hearst) 959 8th Ave., New York. 
(M-25) Outstanding short stories 5000-7000; short shorts 1000- 
2000; novelettes 10,000-20,000; serials 50,000-60,000; book-length 
novels, non-fiction features. | Articles of pcre Ma interest 
2000-4000. Frances Whiting. First-class rates, Acc. 

Country Book, The, 70 E. 45th St., New York. (Q) Practical 
help to country people, especially to former city re who 
are adjusting themselves to rural life. Articles to 3500, humor- 
ous essays on country life and people, unusual short stories 
on country life and people, to 2500; short verse on rural and 
nature subjects. Alfred H. Zinks. Verse, 25c a line; prose, 
according to value of particular feature, Pub. 

Current History, 225 Varick St., New York. (M-25) Articles 
on current political, industrial, economic, sociological trends, 
foreign affairs, national and international, written by author- 
ities. Spencer Brodney. 1c, Acc. 


Desert ern, sang The, El Centro, Calif. (M-25) Illustrated 
feature articles from the desert South hwest; hobbies, history, 
mining, desert homes and gardens, Indians, ‘recreation, a 
alities, travel, etc., marked human-interest. slant, 1500-2500. 
Desert pictures. with poetry.) Randall Henderson. 
lc prose. Photos $1 to $3, Acc. 

Digest and Review, 683 Broadway, New York. (M-15) Articles 
on politics, national defense, science, voca- 
tional guidance. Authentic, sparkling. No 
photos. %c to 5c, 2 to 3 weeks after Acc. 

Direction, Darien, Conn. (M15) Short stories and documen- 
tary material, 1000-2000, progressive viewpoint. M, Tjader 
Harris. lc, Pub. 


Elks Mag 50 E. 42nd St., New York. (M-20) Adven- 
ture, romance, Western, mystery, historic short stories; articles 
subjects, 5000: cartoons. Coles Phillips. $100 to 

Esquire (Esquire-Coronet) 919 N. Michigan Ave., Chicago. 
(M Sophisticated unsentimental “x masculine view- 
point; essays, sketches, short stories, 1500-3000 (overstocked) ; 
cartoons, cartoon ideas. (No women aaaet Arnold Gingrich, 
3 to 10c, Acc. 

Extension, 360 N. Michigan Ave., Chicago. (M-30) Short 
stories, 1500-5000; romance, adventure, detective, humorous; six 
installment serials, 5000; short- shorts; short articles; cartoons. 
Eileen O’Hayer. $25-$100 each, Acc. 


Far East, The, St. Columbans, Nebr. (M-10) Catholic mis- 
sion features largely staff-prepared; buys short (1500-2500) 
stories with authentic Catholic background; authentic travel and 
human-interest articles and photos on China, Japan, Burma, 
etc. Rev. Patrick O’Connor. Stories, $15, Acc.; articles and 
photos, proportionately. 

Fireside Chatter and Fiction, W. Albany, New York. (Bi-M-20) 
Experimental magazine paying only in prizes and contests. 
Clean, wholesome material appealing to both men and women. 
Ruth C. Dietz. (Overstocked on stories.) 
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Foreign Service, (V.F.W.) Broadway at 34th St., Kansas City, 
Mo. (M) Short stories with service background, human angle, 


no love interest, to 2500; short stories, about 1000. Barney 
Yanofsky. 2c, Acc. 
Fortune, Time & Life Bidg., New York. (M-$1) Articles 


with industrial a. “P 95% staff-written. Some source mate- 
rial purchased. Eric Hodgins. Pub. 

Fraternal Outlook, 80 5th Ave., New York. (M) Stories on 
war (heroism, sacrifice, civilian role), 500-2000; on labor 
(union struggles, historic figures, sports); history (charac- 
ters, events); people (human interest, folk-say, the home) ; 
information (useful, fresh, new-angle). Leslie A. Gould. le. 

Freedom, 1375 Oak Knoll Ave., Pasadena, Calif. (Q) Feature 
articles and scientific contributions on freedom, condensed and 
factual, 1000-2500; some verse, 100-250. Vryns Hopkins. Me 
and up. 

Free World, 55 W. 42nd St., New York. Articles, stories, 
and poetry on world affairs, with emphasis on post-war re- 
construction. Serious, sophisticated, authentic material, 2500- 
5000. Johan Smartenko. $30 per article. 

Future, 14 E. Jackson Blvd., Chicago. (M) National magazine 
of U. S. Junior C. of C. Articles on any subject of interest to 
young men (21-35) to 2000, with illustrations. Walker Brooks. 
le to 2c, Pub. 


Gourmet, 330 W. 42nd St., New York. (M-25) Anecdotes, 
true experiences, informative articles, verse, connected with 
gourmet eating and living, slanted to male readers. Rates vary. 
Pearl V. Metzelthin. 

Grit, Williamsport, Pa. (W-5) Clean short stories, adven- 
ture, mystery, love, Western, etc., 1000-5000; serials. Odd, 
strange pictures, brief text; household articles; short illustrated 
renee for women’s and children’s pages. Howard R. Davis. 

to $6 per short story, articles $2 to $3, photos $2, Acc. 


Harper’s Magazine, 49 E. 33rd St., New York. (M-40) Timely 
articles for imtelligent readers; short stories; essays; verse. 
Frederick Lewis Allen. Acc. 

Hollywood (Fawcett) 1501 Beondwey. New York. (M-5) 
Light, amusing “‘angle’’ stories on Hollywood personalities and 
films, on assignment. Joan Votsis. Liberal rates, Acc. 


Jewish Mirror, 55 W. 42nd St., New York. (M) Digest size 
magazine, using fiction, 1000- 1500—preferably of the American 
ewish scene, ranging from lght to tragic and authentically 
ewish; articles on Jewish affairs, Jewish history, Jewish prob- 
lems; personality articles; ie of general human interest; 
humor and poetry; fillers. N. J. Nurenberger. lc, Acc.; poetry, 
25c a line; cartoons and pictures by arrangement. Higher rate 
for exceptional material. 


Kapustkan, The, 5013 So. Throop St., Chicago. (M) Social 
satiric interviews with leading literary lights and prominent per- 
sonalities, fiction (realism preferred), etc. Stan Co and Bruce 
Kapustka. Payment in free copies. 


Lea Marine Barracks, 8th and I Sts., respinapen. 
D. C. (M-25) Articles of military interest, to 3000. Lt. Col. 

Liberty, (Macfadden) Bartholomew Bldg., New York. (W-10) 
Romantic, adventure, humorous short stories, youthful appeal, 
1000-5000; serials about 50,000; timely human-interest articles. 


Ernest V. Heyn. First-class rates, Acc. 
Maclean’s, (Maclean) 481 University Ave., Toronto, Canada. 
(2M-5) Short stories, Canadian interest—love, romance, sea, 


mystery, adventure, outdoor, 3 to 5000; serials 30,000-65,000. 


Articles of Canadian interest. . Napier Moore. lc up, Acc. 

Magazine Antiques, The, 40 FE. 49th St., New York. (M) 
Authoritative articles representing new discovery, or a new 
point of view, or a new opinion, regarding some aspect of 
glass, china, metalware, furniture, etc., 1000-2500. Alice Win- 
chester. 1%c, Pub.; exclusive photos, paid for at cost. 

Magazine PLUS, The, 545 5th Ave., New York. (M) Articles 
and fiction aimed at industrial America at war. Writers 
should query, stating qualifications. F. Orlin Tremaine. First- 
class rates. 

McClure’s Digest, Camden, Ark. (M) Articles related to 
democratic and economic problems; fillers; shorts. W. C. 
McClure. No payment at present. 

Menorah Journal, The, 63 5th Ave., New York. Q-$1) Jewish 
short stories, sketches, one-act plays, essays, poetry. Henry 


Hurwitz. lc up, Pub. 
Military Service News, The, Box 127, Fort Sam Houston, 
Tex. (W) Short stories, serials, for Army only. lc a line. 
Montrealer, The, 1111 Beaver Hall Hill, Montreal, Que., 
Canada. (M-10) Light, satiric, smart short short stories 1200. 
Roberts. lc, Pub. 


Nation, The, 55 5th Avenue, New York. ++ bags Wy Articles on 
polities literature, economics, up to 2400. Pub 
Magazine, 1156 16th St., N: Ww. Wash- 


D. 50) Official journal National Geographic 
Society. Aiden on travel and geographic subjects up to 7 
photographs. Gilbert Grosvenor. First-class rates, Acc. 


National Historical Magazine, Memorial Continental Hall, 
Washington, D. C. pede sage by Nat. Society D.A.R.) (M-25) 
American historical articles, 1500-3000, especially of Revolution- 


ary period. Elisabeth E. Poe. Indefinite rates, 

National Jewish Monthly, The, 1003 K St., N. W., Washing- 
ton, D. C. (M-15) Short stories, articles, essays, Jewish inter- 
est, 1000-3000. Edward J. Grusd. Ic, Pub. 


New Masses, 461 4th Ave., New York. (W-15) Progressive, 
win-the-war sociological, economic articles, addressed particu- 
larly to the middle class; also short stories, reportage, sketches 
and poems. No payment. 

New Mexico azine, Santa Fe, N.M. (M-15) Illustrated 
articles on New exico. George Fitzpatrick, $10 to $15 per 
article. Pub. Verse, no payment. 

New Republic, 40 E. 49th St., New York. (W-15) Gen- 
eral articles, 2000-2500, dealing with economics, sociology, na- 
tional and international affairs. Some verse; also short stories 
and fictional sketches to 1500. Thomas Sancton. 2c, Acc. 

New Yorker, The, 25 W. 43rd St., New York. (W-15) Short 
stories and humor 400 to 2000; factual and biographical ma- 
terial up to 2500; cartoons, cartoon ideas. Good rates, Acc. 


122 E. 42nd St., New York. (M-25) Articles 4 


3000; short stories 2500; verse; fillers; Jewish interest. 
Stephen S. Wise. 1c, Pub. 


The Author & Journalist 


Opportunity. A Journal of Negro Life, 1133 Broadway, New 
York. (M-15) Short stories, articles, poetry; Negro life and 
problems. Elmer Anderson Carter. No payment. 

Our Army, 11 Park Place, New York, N.Y. (M-25) Stimu- 
lating controversial military articles; short stories 1000 to 
1200 (no World War fiction); jokes; cartoons; regular army 
background. Carl Gardner. Up to kc, Pub. 

Our Dumb Animals, 180 Longwood Ave., Boston, Mass. 
(M-10) P. C. A. organ. welfare articles, short 
stories, prose up to 500; verse up to 24 lines, photos. Guy 
Richardson. %c up, poems $1.50 up, Acc. 

Our Navy, 1 Hanson PI., Brooklyn, N.Y. (2M-25) Authentic 
articles on modern naval subjects 2000-4000; action naval short 
stories; cartoons; photos. Cliff Alderman. Varying rates, Pub, 

Outwitting Handicaps. 12716 Tuller Ave., Detroit, Mich. (Bi- 
M-25) Personal recovery stories, first person 1500- 2000. Articles 
contributing to mental uplift of sick 500-1000. Interviews with 
prominent people on their health philosophies. Harry E. Smith- 
son. Mc, Acc. 

P r Psychology Guide, 114 E. 32nd St., New York. (Bi-M- 
25) Inspirational articles 1100-1200. %c, Pub. 

Railroad Magazine, (Munsey) 280 Broadway, New York. 
(M-25) Technically accurate railroad material. Fact articles— 
query editor beforehand stating subject and qualifications fot 
handling. Freeman H. Hubbard. Good rates, Acc. (Over- 
stocked with poetry and fillers.) 

Reader’s Digest, Pleasantville, N.Y. (M-25) Digests of pub- 
lished articles; occasionally original articles. Good rates, Acc. 

Redbook. (McCall) 230 Park Ave., New York. (M-25) Short 
stories, serials, complete novels, novelettes, feature articles. 
tdwin Baimer. First-class rates, Acc. 

Rotarian, The, 35 E. Wacker Drive, Chicago. (M-25) Authori- 
tative articles on business and industry, social and economic 
problems, travel sketches, humor, essays, 1500-2000. Little 
fiction used. Leland VD. Case. First-class rates, Acc. 

Saturday Evening Post, The, (Curtis) Independence Sq., Phil- 
adelphia. (W-10) Articles on timely topics 2000-4000; short 
stones 4000-6000; serials to 90,000; lyric and humorous verse; 
skits, cartoons. Ben Hibbs. First-class rates, Acc. 

Saturday Night, 73 Richmond St., W., Toronto, Canada. (W) 
Articles of Canadian interest up to 2000; light, humorous 
articles, satire. K. Sandwell. % to le, photos $2-$3, Pub. 

Saturday Review of Literature, 25 W. 45th St., New York. 
(W) Articles, essays, verse, fact-items, on literature. Norman 
Cousins. $4.50 column (10 inches); poems, $10. 

_Sea Power, 10 Rockefeller Plaza, New York. (Published by 
Navy League of U. S$.) (M-25) Articles to 2500 on all aspects 
of all navies and the merchant marine; also first person stories 
of war adventures at sea. Hendry L. Bart. 2c, Pub. Query. 

Select Stories, 100 5th Ave., New York. (Bi-M) Not select- 
red any more unsolicited stories; novelettes. Ben Lieppe. lc. 

Sir, (Volitant Pub. Corp.) 103 Park Ave., New York. (M) 
Stories, articles, satire, compact, solid, and very strong in sub- 
ject, of interest to men. Abner J. Sundell, Mng. Ed. Min., 1c; 
max., not yet set, within 30 days of Acc. 

Story, 432 4th Ave., New York. (Bi-M-40) Distinctive short 
stories, ‘‘novellas.’’ Whit Burnett, Moderate rates, l’ub. 

Successful Living Magazine, 683 Broadway, New York. (Bi- 
M-15) First person health-regained stories with photos, cover- 
ing food, exercise, etc. Market wide open. F. L. Nelson. Mc- 
sc, 3 weeks after Acc. 

This Week, 420 Lexington Ave., New York. (W-newspaper 
supplement) Romance, mystery, adventure, humorous short 
stories to 3500; short stories under 1500; short articles on 
popular science, adventure, glamorous personalities, sports, 
news, subjects making for a better America, to 1500; inspira- 
tional editorials 800-1000; fillers, cartoons, short animal ma- 
terial; appealing animal photos. Mrs. William Brown Meloney. 

338 News, 152 W. 42nd St., New York. Articles on current 
events, domestic and foreign, biographical sketches, theatre, 
movie sports persona Illustrations; cartoons. E. 
Schwartzman. lc, Pub.; $5 up for drawings. 

Tomorrow, 11 E. 44th St., New York. (M-25) Articles on 
psychology, philosophy, religion, creative arts, metaphysics, 
1500-3000; verse. Florence Brobeck, Mng. Ed. Articles $50 up, 
verse $5-$10. 

Toronto Star Weekly, The, 80 King St., W., Toronto, Canada. 
(W-10) Feature artic es, Canadian appeal. Novels and serials, 
45,000 or over; short stories 500-3500, love-adventure, roman- 
tic, Western, mystery, detective, sport, etc., themes. No ‘‘de- 
featist’’ material. N. Folland, Fiction Ed.; Fred M. Payne, 
Article Ed. Varying rates, Acc. 

Town and Country, 572 Madison Ave., New York. (M-50) 
Articles with photos of personalities, sports, satire, unusual 
subjects and places, 1000-3000. Harry A. Bull. Varying rates. 

Travel, (McBride) 116 E. 16th St., New York. (M-35) Illus- 
trated travel, ——. adventure articles 1500 to 5000; 
photos. Coburn Gilman. Ic, $3 to $5 per photo, Pub. 

U. S. Army Review, Box 1554, Atlanta, Ga. Business articles 
on army life. Ruel McDaniel. ¥%c up; gage, $2 up. 


Virginia Quarterly Review, 1 West Range, Charlottesville, Va. 
(Q- Ea Exceptional literary, scientific, political essays 3000-5000; 
short stories of high standard; verse. Archibald Shepperson. 
Good rates payable on publication. 

War News Illustrated, 103 Park Ave., New York. (M) Tech- 
nical newsworthy war articles, by experts, to 2000; first per 
son stories of war experiences, and war photos. Arman 
Lopez, Mng. Ed. Pub., by arrangement. 

Welcome News, 404 W. 9th St., Los Angeles. (M-10) Ar- 
ticles on travel, history, biography, 200-1500; essays on Co- 
operatives, 1000-1200; varied verse. T. G. Mauritzen. No pay- 
ment at present. Generally Acc. (Overstocked.) 

Westways, 2601 So. Figueroa St., Los Angeles, Calif. (M-20) 
Articles 1200, photos of out-of-door California, natural science, 
history, biography. Phil Townsend Hanna. ‘“%c, payment by 
negotiation, Acc. 

Yale Review, Box 1729, New Haven, Conn. (Q-$1) Articles 
on current political, literary, scientific, art subjects 5000-6000. 
Helen MacAfee, Mng. Ed. Good rates, Pub. 

Your Life, The Pope Guide to Desirable Living, 354 4th 
Ave., ng York. (M-25) Inspirational, helpful articles on 
living, 1200-2500; fillers. Douglas Lurton. First-class rates, Acc. 


Your Personality, 354 -. ve, New York. (Bi-M-25) Not an 
open market. Douglas L 
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WOMEN’S AND HOME MAGAZINES 


can Baby, 258 Riverside Drive, New York. (M) Per- 
Py experiences of mothers in rearing babies; humor. Beulah 
France. No payment. 

American Cookery, 35 Fayette St., Boston, Mass. (10 issues 
yearly-15) Articles, short stories and photos, all with a food 
slant. Imogene Wolcott, Pub. and Ed., Ella Shannon Bowles, 
Man. Ed. lc, Pub. 

The Better Home, 161 &th Ave., N., Nashville, Tenn. (Q-12) 
Outdoor, religious, domestic, rural short stories, and articles 
to 2500; editorials to 900. Elizabeth Denmark Meadow. ‘Mc, 
Acc. Poetry slightly higher. 

Cc. jar Home Journal, 73 Richmond St., W., Toronto, Ont. 
(M-10) Short stories to 5000, 4 to 6-part serials; articles of 
interest to Canadian women, 2500. W. Dawson. Good rates, Acc. 

Charm Magazine, (S. & S.) 79 7th Ave., New York. (M-15) 
Articles 1500-1800, on fashion, beauty, charm, budgets, usually 
on assignment; short stories, to 2500. Elizabeth D. Adams. 
Good rates, Acc. 

Chatelaine, (Maclean) 481 University Ave., Toronto, Canada. 
(M-10) Short stories, love, married-life, parental problems, 
mystery, adventure, 3500- short serials. Articles, Canadian 
interest, up to 2000. Byrne Hope Sanders. lc up, Acc. 

The Christian Family and Our Missions, 365 Ridge Ave., 
Evanston, Ill. (M-10) Catholic family magazine using whole- 
some short stories, 1000-2500, and suitable verse. Frederic M. 
Lynk, S.V.D. 1c, verse, 5-10c a line, Acc. 

Everywoman’s Magazine, 1790 Broadway, New York. (M-3) 
Love and domestic stories with housewife slant; light articles; 
how-to-do-it items. Joan Ranson. Approx. 2c, Acc.; short- 
shorts, $25 up. 

Family Circle Magazine, The, 400 Madison Ave., New York, 
(W-gratis) Overbought; not in market. R. R. Endicott. Good 
rates. 

Fan Fare, Balfour Bldg., 351 California St., San Francisco, 
Calif. (Semi-M) Short stories 3000 ; illustrated articles, 1500 to 
3000, domestically slanted, ‘‘fan’’ theme—radio, movies, eae, 
travel, hunting, adventure, etc. Shorts $5, longer 

Glamour, (Conde Nast) 420 Lexington Ave., How York. 
(M-15) A tookion and beauty magazine for young career wom- 
en. Feature articles and short stories, 1500-2000. Jane May- 
well Smith, Feature Ed. 

G How ing, (Hearst) 57th St. and 8th Ave., New 
York. (M-25) Short stories up to 8000; short articles; verse. 
Herbert R. Mayes. Acc. 

Harper’s 572 Madison Ave., New York. (14 yearly-50) 
Distinguished short stories onl not popular magazine mate- 
rial. Prefers articles in outline form. Mary Louise Aswell. Good 
rates, Acc. 

Holland’s, The Magazine of the South, Main and 2nd Sts., 
Dallas, Tex. (M-10) "Articles of interest to Southern women, 
1000-2000; love short stories, 1500-3500; serials, 10,000-30,000; 
verse. 1%c up, photos $2 up, Acc. 

Household Magazine, 8th and Jackson Sts., Topeka, Kans. 
(M-20) Household and general articles, short stories, 1000- 
4000; serials 20,000-30,000. Nelson Antrim Crawford. 2c up, 
verse 50c line, Acc. 

I Woman, 1819 Broadway, New York. (M-15) 
Articles expressing woman’s viewpoint on social and economic 
matters, business and professional women’s problems, stories 
of women’s success in business, techniques for satisfying liv- 
ing; women’s adventures; light, humorous articles, woman's 
angle. 1200-2000. Verse 2-5 stanzas. Winifred Willson. $10-$35 
per article, verse $2-$3, Acc. 

Ladies’ Home Journal, (Curtis) Independence Philadel- 
phia. (M-10) Articles 1000-5000; short stories _3000- , serials, 
one-parters, short lyric verse. Bruce Gould, Beatrice Blackmar 
Gould. First-class rates, Acc. 

ademoiselle, (S. & S.) 1 E. 57th St., New York. (M-25) 
Short stories for smart young women, ages 18-30, 1500-3000 
articles up to 2500; light, brisk personality sketches; humorous 
sketches; cartoons. Betsy Talbot Blackwell. Acc. (Temporarily 
stocked. ) 

Mayfair, (MacLean) 481 University Ave., Toronto, Canada. 
(M-25) Society, foumiga, sport articles, Canadian interest. J. 
Herhert Hodgins, 1c, Pub. 

McCall’s Magazine, (McCall) 230 Park Ave., New York. 
(M-15) Serials, 60,000; complete novels, 25-30,000; short stories, 
5000; articles. Otis L. Wiese. First-class rates, Acc. 

National Home Monthly, (Home_ Pub. Co.) Bannatyne and 
Dagmar Sts., Winnipeg, Man., Canada. (M-10) Illustrated 
feature articles; short stories, 5000; verse. L. E. Brownell. 
rates, Acc. 

‘arents’ sprain, The, 52 Vanderbilt Ave., New York. 
(M 25) Articles on family relationships, child care, food with 
menus and recipes, etc. -2500. Clara Savage Littledale. 
i Acc. ; jokes, shorts on childhood and teen-age problems, $1 
eac 
veuun, I ting Vi Fair, (Conde Nast) 420 Lex- 
ington Ave., York. ie; -35) “Articles on unusual travel, 
social activities. fashionable women’s interests; essays on fads, 
foibles, etc., No poetry, no fiction. Edna 
W. Chase. Good rates. 

Western Family, 3224 Beverly Blvd., Los Angeles. (Bi-M) 
Domestic-problem, young-love, home-mother type of fiction up 
to 4000. uth Waterbury. $150 for 4000-word story; $25 for 
1000-word article, Pub. 

_ Woman, The, 420 Lexington Ave., New York. (M-10) Non- 
fiction ges | interest to women, 1800. Lorna Farrell. Varying 
rates, Acc. 

Woman’s Day, 19 W. 44th St., New York. (M) Fiction, 3000- 
5000 with human interest appeal to American housewives and 
mothers; art-of- living and humorous articles. 1000. C. A. An- 
thony, Mng. Ed.; Betty Finnin, Fiction Ed. Rates on arrange- 


ment. 

Woman’s Home Companion, (Crowell- Collier) 250 Park Ave., 
New York. (M-10) Women’s and household interests. Articles, 
short stories, 2500-6000; serials to 60,000. Willa Roberts. First- 
class rates, Acc. 

Woman’s Life, 354 4th Ave., New York. (M) A companion 
publication to Your Life and Your ity, to be launched 
this fall. No manuscript requirements for several months. Doug- 
las Lurton. Good rates, Acc. 
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ALL-FICTION OR “PULP’’ MAGAZINES 


GENERAL ADVENTURE 
(Also Special Classifications not Grouped Elsewhere) 


Adventure, (Popular) 205 E, 42nd St., New York. (M) Dis- 
tinctive adventure short stories, novelettes. Kenneth White. 
1M%ec up, fillers lc, Acc. 

Argosy, (Munsey) 280 Broadway, New York. (Bi-M-10) Good 
fiction, every variety. sound characters. romantic elements, 
colorful background. Short stories, 1000-6500. novelettes, 7500- 
13,000, serials to 75,000 (installments, 8-10,000). Harry Gray. 
Good rates, Acc. 

Blue Book, (McCall) 230 Park Ave., New York. (M-15) 
Mystery and adventure short stories, novelettes, serials; book 
length novels. Real-experience contests. Donald Kennicott. 
Good rates, Acc. 

Doc Savage Magazine, (S. & S.) 79 7th Ave., New York. 
(M-15) Action adventure short stories about 4000, American 
heroes, any locale. John L. Nanovic. lc up, Acc. 

Exciting Navy Stories, (Thrilling) 10 E. 40th St., New York. 
(Q-10) Adventure stories of all branches of naval activity, 
1000-10,000. Leo Margulies. “%c up, Acc. 

Five Novels, (Dell) 149 Madison Ave., New York. (M-20) 
Western we. sport, mystery novels, 15-20,000, love in- 
rr F. A. McChesney. 1%c, Acc. 

ungle Sutin (Fiction House) 461 8th Ave., New York. 
o 20) Adventure short stories, novelettes of the African 
jungles. Malcolm Reiss. Ic, Acc. 

Sensation, 1476 Broadway, New York. (M-25) True, illus- 
trated adventure, sensation stories, 5000-6000; principal’s by- 
ys preferred, but not imperative. Tony Field. 2c; photos, $3.50, 

ce. 

Short Stories, 9 Rockefeller Plaza, New York. (2-M-25) Ad- 
venture, mystery, action short stories up to 6000; novelettes, 
10,000-12,000; complete novels; serials, 25,000-60,000; fillers 
50-500. True adventures to 1000. Dorothy Mcllwraith. Good 
rates, Acc. 

Thrilling Adventures, (Thrilling) 10 E. 40th St., New York. 
(M-10) Action short stories and novelettes, to 15,000. Foreign 
locales; American heroes; slight woman interest. Leo Mar- 
gulies. lc up, Acc. 


DETECTIVE—CRIME—MYSTERY—GANGSTER 


Ace G-Man Magazine, (Popular) 205 E. 42nd St., New York. 
(Bi-M-10) Short stories, novelettes 9000, novels 15,000, in- 
volving activities of G-Men. John Bender. lc, Acc. 

All-Star Detective, (Red Circle) 330 W. 42nd St., New York. 
(Bi-M-10) Detective shorts, novelettes, all lengths. Robert O. 
Erisman. “ec up, Acc. 

Big Book Detective, (Fictioneers) 205 E. 42nd St., New York. 
(M) Stories of crime action. Shorts, 4000-5000; novelettes, to 
10,000. Alden Norton. Mc up, Acc. 

Black Mask, (Fictioneers) 205 E. 42nd St., New York. (M-15) 
(Bi-M-10) a novel arranged for. Fast-action detec- 
tive short stories. Margulies. “%c, Acc. 

Clues-Detective Stories, (S. & S.) 79 7th Ave., New York. 
(Bi-M-15) Fast-paced, lively detective stories, woman interest, 
strong menace, unusual conditions; short stories to 5000; nov- 
elettes 8-20,000. John L. Nanovic. lc up, Acc. 

Crack Detective, (Columbia Publications Inc.-Double Action 
Group) 60 Hudson St., New York. (Bi-M-10) Detective fiction- 
crime stressing plot and characterization; ~% stories and 
novelettes, 3000-10,000. Cliff Campbell, “%c, Pub 

Detective Book Magazine, (Fiction House) 461 8th Ave., 
New York. (Q-20) Short, straight detective stories, 2000-5000; 
quick twist at end desirable. Wallace Foote. lc, Acc. 

Detective Novels, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Two 20,000-word novelettes. Fast action detective 
short stories. Leo Margulies. “c, Acc. 

Detective Short Stories, (Red Circle) 330 W. 42nd St. i. Fon 
York (Bi-M-10) Detective short stories to 7000. Robe 
Erisman. Yc, Acc. 

Detective Story (S. & S.) 79 7th Ave., New York. (M-15) 
Detective = stories to 8000; novelettes to 12,000; short 
novels to 30,000. Daisy Bacon. lc up, Acc. 

Detective Tales, (Popular) 205 E. 42nd St., New Ag. (M) 
Emotional short stories, crime background, Nas to detec- 
tive-mystery-menace novelettes 9000; novels 15,000; 
situations, glamorous detective action, Loring Dowst. 1l¥%c up 
to 3000, le up over 3000, Acc. 

Dime Detective Magazine, (Popular) 205 E. 42nd St., New 
York. (M-20) Mystery, action short stories , emphasizing 
masaee and horror; novelettes 10-15,000. Kenneth White. lc up, 

ce. 

Exciting Detective, (Thrilling) 10 E. 40th St., New York. 
(Q-10) A 35,000-word lead and fast-moving short stories. Leo 
Margulies. “%c up, Acc. 

Flynn’s Detective, (Munsey) 280 Broadway, New York. (M- 
15) Detective mystery, crime fiction, stressing plot and char- 
acterization. Shorts, 1000-6000; serials, 8-10,000 installments, 
True crime stories, with photographs, not over 6000. Query 
first. Paul A. Johnson. Good rates, Acc. 

G-Men Detective, (Thrilling) 10 E. 40th St., New York. (Bi- 
M-10) Glamorous, fast-action detective short stories 1000-6000; 
novelettes 7000-8000; 25,000-word G-Man novel by arrangement. 
Leo Margulies. lc up, 

Mammoth Detective, (Ziff-Davis) 540 N. Michigan Ave., Chi- 
cago. Fast-action detective fiction, with lots of dialogue: also 
true-crime stories. Wide range in len — 50,000. Ray- 
A. Palmer, Mng. Ed. Rates 

Masked Detective, (Thrilling) 10 E. oat St., New York. 
Book-length novels arranged for. Fast-action detective 
ort stories. Leo Margulies. %c up, 

New Detective, (Fictioneers, Inc.) 205 E. 42nd St., New York. 
Detective action stories to 6500; novelettes to 12,000. Alden 


Norton. 

Phantom Detective, The, (Thrilling) 10 E. 40th St., New York. 
(Bi-M- 10). Fast-action deteetive, crime short stories 1 5000. 
Book-length novels by arrangement. Leo Margulies. Ic up. 
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P Detective, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Detective short ar a 1000-6000; novelettes, 7000- 
10,000. Leo Margulies. “ec, A 

Private Detective, (Trojan) 
Short stories to 6,000, with some girl interest. 
(Oversiocked. ) 

Shedow Magazine, (S. & S.) 79 7th Ave., New York. (2M-10) 
Action detective short stories, 1500-6000, detective or police 
heroes. John L. Nanovic. lc up, Acc. 

Spider, The, (Popular) 205 E. 42nd St., New York. (M-10) 
Short stories of volunteer crime fighters to 5000; novel ar- 
ranged for. Rogers Terrill, Ed. director; Loring Dowst, Ed. 
le up, Acc 

Strange Detective Mysteries, (Po 


135 E. 46th St., New York. 
Fair rates, Pub. 


ular) 205 E. 42nd St., New 


York. (Bi-M-10) Bizarre mystery-detective short stories up to 
6000, novelettes 9-10,000, novels 15, Rogers Terrill, Ed. 
Vir.; John Bender, Ed. lc up, Acc. 


Street & Smith’s Mystery Magazine, (S. & S.) 79 7th Ave., 
New York. (Bi-M-15) Short stories, novelettes up to 15,000, 
uealing with crime, with a strong mystery background and 
menace. John L. Nanovic. lc up, Acc. 

er Detective, 125 E. 46th St., New York. (Bi-M) Short 
stories, 3000-5000; novels, 20,000 by arrangement. K. W. Hutch- 
inson and W. E. Matthews, joint editors. 


tive Aces, (Ace Mags.) 67 W. 44th St., New York. 


Ten Detec 
(M-10) Denmnatic detective, mystery short stories, 1500- 
novelettes, 10-12,000; woman interest welcome. Maurice .. 


Phillips. lc, Ace. or shortly after. 

10 Story Detective, (Ace Mags.) 67 W. 44th St., New York. 
(Bi-M-10) Short stories 3000-5000, novelettes 10-12,000. Ruth 
Dreyer. Y“%2c up, Acc. or shortly after. 


10:Story Mystery, (Fictioneers) 205 E. 42nd St., New York. 
(M) Off-trail crime stories, bizarre theme. Shorts, 3000-5000 
novelettes, 10-15,000. Alden Norton. '%c, Acc. 


Thrilli Detective, (Thrilling) 10 E. 40th St., New York. 
10) detective short stories, 1000-6000; novelettes, 


000-10,000; novels, 15-20,000. Margulies. lc up, Acc. 
Thrilling Mystery, (Thrilling) 10 E. 40th St., New York. 
(Bi-M- 10. Detective-mystery stories, woman interest, 1000- 


10,000. Query on 20,000-word lead novels. Leo Margulies. 
lc up, Acc. (Green Ghost novel in each issue.) 


WESTERN: MALE INTEREST 


Ace High, (Fictioneers, Inc.) 205 E. 42nd St., New York. 
—— Western short stories, novelettes. Willard Crosby. Mc, 
cc. 


Action Stories (Fiction House) 461 8th Ave., New York. 
(Bi-M-20) Fast stories of the West with good woman interest, 
5000-10,000. Malcom Reiss. Ic, Acc. 


t Western, (Red Circle) 330 W. 42nd St., New York. 
(Bi-M-10) Short stories, 10,000; novels, 30,000. Robert O. 
Erisman. ms to Ic, Acc. 

Western, (Popular) 205 E. 42nd St., New York. 


eek 15) A few short stories, 5000. Western novelettes, 
10,000; novels 20,000, Western fact articles 1500. ee Terrill, 
Ed. director; Willard Crosby, Ed. Up to %c, Acc. 

Blue Ribbon Western, (Columbia Publications, Inc.-Double 
Action Group) 60 Hudson St., New York. (Bi-M-15) Novels, 
40-50,000, rates by agreement, paying promptly, Pub. Short 
stories, 2000-5000. “ec, Pub. Cliff Campbell. 

Complete Cowboy, (Columbia Publications, Inc.—Double Ac- 
tion | co? 60 Hudson St., New York. (Bi-M-15) Short West- 
novels, 10-15,000, fast action. Cliff Campbell, “%c, Pub. 


omplete Western Book, (Red Circle) 330 W. 42nd St., New 


— (Bi-M-15) Western short stories, 5000-7500; novels, 
60,000. Robert O. Erisman. Ye up, Acc. 

Dime Western Magazine, (Popular) 205 E. 42nd St., New 
York. (M-10) om. human Western short stories, 2000- 


6000; novelettes, 9000-10,000; novels, 18,000; emotional interest, 
realistic characterization. Rogers Terrill, Ed. director; Michael 
Tilden, Ed. lc up, Acc. 

Double Action Western, (Columbia Publications, Inc.—Double 
Action Group) 60 Hudson St., New York. (Bi-M-15) Same 
requirements as Blue Ribbon Western. 

Exciting Western, (Thrilling) 10 E. 40th St., New York. 
(w-iuy Western action-packed short stories, 1000-6000; novel- 
ettes, 7000-10,000. Margulies, “%sc up, Acc. 

Famous Western, (Columbia Publications, Inc.—Double Ac- 
tion Group) 60 Hudson St., New York. (Q-10) Same require- 
ments as Complete Cowboy. 

Fifteen Western Tales, (Fictioneers) 205 E. 42nd St., New 
York. (Bi-M) Stories of the Old West, 4000-6000; no novelettes. 
Occasional fact articles. Mc, Acc. 

44 Western, (Popular) 205 E. 42nd St., New York. (Bi-M-10) 
Western short stories, -6000; novelettes, 9000-15,000. Willard 
Crosby. lc up, Acc. 

Frontier Stories, (Fiction House) 461 8th Ave., New York. 
(Q-20) Western historical short stories, novelettes, cf covered- 

Soey tne (Fiction House) 461 8th Ave., New 
(Bi 20) 


ow oes moving, colorful stories, ranch-and- 
1ange locals, good woman interest 10,000. Malcolm Reiss. lc, 
cc. 

Masked Rider Western, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Book-length novels arranged for on assignment; 


short stories, 1000-6000. Leo Margulies. “ac, Acc. 

New Western, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
(Bi-M) Western short stories, to 6000; novels 12,000-15,000; 
novelettes, 9000-12,000. Willard Crosby. “ec, Acc. 

Popular Western, (Thrilling) 10 E. 40th St., New York. og 
M- 10) Western short stories, 1000-7000; novelettes, 8000-10,000, 
Leo Margulies. “%c, Acc. 

Range Riders Western, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Book-length novels on assignment; short stories 
1000-6000; novelettes 8000-10,000. %c, Acc. 

Real Western, (Columbia Publications, Inc.—Double Action 
Group) 60 Hudson St., New York. (Bi-M-15) same require- 
ments as Blue Ri Western. 

Rio Kid Western, The, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Book-length novel 4 assignment. ‘Pioneer and 

6000. Leo Margulies. %c, Acc. 


frontier short stories 1- 


The Author & Journalist 


(Popular) 205 E. 42nd St., New 
colorful stories of the old 
Ed. di:ector; 


Star Western Magazine, 

York. (M-15) Dramatic, emctional, 
west, girl interest, to 14, Rogers Terrill, 
Michael Tilden, Ed. 1c up, Acc. 

10 Story Western, (Popular) 205 E. 42nd St., New York. 
(M-10) Dramatic human-interest Western short Stories up 
5000; novelettes 9000; novels 15,000. Rogers Terrill, Ed. 
rector; Willard Crosby, Ed. 1c up, Acc. 

Texas Rangers, (Thrilling) 10 E. 40th St., New York. (Bi-M- 
10) Fast-moving, action-packed short stories, Western law 
man’s viewpoint, 1000-6000. Margulies. lc up, Acc. 

Thrilling Western, (Thrilling) 10 E. 40th St., New York. 
novelettes 8000-10,000; novels, 15-20,000. Slight girl interest 
permissible. Leo Ic ‘Acc. 

Two-Gun Western Novels, (Red Circle) 330 W. 42nd St., New 
York. Western novelettes, short ~Smamaid novels up to 30,000. 
Robert O. Erisman. % to 1%c, Acc 

West, (Thrilling) 10 E. 40th St., New York. (Bi-M-15) 
Book-length novels arranged for on assignment; short stories 
1000-6000. Leo Margulies. “c, Acc. 

Western Aces, (Ace Mags.) 67 W. 44th St., New York. 
(Bi-M) Emotional Western short stories up to 5000; novelettes 
10,000 and 15,000, with strong human interest—range, outlaw, 
frontier, etc. Ruth Dreyer. up, Acc. or shortly 
aiter 

Western Action, (Columbia Publications, Inc.—Double Action 
Group) 60 Hudson St., New York (Bi-M-15). Same require- 
ments as Blue Ribbon Western. 

Western Adventures, (S. & S.) 79 7th Ave., New York. 
(Bi-M-15) Fast-action shorts up to 5000; novelettes, 10-12,000; 
condensed novels, 15,000. John Burr. Ic up, Acc. 

Western Novel and Short Stories, (Red Circle) 330 W. 42nd 
St., New York. (Bi-M-15) Western short stories, 5000-7000; 
novelettes, 10-20,000; novels to 60,000. Robert ©. Erisman. 
¥%c up, Acc. 

Western Short Stories, (Red Circle) 330 W. 42nd St., New 
York. (Q-10) Needs Western short stories from 1500 to 8000, 
Robert O. Erisman. “%c up, Acc. 

Western Story, (S. & S.) 79 7th Ave., New York. (W-10) 
Western short stories up to 5000; complete novels 20,000: 
serials up to 65,000, 12,000-word installments. John Burr. 
Good rates, Acc. 

Western Trails, (Ace Mags.) 67 W. 44th St., New York. 
(Bi-M-10) Western action short stories up to 5000; novelettes 
10-12,000, Ruth Dreyer. Yc up, Acc. or shortly after. 

Western Yarns, (Columbia Publications, Inc.—Double Action 
Group) 60 Hudson St., New York. (Q-10) Same requirements 
as Complete Cowboy. 

Wild West Weekly, (S. & S.) 79 7th Ave., New York. (W-10, 
Western short stories, 3000-5000, novelettes 8000-10,000; novels 
15,000. John Burr. Good rates, Acc. 


SPORT 


Ace Sports, (Ace Mags.) 67 W. 44th St., New York. (Bi-M- 
10) All sports, college and pro. Shorts 5000 or less, novelettes 
10-12,000; strong character conflict. Maurice J. Phillips. Y%c up, 
Acc. or shortly after. 

All American Athlete, 922 Hoe Ave., New York. (a) Factual 
ey articles, 375-1500. Michael Pawlyshyn. 1¥%c, Pub. 

1 Sports, (Columbia Publications, Inc.—Double Action Group) 
60 ie St., New York. i-M) Short stories and novelettes, 
2000-9000. Cliff Campbell. ie. Pub. 

Baseball Stories, (Fiction House) 461 8th Ave., New York. 
(Twice yearly-20) Short stories, to 4,000, novelettes to 10,000, 
all theme. Linton Davies. Ic, Acc. 

Com; e Sports, (Red Circle) 330 W. 42nd St., New York. 
(Bi- = st) "Sport short stories, novelettes. Robert O. Erisman. 
cc, 

Dime Sports, (Popular) 205 E. 42nd St., New York. (M-10) 
Sport short stories 4000-6000; novelettes 10-12,000, youthful 
collegiate or professional players, actual games featured. 


woman interest. Submit 3 months ahead of season. Alden H 
Norton. lc up, Acc. 
Exciting Sports, (Thrilling) 10 E. 40th St., New York. (Q-10) 


Uses only baseball and football —— up to 6000 and novelettes 
to 10,000. eo Margulies. Me, 

Fight Moral (Fiction House) ‘a6! 8th Ave., New York. 
(Q-20) Ring-action short stories, novelettes. Malcolm Reiss. 
lc, Acc. (Overstocked except on current-interest ring articles.) 

Popular » (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Sport short stories 1000- . Book-length novels 
by arrangement. Mature angle, slight woman interest. Leo 
Margulies. Mc, Acc. 

Sports Action, (Red Circle) 330 W. 42nd St., New York. 
(Bi-M-10) Short stories up to 15,000. Robert O. Erisman. 
Yc, Acc. 

Sports Fiction, yc Publications, Inc.—Double Action 
Group) 60 Hudson St., New York. (2-15) Same as All Sports. 

Sports Novels, (Popular) 205 E. 42nd St., New York. (Bi-M- 
10) Sport novelettes, 10-13,000; short stories, 5000-6000. Alden 


Norton. lc up, Ace. 
Sport Story Magazine, (S. & S.) 79 7th Ave., New York. 
(M-10) Competitive sport short stories up to novelettes 
uery on articles.) Charles Moran. Good rates, 


10-12,000. 
Acc. 
Sports Winners, (Columbia Publications, Inc.—Double Action 
Group) 60 Hudson St., New York. (Bi-M-10) Same as Al 
Sports. 
Super Sports, (Columbia Publications, Inc.—Double Action 
Group) 60 Hudson St., New York, (Bi-M-15) Same as All 
Ss. 

Thrilling Football, (Thrilling) 10 E. 40th St., New York. 
(Som An- mes) Gridiron stories, woman interest allowed. Shorts 
1000-6000; novelettes 8000-10,000; short novels 15-30,000. Leo 
Margulies. Yc up, Acc. 

Thrilling Sports, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Sport short stories 1000-6000, novelettes 7500-10,000; 
Ren angle, woman interest allowed. Leo Margulies. 1c up, 


[2 Sports Aces, (Ace Mags.) 67 W. 44th St., New York. 
(BEM-10) S short stories 3000-5000, novelettes 10,000. 
Maurice J. illips. %c, Acc. or shortly after. 


= 


September, 1942 


WAR—AIR—AIR-WAR 


4 We. E. St., New York. (Q-10) 
ories 0} ay’s_war in the air orts 1000-6000; novelette 
7000-10,000. Leo Margulies. %c up, Acc. . 

American Eagle, The, (Thrilling) 10 E. 40th St., New York, 
Bi-M-10) Thrilling old-war and today’s war-air and commercial 
air short stories 1000-6000; 25,000-word novel by arrangement, 
Leo Margulies. lc up, Acc. 

_ American Sky Devils (Red Circle), 330 W. 42nd St., New 
York. War-air stories with American heroes only, though set- 
ting may be any where in world. Shorts only to 10,000. Robert 
O. Erisman. %c up, Ace. 

_Army-Navy Flying Stories, (Thrilling) 10 E. 40th St., New 
York. Flying adventures of both our armed services—action 
imperative; love, permissible. Leo Margulies. “%c up, Acc. 

Battle Birds, (Fictioneers, Inc.) 205 E. 42nd St., New York. 
(Bi-M) Modern and First World War air-war short stories, 

4000-6500; novelettes, 10,000-15,000. Alden Norton. “%c, Acc. 

Complete War Novels, (Red Circle) 330 W. 42nd St., New 
York. (Bi-M) Short novels, 20-25,000, American heroes only, 
on any war front, in plane, tank, ship, or infantry. Robert O. 
Erisman. “ec up, Acc. 

Dare-Devil Aces, (Popular) 205 E. 42nd St., New York. 
(M-10) Thrilling Western-front air short stories 3000-6000, 
novelettes 10-12,000. Alden Norton. lc up, Acc. 

Fighting: Aces, (Fictioneers, Inc.) 205 E. 42nd St., New York. 
(Bi- odern and First World War air-war stories, 4000- 
5000; novelettes, 10,000. Alden Norton. %c, Acc. 

G-8 and His Battle Aces, (Popular) 205 E. 42nd St., New 
York. (M-10) Closed market. Alden Norton. 

RAF Aces, (Thrilling) 10 E. 40th St., New York. (Bi M) 
Stories of Royal Air Force Senne British Empire. Shorts, 
1000-6000; novelettes, 7000-10, 

Sky Fighters, (Thrilling) 10 E. 40th St., New York. (Bi- : 10) 
Stories of U. S, Army and Navy air forces and the RAF in 
action; of American soldiers-of-fortune in the air, all Recon the 
world: modern commercial flying; sabotage; Fifth Column ac- 
tivities in aviation industry, etc., 1100-6000; novels, 15,000. 
Leo Margulies. ic up, Acc. 

Sky Raiders (combined with Air Action), (Columbia) 60 Hud- 
son St., New York. Stories of present war in the air me | 
American or R.A.F. pilots, 1000-5000; novelettes, 7000-1 
No photos; no poetry. “Ye up, Acc. 

Wings. (Fiction House) 461 8th Ave., New York. (Q-20) 
ee oy up-to-date war air novelettes, 15,000. Linton Davics. 
ce, Acc, 


SUPERNATURAL—WEIRD—HORROR 


Dime Mystery, (Popular) 205 E. 42nd St., New York. (M-10) 

Thrills, fantastic detective-mystery action in novels 17,000; 
novelettes 9000-10,000; short stories up to 5000; love interest. 
Rogers Terrill, Ed. director; John Bender, Ed. 1c up, Acc. 
_ Weird Tales, 9 Rockefeller Plaza, New York. (Bi-M-15) 
Supernatural, bizarre, weird, pseudo-scientific short stories up 
to 6000; novelettes to 15,000; verse to 30 lines. D. Mcllwraith. 
'c, verse 25c line, Pub. 


SCIENCE FICTION—FANTASY 


Amazing Stories, (Ziff-Davis) 540 N. Michigan Ave., Chicago. 
(M-25) Science fiction short stories 2 , novelettes 10- 
12,000; novels 15-30,000 ; non-fiction science articles 500-1 

. G. Davis, Ed.; Raymond A. Palmer, Mng. Ed. 1c to 2c, Acc. 

‘Aeuiee Stories, (Fictioneers, Inc.) 205 E. 42nd St., New 
York. (Bi-M) Science short stories to 6000; novelettes, 8000- 
— Alden Norton. %c, Acc. 

ounding Science Fiction, (S. & S.) 79 7th Ave, New 
~~ (M-25) Science short stories up to 6000, novelettes 10- 
25,000; serials 40-60,000. John W. Campbell, Jr. 1c up, Acc. 

Captain Future, (Thrilling) 10 E. 40th St., New York. (Bi-M- 
15) Book-length novel on assignment. Short pseudo-science 
stories 1-6000. Leo Margulies. %c, Acc. 

Comet, The, 215 4th Ave., New York. (M)_ Psuedo-scientific 
—- 5000-6000; novelettes, 8000-16,000. Orlin Tremaine. Ic, 
ce. 


Famous Fantastic Mysteries, (Munsey) 280 Broadway, New 
York. (Bi-M-15) Fast-moving science-fiction, space-adventure, 
weird short stories 4000-9000. Miss Mary Gnaedinger. 


rates, Acc. 

Fantastic Advent (Ziff-Davis) 540 N. Michigan Ave., Chi- 
cago. (M-25) Pseudo- scientific short stories 2500-6000, novel- 
ettes to 12,000, 15-30,000. Definite air a fantasy, not steaiane 
science. B. G. Davis, Ed.; Raymond A, Palmer, Mng. Ed. 
to 2c, Acc. 

Future, Fantasy & Science Fiction, (Columbia Publications, 
Inc.—Double Action Group) 60 Hudson St., New York. (Bi- M- 
15) Pseudo-science, fantasy short stories, novelettes. Robert 
Lowndes. “%c, Pub. 

Pianet_ Stories, (Fiction House) 461 8th Ave., New York. 

-20) Thrilling short stories, novelettes, of future worlds. 
er adventure feel. Malcolm Reiss. Ic, 

Startling Stories. (Thrilling) 10 E. 40th St., New York. 
(Bi-M-15) Book-length science-fiction novels, short stories. 
Leo Margulies. “ec up, Acc. 

Super Science Stories, (Fictioneers, Inc.) 210 E. 43rd St., 
New York. (Bi-M) Science-fiction short shorts, to 2000; shorts, 
2,500 to 6,000; novelettes, 10-15,000. Alden Norton. %c, Acc. 

Thrilling Wonder Stories. (Thrilling) 10 E. 40th St., New 
York. (Be M-15) Pseudo-scientific adventure stories to 10, 
Leo Margulies. Ic up, Acc. 

Unknown Worlds, (S. & S.) 79 7th Ave., New York. (Bi-M- 
25) Short stories, a a novels, of pure fantasy. of. trail 
verse to 16 lines. John W. Campbell, Jr. le up, Acc. 


WESTERN LOVE FICTION 


North West Romances, (Fiction House) 461 8th Ave, New 
York. (Q-20) Northwest novelettes, romantic flavor, 10,000, 
Davies. lc, Acc. 

Romances, (Warner) 515 Madison Ave., New York. 
(Be Western love short stories 4000-6000; novelettes 
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10-12,000; novels 25-30,000; serials under 60,000; fillers to 
500; verse. Fanny Elisworth. le, Acc. 

Rangeland R (Popular) 205 E. 42nd St., New York. 
(M-10) Emotional love short stories, old West, woman's 


Ed. director; Willard Crosby, Ed. lc up, Acc. 

Rodeo Romances, (Thrilling) 10 E. 40th St., New York. 
(Q-10) Romantic Western stories, cowgirl or cowboy viewpoint 
love yarns with rodeo background, 1000-10,000. Leo Margulies. 
up, Acc. 

Romantic Range, (S. & S.) 79 7th Ave., New York. (M-10) 
Stories of the modern West, 3000-5500; novelettes, 6500. Daisy 
Bacon. lc up, Acc. 

Thrilling Ranch Stories, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-15) Romantic action Western short stories, novelettes 
1000-10,000, novels 20,000; mostly girl’s viewpoint. Leo Mar- 
gulies. “ec up, Acc. 


ROMANTIC LOVE 
All Story Love Magazine, (Munsey) 280 Broadway, New York. 


(M-15) Romantic fiction based on emotional conflict; short 
stories 4000-6000; novelettes up to 10,000; serials, 20,000-40,000, 
by arrangement. Marion Shear. Good rates, Acc. 

Complete Love, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Love short stories, novelettes, up to 10,000. Rose 
Wyn. up, Acc. 

Exciting Love, (Thrilling) 10 E. 40th St., New York. (Q-10) 
Ln om 30,000; short stories 1000-6000. Leo Margulies. 
aC, cc. 

Ideal Love, (Columbia Publications, Inc., Double Action 
Group), 60 Hudson St., New York. (Bi-M) Third peteen — 
= stories, novelettes up to 10,000. Lois Allen. %c, Pub. 

e Book Magazine, (Popular) 205 E. 42nd St., New York. 
Glamorous young _ love short stories, novelettes, 3000- 
10,000; little verse. Jane Littell. 1 to 2c, Acc. 

Love Fiction Monthly, (Ace Mags.) 67 W. 44th St., New 
York. (M-10) Plausibie, well-written love short stories 2000- 
7000; a | dramatic novelettes 8000-12,000. Romantic verse. 
Rose Wyn. 1c up, verse 25c line, Acc. 

Love Short Stories, (Fictioneers, Inc.) 205 E. 42nd St., New 
York. (M) Romantic fiction, 3000-10,000. %c, Acc. 

Love Story Magazine, (S. & S.) 79 7th Ave., New York. 
(W-10) Modere love short stories, to 5500; novelettes 6500; 2 
to 4-part serials, installments 5 ; verse up to 16 lines. 
Daisy Bacon; Esther J. Ford. Good rates, Acc. 

New Love, (Fictioneers, Inc.) 205 E. 42nd St., New York. 
Realistic love shorts 2000-5000; novelettes 7-12,000. Peggy 
Graves. 

Popular Love, (Thrilling) 10 E. 40th St., New York. (Q-15) 
Book-length girl angle love novels; will look at detailed synop- 
sis. Around 25,000; shorts, 1000-6000. Leo Margulies. lc, Acc. 

Romance, (Fictioneers) 205 E. 42nd St., New York. (M) Mod- 
ern stories with exotic or unusual backgrounds. Shorts. Peggy 
Graves. Mec up, Acc. 

Stocking Parade, (Arrow Pub.) 125 E. 46th St., New York. 
(M) Fast-moving shorts in light love vein, 1800-2000. Gloria 
Gray. lc, Acc. 

Sweetheart Stories, (Dell) 149 Madison Ave., New York. 
Ht 10) Modern young-love short stories, strong conflict, 45C0- 

7500. No short shorts or serials. Novels 18,000, novelettes 
10-12,000. F. A. McChesney. 1 to 1%c, Acc. 

Ten Story Love, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Love short stories, novelettes, up to 10,000. Rose 
Wyn. lc up, Acc. 

Thrilling Love Magazine, (Thrilling) 10 E. 40th St., New 
York. (M-10) Love short stories 1000-6000; novelettes, 8000- 
oo: novels 15,000, girl’s viewpoint. Leo Margulies. lc up, 

ce. 

Variety Love, (Ace Mags.) 67 W. 44th St., New York. (M-10) 
— short stories, novelettes, up to 10,000. Rose Wyn. Mc up, 

ce. 


TRUE CONFESSION 


Life Story Magazine, (Country Press) 1501 Broadway, New 
York. (M-25) First person confession stories from life, based 
on real problems. Short stories, 5000-7000; novelettes, 12,000; 
novels, 22,000. Fact stories, first sage with byline and 
photos. Ruth Marrow, Mary Hewitt. 2c, 


Modern Romances, (Dell) 149 Madison Ave., New York. 
(M-10) First-person real-life short stories to 7500; novelettes 
to 10,000; short shorts under 3000; book lengths 15-20,000; 
frequent contests for cash prizes. Hazel Berge. 2c, Acc. 


Personal Romances, (Ideal) 122 E. 42nd St., New York. 
(M-10) First-person romances, confession type, strong emo- 
tional problem; development of character through experience, 
2000-5000, light’ verse. Ethel M. Pomeroy. lc. Acc. 


Romantic Story, (Fawcett) 1501 Broadway, New York. (M-10) 
First-person, confession short stories, strong romantic-sex 
angles, 5000-8000; articles 3000-4000; novélettes, 12,000. Erma 
Lewis. 2c up, Acc. 


Secrets, (Ace Mags.) 67 W. 44th St., New York. (M) Dra- 
matic, first- eas, stories from real life. Shorts 3000-60C0, 
novelettes 1 Rose Wyn. Up to 2c, Acc. 


True Confessions, (Fawcett) 1501 Broadway, New York. 
(M-10) First person, confession short stories -7000, based 
on sex and romance problems; novelettes 22,000; serials to 
25,000; articles covering social problems, love, marriage, divorce. 
Miss Beatrice Lubitz. 2c up, Acc 

True Experiences, (Macfadden) 205 E. 42nd St., New York. 
(M-10) True first-person short stories 3-8000, serials 15-35,000, 
Henry Lieferant. Based on 2c, Acc. 

True Love and Romance, (Macfadden) 205 E. 42nd St., New 
York. (M-10) True, first-person short stories 3-8,000; serials 
15-45,000. Henry Lieferant. Based on 2c, Acc. 

True Romances, (Macfadden) 205 E. 42nd St., New York. 
(M-10) True first-person short stories true-story 
serials 15-35,000. Henry Lieferant. Based on 2c, 

True Story Magazine, (Macfadden) 205 E. pwns St., New 
York. (M- 10) True first-person short stories to 18,000; serials 
20-45,000. Henry Lieferant. Based on 2c, Acc. 
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TRUE DETECTIVE 


Actual Detective, 731 Plymouth Ct., Chicago. M-15) Fact 
detective stories of crimes involving women. H. A. Keller. 
2c, Acc. 

Ali-Fact Detective, (Vell) 149 Madison Ave., New York. (M- 

15) True stories from police records, with emphasis on detec- 
tive work. Preference for bylines, either of officials or of peo- 
ple involved in cases. 2000-6000. Actual photos. West F. Peter- 
son. 2c, photos $3, Acc. 
Amazing Detective Cases, (Red Circle) 330 W. 42nd St., New 
York. (Bi-M) Fact articles on crime cases with sex, horrcr, 
and gore elements. 1 to 5000. Official by-lines preferred. 
Robert Levee. lc up, photos $3, Acc. 


Complete Detective Cases, (Red Circle) 330 W. 42nd St., New 
York. (Bi-M) Fact articles on crime cases with sex, horror, 
and gore elements. 1500-5000. Official by-lines preferred. 
Robert Levee. lc up, photos $3, Acc. 

Confidential Detective, (Close-Up, Inc.) 60 Hudson St., New 
York. (M-15) Fact detective cases. lc, Acc.; photos, $3. Pub. 

Crime Confessions, 1476 Broadway, New York. (M-15) First- 
person stories by persons involved in current crimes, 4500-5000, 
particularly convicted women criminals. Query. Hugh Layne. 
l¥%c and up, photos $3.50, Acc. 

Crime Detective, 1476 Broadway, New York. (M-25) Fact de- 
tective stories, current, human emotion, sex angle, 4500-506 
pictures dealing with crime. Hugh Layne. 1%c up, photos $3. 50. 
Acc. 

Current Detective Stories, 330 W. 42nd St., New York. (M) 
Fact detective stories. E. B. Sherman. Good rates, Acc. 

Daring Detective, (Country Press) 1501 Broadway, New York. 
(M-25) Solved murder mysteries with accent on woman angle 
and detective work. fact stories. Only minimum number of 
photos need Always query editor. Leonard Diegre. 2c up, 
photos $3, Acc. 


Dynamic Detective, (Country Press) 1501 Broadway, New 
York. (M-10) Dramatic fact stories of crime, chietly solved 
murders. Must supply photographs. Always query editor. 


Leonard Diegre. 2c up, photos $3, Acc. 


Exclusive Detective (Martin Goodman), 330 W. 42nd St., 
New York. (M) Fact detective stories with considerable mys- 
tery and action; good characterizations; photos of both kill- 
= and victims. Miss E. D. Sherman. Good rates, Acc. Photos, 

Expose Detective, 330 W. 42nd St., New York. (M) Lively 
fact detective stories, occurring anywhere from coast to coast, 
under 5000. E. B. Sherman. lc, Acc.; $2-$3, photos. 


Front Page Detective, (Dell) 149 Madison Ave., New York. 
(M-10) True stories of detective investigations, preferably 
under official by-lines; strong mystery element necessary, 5000- 
6000. West F. Peterson. 2c, photos $3, Acc. 


raping Detective Cases, (Close-Up, Inc.) 60 Hudson St., 
New ork. (M-10) Fact detective cases. lc, Acc.; photos, $3, 
ub. 

Headline Detective, (Dell) 149 Madison Ave., New York. 
(M-10) True stories with pictures involving detective cases, 
to 5000. Good mystery angle necessary. West F. Peterson. 2c, 
photos $3, Acc. Bonuses paid in addition to word rate. 


Inside Detective, (Dell) 149 Madison Ave., New York. (M-10) 
True stories of crime investigation under official by-line, if pos- 
sible, 1000-6000; preferably with woman interest. W. A. Swan- 
berg. 2c-3c up, photos $3 up, Acc. 


Keyhole Detective Cases, (Fact and Fiction Publications) 366 
Broadway, New York. Fact detective stories, 3000-6000. Ken 
Crossen. Up to Yc, Acc. to known, Pub. to new writers. 


Master Detective, The, (Macfadden) 205 E. 42nd St., New 
York. (M-15) True crime stories 4000-7000. John Shuttleworth. 
2c, photos $1 to $5, Acc. 

National Detective Cases, (Red Circle) 330 West 42nd St., 
New York. (Bi-M) Fact articles on crime cases, with sex, 
horror, and gore elements. 1500-5000, official by-lines preferred. 
Robert Levee. lc up, photos $3, Acc. 

Official Detective, 731 Plymouth Ct., 
tective crime-detection stories 5000- 7000 ; 
2c, Acc. 

Rare Detective Cases, (Sparkling) 366 Broadway, New York. 
(M) Fact detective cases, 3000-6000. Jerry Albert. “%c, Acc. to 
known, Pub. to unknown writers. 

Real Detective, 1476 Broadway, New York. (M-25) True illus- 


(M) True de- 


Chicago. 
H. A. Keller, 


photos. 


trated crime stories, 5000-6000; official by-lines preferred but 

not imperative. Hugh Layne. 1'%c, photos $3.50, Acc. 
Revealing Detective, (Close-Up, Inc.) 60 Hudson St., New 

York. (M-10) Fact detective cases. lc, Acc.; photos, $3, Pub. 


Scoop Detective Cases, Suite 903, 114 _E. 32nd St., New York. 
(Bi-M) Short detective stories under 3000; regular length de- 
tective stories, 4800-5000. New cases preferred, but old cases 
will be considered. Must contain plenty of color, action, and 
aera. Clement J. Wyle. New cases, $100, Acc.; old cases, 
$7 cc.; photos, $5. 

Special Detective Cases, Suite 903, 114 E. 32nd St., New 
York. Same requirements as Scoop Detective Cases. 

Spotlight Detective Cases, (Albert Pubs.) 33 Union Square 
West, New York. (M) Fact detective cases. Jerry Albert. “c. 
Broadway, New 


Startling Detective, (Country Press) 1501 
York. (M-15) Dramatic fact stories of crime, chiefly solved 
murders. Must supply photographs. Query editor. Leonard 


Diegre. 2c up, $3 for every photograph used, Acc. 

Stirring Detective Cases, (Fact and Fiction Publications) 366 
Broadway, New York. (M) Fact detective stories, 3000-6000. Ken 
Crossen. Up to %c, Acc. to known, Pub. to new sales. 


rue, (Country Press) 1501 Broadway, New York. (M-25) 


Unusual, exciting and sensational true stories of war, crime, 
adventure and mystery, with accent on action, 5000-6000; book- 
lengths, 20,000. Photographs must be supplied. Query editor. 


Horace Brown. 3c up, photos $3, Acc. 

True Detective, (Maciadden) 205 E, 42nd St., New York. (M- 
25) True detective, crime staries with actual photos, under offi- 
cial by-line, 4000-7000; serials, installments of 6000-7000. Send 


for detailed instructions and case cards. John Shuttleworth. 
photos $2 to $5, Acc. 


Basic rate 2c, 


The Author & Journalist 


RURAL—AGRICULTURAL 


BROAD GENERAL APPEAL 


American Agriculturist, Savings Bank Bld Ithaca, N. Y. 
(Bi-W) Poems $2 apiece, Pub. artoons. ER. Ea Eastman. 


Better Farms, Pulaski, N. Y. (Semi-M) Agricultural features 
(success type) 1000-1250; stories about successful farmers and 
farm operators, illustrated. Louis Kosoff. lc, Pub. 


ryman, 204 , W., Toronto, Can- 


Canedian Countrym 
iel McKee. Varying 


ada. (Bi-W) Short stories to 3000, 
rates, Pub. 

Capper’s Farmer, Topeka, Kan. 
perience articles 300-800; jokes. 

ce. 

Country Gentleman, (Curtis) Independence Sq., Philadelphia. 
(M-10) Short stories 1500-5 short serials; general articles 
of interest to farm and farm-town people 1500- ‘3000; articles for 
inet Anal sketches; jokes. Robert H. Reed. First-class 
rates, Acc. 

Country Guide, Winnipeg, Manitoba, Canada. (M-5) First or 
second rights to serials 50-80,000, short stories 2500-4500, rural 
appeal. Girls’ page items, household photos; verse. Amy J. Roe. 


’c up, Acc. 

Family Herald and Weekly Star, P.O. Box 4005, Place 
D’Armes_ Postal Sta., Senemat. Que., Canada. (W-5) Farm 
and rural home magazine. Short stories; featurettes on live or 
curious topics, 600-1500, photos; agricultural articles of interest 
to Donate farmers. R. S. Kennedy. $3.15 column, b. 

arm Journal and Farmer’s Wife, Phila- 
(M-5) articles with photos 300-600; 
(query before sending); woman-interest short stories, 3000; 
cartoons. Arthur H. Jenkins. 2c up, fiction 5c up, Acc 


Michigan Farmer, 1632 W. Lafayette Blvd., Detroit, Mich. 
(Bi-W-5) Short articles of special lererest to Michigan farmers, 
cartoons, photos, artwork. Milon Grinnell. $3 column, Pub. 

Progressive Farmer, Commercial ay Bldg., Birmingham, 
Ala. (M)_ Short stories, 1500-4000, (submit to _— ex., 
office, 1105 Insurance Bldg.) Eugene Butler. 2c, 

Southern Agriculturist, Nashville, Tenn. Fanny Articles; 
western, detective, mystery short stories, 800-3000; miscellan 
of Southern rural interest; photos, ye cartoon ideas, chil- 
dren’s stories, cover designs. J. E. Stanford. Fair rates, Acc. 
for fiction, cartoons; Pub. for articles. 

Successful Farming, (Meredith) Des Moines, Ia. (M-5) A 
cultural articles, jokes, news items, photos, cartoons. Kirk 
Articles, etc., 3c; verse, 25c line, Acc. 


HORTICULTURAL—LIVE STOCK—ETC. 

American Fruit Grower, 1370 ae ee, ., Cleveland, Ohio. 
American Poultry Journal, 536 S. Clark St., Chicago. 
Breeders’ Gazette, Spencer, Ind. 

—” Farm & Poultry Journal, 110 7th Ave., N., Nashville, 
enn, 
Electricity on the Farm, 24 W. 40th St., New York. 
pay A s Poultry Magazine, Hanover, Pa. 


(M)_ Authenticated farm ex- 
Ray Yarnell. lic up, jokes $1, 


Hoard’s Dairy Fort Atkinson, Wis. : 
an Livest Producer, 160 N. La Salle St., Chicago. 

Poultry Item, Sellersville, Pa. 

MISCELLANEOUS 
ART-PHOTOGRAPHY 

American Photography, 353 Newbury St., Boston. (M) Pur- 

chased Photo Technique in October, 1941, and Camera Craft in 


March, 1942. Plans for purchase of material indefinite. 


Art News, 136 E. 57th St., New York. (M) Articles by com- 
petent authorities on art subjects. Alfred M. Frankfurter. Low 
rates. 

Camera, The, Baltimore Life Bldg., Baltimore, Md. (M-25) 
Practical illustrated articles on photography and amateur cine- 
matography 500 to 1800; illustrations extra. E. V. Wenzell. 
up, Acc. 

Good Photography, (Fawcett) 1501_ Broadway, New York. 
(Twice 50c.) Salon pictures, $5. Illustrated photo fea- 
a general interest. uery. Good rates, Acc. Norman 
ipton. 

Home Movies, 6060 Sunset Blvd., Hollywood, Calif. (M-25) 
Illustrated articles on amateur movie making. 000; sketches 
and descriptions of movie making gadgets, lc, photos $1, Pub. 

Minicam Photography Magazine, 22 E. 12th St., Cincinnati. 
(M-25) inspiring articles on amateur 
photography, with illustrations. Query. red Knoop. Articles 
to $75, photos $3 up, Acc. 

Photography H » (Fawcett) 1501 Broadway, New York. 
(Twice yearly, 50c.) Articles of interest to amateur photogra- 
phers, — illustrations. Norman C. Lipton. Good rates, illus- 
trated kinks $4, Acc. 

ae; The Snapshot Magazine, 343 State St., Rochester, 

Y. (M-free) Amateur snaps, all subjects; no ‘“‘candid’’ 
, AL no enlargements. $150 a month in special prizes, Oct.- 
March. Wyatt Brummitt. $3, Acc. 

Popular Photography, (Ziff-Davis) 540 N. Michigan Ave., Chi- 
cago. (M-25) Articles of general reader interest on still photog- 
raphy and amateur. movie making, 1000-2500, semi-technical 


features, photographic success stories, how-to-make-it articles, 
filler items 100-750, striking photos. B. G. — Ed. ; B. 
Hecht, Mng. Ed. 1c to 2c up, $3-$5, 


U. Camera Magazine, 122 E. 42nd St., me York. (M-25) 
Articles on photography from viewpoint of picture-taking fan— 
must contain technical data; photos. Edna R. Bennett. $25 to 
$100 per feature, Pub. 


ASTROLOGY—OCCULTISM 
American Astrology Magazine, 1472 Broadway, New York. 
(M-25) articles, essays, short stories 3000; novel- 
ettes, serials, verse, news items. Paul G. Clancy. Ic, Pub. 
Astrology Guide (Astro. Dist. Corp.) 114 E. 32nd lh sg 
fore (Ben M-25) Astrological material 1500. Dal Lee. % to Ic, 
ub. 


September, 1942 


Everyday, Astrology, (Thrilling) 10 E. 40th St., New York 
(M) Astrological articles, largely staff-written. 1c, Acc. 

Horoscope, (Dell) 149 Fg Ave., New daar (M-10) As- 
trological articles, 2500- Grant Lewi. 2c, Acc. 

Today’s Astrology, em na Pubs.) 183 N. Columbus Ave., 
Freeport, N. Y. (Bi re Astrological articles written for 
laymen. Irvin Ray. 

World Astrology sped 9 Rockefeller Plaza, New York. 
(M-25) Only material which is submitted by informed and ex- 
perienced astrologers. Marion Beale. Non-profit organization: 
does not pay for material. 

Your Personal Astrology Magazine, (Astro Dist. Corp.) 114 
E. 32nd St., New York. 00- Hy Astrological material 1200-1500. 
Hugh Howard. % to lc, Pub. 


AVIATION 


Air Progress, (S. & S.) 79 7th Ave., New York. (Q-25) Ac- 
curate, authentic articles on the aviation industry, around 
2000. Illustrations highly desirable. C. B. Colby. lc up, Ace. 
Query. 

Ain Tech, 545 5th Ave., New York. Directed toward men in 
the Army "Air Corps Technical Command. Newsstand circula- 
tion. Scheduled for Sept. Pub. 

Air Trails, (S. & S.) 79 7th Ave., New York. (M-15) Air 
articles, 1500-2500. C. B. Colby. Flat rate, usually $50 up, Acc. 
Query. 

Flying (Ziff-Davis) 540 N. Michigan Ave., Chicago. (M-25) 
Popularized, accurate non-fiction aviation feature pe any 
phase of present- -day, aviation ; must have good photos, 2000- 
2500. Also seeking ‘“‘scoop’’ photos. B. G. Davis, Ed. Max 
Kurant, Mng. Ed. 2c, Acc. 

Flying Aces, (Ace Magazines) 67 W. 44th St., New York. 
(M-15) Dramatic aviation articles with photos, particularly 
military and personal experiences; semi-technical articles, 1600- 
3000; articles on unusual angles of flying, written in popular 
style. Pertinent photographs. David C. Cooke. lc, Acc. or 
shortly after. 

Skyways, (Henry Pub. Co.) 30 Rockefeller Plaza, New York. 
(M) Scheduled for mid-fall publication. First issue entirely 
staff-written. Henry Bart. 

Sportsman Pilot, The, 515 Madison Ave., New York. (M) 
Articles on all phases of aviation from the pilot’s point of 
view, 1500-2500. Charles H. Gale. lc, Pub. 


BOATING—YACHTING 


Boating Industry, 505 Pleasant St., St. Joseph, Mich. At 
present not in the market. J. M. Peaslee. 

Midwest Yachting News, 955 E. Jefferson St., Detroit. Arti- 
cles on Great Lakes yachting, short fact items, jokes, photos. 
Walter Brennan. Pub. 

Motor Boat, Combined with Power Boating, 63 Beekman St., 
New York. (M-25) Practical articles for boat owners, written 
by expert owners with years of experience, naval architects or 
other engineers. No general articles, nor articles not technical 
nor semi-technical in nature. No poetry. Gerald T. White. 
Pup. 

Pacific Motor Boat, 71 Columbia St., Seattle. (M) Illustrated 
features on boating subjects, pleasure or commercial, confin 
to Pacific Coast background; news items, photographs. David 
Pollock. Pub. 

Rudder, The, 9 Murray St., New York. (M-35) Illustrated 
how-to-do-it articles on every phase of boating, 1500. Boris 
Lauer-Leonardi. lc, photos $3, Pub 

Yachting, 205 E. 42nd St., New York. (M-50) Factual yacht- 
ing material, cruise stories, and technical articles on design, 
to 3500. Very little fiction; no verse. Photos containing unusual 
yachting features. H. L. Stone. 1%-2c, Pub. 


CARTOONS—HUMOR 
Laughs, (Crestwood) 1790 Broadway, New York. (M- 
15) Two-line jokes, storiettes, 100-150, cartoons, all pointed to 
army service. M. Reese. Good rates, Acc. 

Funny Bone, (Anthony Pub. Co.) 11 W. 42nd St., New York. 
(M- 25). Short, humorous pieces with medical, also dental, slant. 
Cartoons. Norman Anthony. Ind. rates, Acc. 

Gags, (M.L.A. Pubs.) 731 Plymouth Court, Chicago. (Bi-M- 
15) Stunt cartoons of sex interest and general humor. Good 
rates for gags and drawings, Acc. E. Rubino. 

Judge, Ambler, Pa. (M-15) Humorous material, under 1000. 
W. Newbold Ely. Ind., Pub. 

Movie Fun, (Crestwood) 1790 Broadway, New York. Funny 
stuff. Submit roughs. M. R. Reese. $7.50. 


DANCING 

American Dancer, 250 W. 57th St., New York. (M-25) Fea- 
ture articles on the dance, interviews with famous people in 
the dance field, 1000-1500; crossword puzzles in some way con- 
nected with dancing or dancers. Ruth Eleanor Howard. Ic, 

Dance, 30 Rockefeller Plaza, New York. (M-25) Articles on 
dance-teaching and stage, 1200; news items. Prefers query. S. 
R. Tedford. ic, Pub. 


EDUCATIONAL 


Better lish, 570 7th Ave., New York. (M-25) Articles on 
Seiser English (speech correction from physicians only), 1500- 
Low rates, sometimes offers subscription, Pub. (No ma- 

required. ) 

Grade Teacher, The, (Educ. Pub. Corp.) Darien, Conn. (M-30) 
Articles on methods in elementary grades; short stories for 
little children to 500. Florence Hale. %c, Pub. (Uses little ma- 
terial from general writers.) 

Gregg Writer, The, 270 Madison Ave., New York. (M except 
July and Aug.-15) Articles of interest to stenographers and 
office workers; success stories about secretaries who have made 
good or executives who started via the short-hand route, 1000- 
2000; news items, fillers, photos, all relating to steno: eed 
work. No payment for poems. John Robert Gregg. Ic, 

Industrial Arts and Vocational Education, 540 N. Milwaukee 


St., Milwaukee, Wis. (M except July and Aug.-35) Industrial 
arts, vocational, and school shop articles. John J. Metz. c, 
Pub. (Overstocked. ) 


19 


Instructor, The, (F. A. Owen Pub. Co.) Dansville, N. Y. 
(11 issues yearly-20) Prefers articles by teachers on school- 
room helps. Helen Mildred Owen. Good rates, Acc. 

Practical Home Economics, 468 4th Ave., New York. (M-20) 
Illustrated articles on nutrition, foods, homemaking, clothing, 
child care, home and consumer education, for home 
a teachers. 1000-1200. Blanche M. Stover. % to lec, 

School Activities, Topeka, Kans. (M-35) Money- 
plans, stunts, entertainment material, up to 2000. ae 
McKown. Author should mention if payment expected. 

School Shop, P. O, Box 100, Ann Arbor, Mich. (M-25) Uses 
how-we-do-it type of articles covering instructional projects for 
industrial education departments of public schools. Lawrence 
W. Prakken. Pub. 


HEALTH—HYGIENE—PHYSICAL 


Baby Talk, 424 Madison Ave., New York. a Articles on 
young babies and pronetes subjects 1000-2000. Irene Parrott. 
le ($15 min., $20 max.), Pub. 

_For Married Peop eines (Your Guide Pubs.) 114 E. 32d St., 
New York. (Bi- Articles solvin problems, 1200- 
1500, by medical doctor-writers. “ec, Pub. 

Hospitals, E. Division St., Chicago. (M) All articles con- 
tributed gratis by people in the hospital field or authorities in- 
gpa in hospital operation. Bert W. Caldwell, M. 

Hyg The Health Magazine, 535 N. Dearborn St., ‘Chicage. 
(M- yee py hts articles on nutrition, mental hygiene, men- 
tal health, posture, sports, athletics, child training, disease, ete., 
verse. Dr. Morris Fishbein. le up, Acc. 

Industrial Medicine, 540 N. Michigan Ave., Chicago. (M-50) 
Material on occupational diseases, traumatic surgery. A. D. 
Cloud. 1c, Pub. 

Modern Medicine, 84 S. 10th St., Minneapolis. (M-25) Terse, 
crisp, vivid news abstracts of medical subjects; photos, illus- 
trations of medical interest. A. E. Hedback, M.D. Ra Rates not 
stated. 

R. N., A Journal for Nurses, Rutherford, N. J. (M-controlled) 
Articles, factual or human- interest, pertaining to nursing, 
1000-1500. Dorothy Sutherland, Mng. Ed. %c up, Pub. 

Sex Facts, (Your Guide Pubs.) 114 E. 32nd St., New York. 
Inspirational articles dealing with personality problems or mar- 
ital relations. Jules Carter Saltman. “%c-lc, Pub. 

Sex Guide, (Your Guide Pubs.) 114 E. 32nd St., New York. 
(Bi-M-25) Informative, scientific articles on sex and life con- 
duct, 1000-1500, od by medical doctor-writers. Jules Car- 
ter Saltman. Pub. 

Sexology, (Gernsbeck) 25 W. Broadway, New York. (M-25); 
Sexology Quarterly. (Q-50) articles, 
preferably by physicians. Dr. M. D. Jacol ¥% to le, Pub. 

Trained Nurse & Hospital Ace 468 4th Ave., New York. 
(M-20) Articles on nursing, hospital, public health subjects to 
help a graduate nurse in the practice of her profession, 500 to 
2400. Christmas fiction, Aug. MS Janet M. ister, R. N. $5 
per page (725 wds.), after Pub. 


HOME—GARDENING—BUILDING—LANDSCAPING 


American Home, The, 444 Madison Ave., New York. (M-10) 
Practical articles with illustrations pertaining to home, interior 
Austin building, gardening, food, 800 to 1000. rs. Jean 
Austin arying rates, Pub. 

s and Decoration Combined with The Spur, (Artspur Pubs., 
ong 16 E. 16th St., New York. (M-35) rticles dealing with 
distinctive homes, the arts, decorating, furniture, household 
equipment, sports, travel. Henry S. Adams, editor. Varying 
rates, Pub. 

Better Homes & Gardens, (Meredith) 1714 Locust St., Des 
Moines, la. (M-15) Practical garden, — foods, furnish- 
ings, home- aeronuetat articles, 2000. Frank McDonough. 2c 
up to $5, Acc. 

Canadian Homes & Gardens, (Maclean) 481 University Ave., 
Toronto, Canada. (M-25) Home and garden articles to 2090, 
photos. Canadian interest only. J. Herbert Hodgins. 1c, Pub. 

Home Desirable, The, 836 S. Michigan Ave., Chicago, (M-con- 
trolled) Articles on heme modernization through plumbing and 
heating, 900; homemaking material, well illustrated. uman 
interest features for family. Joseph Roach. 2c, ‘ 

Home Gardening, 610 Bienville St., New — La. (M-10) 
Articles en flowers. Camille Brodley. Y%e, P 

House and Garden, (Conde Nast) Lexington pi New York. 
(M-35) Home decoration, came. landscape, unusual travel 
and architectural articles. ichardson Wright. Good rates, Acc. 

House Beautiful Combined with Home and Field, (Hearst) 
572 Madison Ave., New York. (M-35) Illustrated articles_ on 
home-building, planning, decorating, furnishing, gardening, 1500- 
egy fillers, art work, photos. lizabeth Gordon. rates, 
Acc. 

Sunset, 576 Sacramento St., San Francisco. (M-10) News 
items, photos, about Pacific Coast gardens, ‘oods, home build- 
ing, modernization, travel, outdoors, to personalities; how- 
to-do and how-to-make Western out-door material, from West- 
erners only. Walter Doty. Moderate rates, 


MOTORING 


Automobile & Trailer Travel, 35 E. Wacker Dr., Chicago. 
(M-10) Articles for automobile and trailer tourists, to 2500. 
Karl Hale Dixon, “ec, Pub. 


MUSICAL 


Diapason, 306 S. Wabash Ave., Chicago. (M-15) Highly spe- 
articles on organs, organists, church music, recita 
+ ae reviews, 100-1000. S. E. Gruenstein. $2 to $4 col., 
-ub 

Etude Music 1712 Chestnut St., Philadelphia. 
(M-25) Articles on musical 200-2000 car- 
toons. James Francis Cooke. $4 column (600 words), Pu 
Metronome, 119 W. 57th St., New York. (M- 25). News of pop- 
ular bands and orchestras, staff written. Geo. T. Simon In- 
definite rates, 

Musical Forecast, 514 Union Trust Bldg., Pittsburgh, Pa. 
(M-20) Articles and news items of interest to musicians, and 
laymen. $1 per column, 
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Swing, 67 W. 44th St., New York. (M-25) Articles in popular 
music field, personality sketches, 1000-1500, with photos; car- 


toons. Richard M. George. Rates not stat 
OUTDOOR—HUNTING—FISHING—FORESTRY 
Alaska Sport: The, Ketchikan, Alaska. (M-15) True 


sman, 
stories, Alaska interest, 2000-5000; outdoor fact articles; Alaska 
sport cartoons, photos. Emery F. Tobin. %c, Pub. 

American Forests, 919 17th St., N.W., Washington, D. C. 
(M-35) Articles on trees, forests, outdoor recreation, ex- 
ploration, 2500; outdoor photos. Ovid Butler. lc up, 

American Rifleman, 1600 Rhode Island Ave., Meinaneiin. 
D. C. (M-25) Authentic illustrated gunsmithing, shooting, am- 
munition, ballistic articles, hunting stories, preferably 3000. 
W. F. Shadel. About Ic, Pub. 

Field and Stream, (Warner) 515 Madison Ave., New —_ 
(M-15) lllustrated camping, fishing, hunting articles, 2500-3000. 
David M. Newell. lc up, Acc. 

Fur-Fish-Game, 174 Long St. as Columbus, O. (M-15) Fishing, 
hunting, fur-raising authorities; true Indian an 
frontier stories 2000-2500. Harding. %c up, Acc. 

North American Teaseer, a O. Box 663, Charleston, W. Va. 
(M) Practical articles on hunting, fishing, trapping, fur farming, 
up to 1000 500), photos, cartoons, outdoor 
verse. Charley Roy est, to lc, photos up, Acc. 

Outdoor Life, 353 4th thy New York. (M-20) Articles relat- 
ing to tishing and hunting, sportsmen’s interests, to 
may shorts, etc. Raymond J. Brown. Up to 10c, photos $3 
up, Acc. 

Outdoors Magazine, 729 Boylston St., Boston. (M-15) Arecies. 
stories and cartoons on outdoor life, hunting and fishing. H. G 
Tapply. Payment by agreement. 

Ski Illustrated, 110 E. 42nd St., New York. (Nov., Dec., Jan., 
Feb.-25) Illustrated articles on skiing and snow sports to 000 ; 
short-shorts. F. A. Wrensch, Mng. Ed. Good rates, Pub. 

Southern Fisherman, 504 Pan American Bldg., New Orleans, 
La. (M) Needs regular correspondents along the southeastern 
shores; specifically arvieed. Virginia, the Carolinas, and some 

ints in Florida. Commercial fishing only; no sport fishing. 

arren Gleason. 

Southern Sportsman, Austin, Tex. (M-10) Illustrated Southern 
hunting and fishing articles, 1000-2500; cartoons; short kinks; 
brief human-interest, believe-it-or-not material; short short sto- 
~ amma and fishing, O. Henry ending, $5. Cover photos 

Sports Afield, 700 Phoenix Bidg., (M-15) Stories 
of actual fishing, hunting trips 1500-2 1000, good photos. Paul 
K. Whipple. 1 to 2c, Acc. or Pub. 


PICTURE MAGAZINES 


Air News, 545 5th Ave., New York. (M-15) Covers pictorially 
Spe progress and student pilot training. Phillip Andrews. 
‘ub 

Army Pictorial News, es Bldg., Norfolk, Va. (M-10) 
Illustrated Army stories. Fred Jack Robinson. Pub. 


Click, 535 5th Ave., New Fath (M-10) Photos, cartoons. 


Photo series; noteworthy persons. Allen Chellas. $5 per pic- 
ture, Acc. 
Close-Up, 60 Hudson St., New York. ——_ photos and strips 


Up, 

that tell a story. Norman Fallon. Ind. rates 

College Life, 22 W. 48th St., New York. (Q) Photographs of 
all phases of college life and_ activities, by suffi- 
cient oo = explain the specific pictures. $5 up, A 

Colleg: Digest, 1645 Hennepin Ave., 
(W-5) ees of college activities, complete captions; 
ticles. $3 Acc. Norman Lea. 

Jest, 330 W. 42nd St., New York. (Bi-M-10) Photos of = gad 
girls that tell a story. Robert Solomon. $5 each photo, 

Life, Time and Life Bldg., New York. (W-10) Photos of na- 
tional and world news events, ae = interest picture series, 
ccver photos, photo fillers. $5 up, Acc. 


Minn, 
no ar- 


Look, 511 5th Ave., New York. (Bi-W-10) Photos of intense 
human interest and action. Harlan Logan. $5 up, Acc. 
Pictorial News, Portlock Bldg., Norfolk, Va. (M-10) 


Jack Robinson. Pub. 
(W) Picture stories. 


Navy : 

Illustrated Naval stories. Fred L. 
Parade, 405 Lexington Ave., New York. 
R. A. Lasley. Pub. 

Peek, (Bilbara) iz E. 42nd St., New ram. (M-10) Humorous 
photos. Wm. H. Kofoed. $5 each, Pub. 

“Pic,” 79 7th a New York. (Bi-W-10) Photos on all sub- 
jects. A. L. Holmes. $5 per print, Pub. 

Pictorial Thrill, (Crestwood) 1790 Broadway, New York. (M) 
Chiefly photo magazine, but uses one true detective story each 
issue, with lots of action, and lending itself to profuse pictor- 
ial treatment. Story must be condensed to 2000 words. List of 
pictures available and description, together with synopsis of 
case, must be submitted first. M. R. Reese. Approx. 4c, Acc. 

Scholastic Roto, 1645 Hennepin Ave., Minneapolis. Photos of 
High School activities, complete with captions; no articles. 
Norman Lea. $3, Pub. 

See, (Better Pub.) 10 E. 40th St., New York. Photos young, 
glamorous girls, with authentic story background. Candid action 
type preferred. All photos must be in good taste. Timely, hu- 
morous cartoons also desired, Marjorie Allen. $5 up, photos; 
good prices, cartoons. 

Spark, (Sparkling) 366 Broadway, New York. Feature_pic- 
ture magazine on entertainment and ‘‘cheese-cake.’’ Ken Cros- 
sen. On assignment only at an agreed-on rate. 

(Fawcett) 1501 Broadway, New York. (M-10) Unusual 
pictures on entertainment, sports, armed forces, Americana, 
hobbies, night clubs, fairs, Broadway, Hollywood, etc. 
Hall Fraysur. $5 up, Pub. 


Frank 


SPORTS (COMPETITIVE)—RACING—HORSES 
Baseball Magazine, The, 175 5th Ave., New York. (M-20) 
Major league baseball articles. Clifford Bloodgood. Yc, Pub, 
Horse Lover, The, 154 Borica Way, San Francisco, Calif. 
(6 times a year.) Articles on riding, dude ranches, breeding. 
500-1800. J. Hartford, 7c printed inch, Pub. 


The Author & Journalist 


National Bowlers Journal and Billiard Revue, 506 S. Wabash 
Ave., Chicago. (M-25) Articles on bowling, billiards, lawn 
bowling; short stories; photos; news items; cartoons. H. 
Deupree. Ic, Pub. 

Rider Driver, The, 342 Madison Ave., New York. (M-35) 
Articles on horses, racing, etc. Samuel Walter Taylor. Good 
rates, Pub. 

Scholastic Coach, 220 E. 43rd St., New York. (M-25) Tech- 
nical articles on football, basketball, track, field, 1000, for high 
and prep schools; photos, drawings. Owen Reed. lc, Pub. 

_ Sporting News, The, 10th and Olive Sts., St. Louis. (W-15) 
Feature stories, 2000-3000, with pictures on organized baseball 
and players. Edgar G. Brands. $6 col., Acc. 


THEATRICAL—MOTION PICTURE—RADIO 
“FAN” MAGAZINES 


Actor, The, 580 Geary St., San Francisco. (2M-5) Theatrical 
short stories to 400, articles to 200, editorials, verse, jokes, 
news items, 19" cartoons and cartoon ideas. Louis R. La 
Fonteese. Me, b. 

Billboard, The 1564 Broadway, New York; 25 Opera Pl., 
CinctnnatisO 15) Amusement articles on assignment only. 

E. Sugarman, Claude R. Ellis. Space rates, lub. 

Show World, 1547 Broadway, New 
Articles, short stories, novelettes, fillers, on show 
theatrical business. Johnny J. Kline. ec, b. 

Modern Screen, (Dell) 149 Madison Ave., New York. (M-10) 
Movie eneral articles 1500-2000; fillers, news 

H. Malmgreen. Good rates, Acc. 


(2-M-10) 
people, 


items. elacorte an 
Motion Picture Magazine, (Fawcett) 1501 Broadway, New 
York. (M-10) Articles on motion pictures and stars, usually 


rates, Acc. 


on assignment, 1800-2500. Larry Reid. 
(M-15) Arti- 


Movies, (Ideal) 295 Madison Ave., New York. 
cles of motion-picture interest. Muriel Babcock. 

Movie Story Magazine, (Fawcett) 1501 Broadway, New York. 
(M-10) Fictionizations of current motion pictures on assign- 
ment only. Dorothy Hosking. 

National Tattler, The, 73 Adelaide St., W., Toronto, Ont., 
Canada (Bi-M-10) ‘Theatrical articles; articles on love, ex 
of rackets, 600; items, girl and 
photos. Al Palmer. %c, P 

Photoplay-Movie Mirror, cena 205 E. 42nd St., New 
York (M.- 10) Motion picture articles and smash news stories. 
Helen Gilmore. Good rates, Acc. 

Radio Mirror, (Macfadden) 205 E. 42nd St., New fork. (M-10) 
Radio fan features on stars and programs. P. H. Senseney. $50 
up, according to merit, Acc. 

Screenland, 45 W. 45th St., New York. (M-15) Motion-pic- 
ture feature articles. Miss Delight Evans. Fair rates, b. 

Screen Romances, (Dell) 149 Madison Ave., New es 3 
(M-10) Fictionization of picture plays, by assignment. A. 
Delacorte, E. Van Horne. Rates by arrangement, Acc. 
er Screen, (Screenland Mag., Inc.) 45 W. 45th St., New 

(M-10) Fan material about movie stars and pictures; 
Lester C. ge First-class rates, Pub. 

Theatre Arts, 49th St., New York; 2 Ladbroke Rd. 
London, W. 11, yp (M-35) Articles on theatrical and 
ee gama arts 1800- 2500; news items. Edith J. R. Isaacs. 2c, 

ub. 


Variety, 154 W. 46th St., New York. (W-25) Theatrical 
articles, news, staff-written. Sidne Silverman. Space rates. 


Silv 
York. 
photos. 


RELIGIOUS—ETHICAL—HUMANITARIAN 


Adult Bible Class, (David C. Cook Pub. Co.) Elgin, Ill. (M) 
Forceful articles, 500-800, on making adult class a dynamic 
force in life of every member; plans for timely social and serv- 
ice activities; longer class methods articles, 700-1000; articles 
on advancement of Christianity in the home, church, commun- 
ity, to 1200, and articles on Christianity in its relationship to 
life outside, 1000-1200. $6 per M, Acc. 

Ave Maria, The, Notre Dame, Ind. (W-10) Short stories 
2800-3000; serials 15-20 3000-word chapters; articles on Catholic 
and other themes, 2000 to 3000; poems under 24 lines. Whole- 
some juvenile adventure short stories, serials. Ls Patrick J. 
Carroll, C.S.C. $5 page a wds.), poems $5 and $3. 


Brethren Bible S onthly, (Brethren Pub. House) 16-24 
S. State St., Elgin, 1M (M) Adults. Low rates. 

Canadian Messenger, The, 160 Crescent, Toronto, 
Ont., Canada. (M-10) Short stories, Catholic atmosphere, 


bright, pointed, but not preachy, 3000; no love stories; articles, 
soenys. Catholic interest, 1000-3000. Rev. J. I. Bergin, S.J. 

c, cc. 

Christian Advocate, The, (Methodist Pub. House) 740 Rush 
St., Chicago. (W-10) Religious, outdoor, rural, missionary short 
Sart, articles, essays, 1200; verse. Roy L. Smith. Y%c-le, 
Ace, 

Christian Herald, 419 4th Ave., New York. (M-25) Interde- 
nominational religious, go articles 2500, on 
only; short stories 2500; serials 50,000; verse. Daniel A. Poling 
About lc, Pub. 

Cradle Roll Home, The, se gua? Sunday School Board) 161 
8th Ave., N., Nashville, Tenn. (Q) rticles for parents of 
pre-school age children, 150- 700, fact maa toys parents can 
make, with diagrams. No MSS. purchased during July, Aug. 
Agnes Kennedy Holmes. %c, Acc. (Overstocked until October, 


1942.) 

Crosier Missionary, The, Box 176, Hastings, Nebr. i on * 
stories to 3000; verse. Rev. Richard Klaver. $1.50, No 
payment for verse. 

His, 20 N. Wacker Dr., Chicago. (M-October through May) 
Pictorial magazine for Christian students on university cam- 
puses. Action photos of student activities. Articles, 500-1000, 
dealing with Christian student activities, mature devotional ma- 


terial, etc. Robert Walker. 1c, photos $1 
Improvement Era, 50 N. Main St., Salt Lake City, 
Utah. (M-20) General magazine of Mormon Church. Short 


stories 750-2000, wholesome, conventional. General essays 500- 
2000. Poetry to 30 lines. Photos. Richard L. Evans. ‘Xe, 
verse 12%c, Pub. 


September, 1942 


Junior Scholar, (David C. Cook Pub. Co.) Elgin, Ill. (Q) 
Material of, interest to boys and girls, 9-12, to use in connec- 
tion with Sunday School classes. Much ‘‘how’’ material in con- 
nection with class operation and growth, 300-800. Acc. 

_ Junior Teacher, (David C. Cook Pub. Co.) Elgin, Ill. (Q) 
Stimulating ideas for teachers of junior Sunday School students, 
300-800. Acc. 

Lamp, The, Ringgold St., Peekskill, N. Y. (M-10) Articles 
on religious (Catholic) topics, to 2000; short —— with Cath- 
olic slant, same length. . J. O'Connell. 

Living Church, The, 744 N. Fourth St., pA (W-10) 
Short illustrated articles on religious and social subjects. 
Episcopal viewpoint, 1000-2000. $1.50 column, Acc. Religious 
verse, no Dayne C. P. Morehouse. 

Lookout, The, (Standard Pub. Co.) 8th and Cutter Sts., Cin- 
cinnati. iw. 5) Articles on Christian education, adult Sunday 
school work 1750-2000; wholesome short stories 1750-2000 
serials to 10 chapters, oo each. gr upright, 8x10, 
scenic, human interest. Guy P. Leavitt. photos 
$3 to $5, within 1 ale aft 

Magnificat, 131 Laurel St., Manchester, N. H. (M-25) Cath- 
olic articles, short stories, serials, verse. Indefinite rates, Acc. 

Messenger of the Precious Blood, Carthagena, Ohio. (M-10) 
Catholic si short stories, articles, about 2000; verse. Father Chas. 
cre Ye, verse 25c lire, Acc. 

ow of the Sacred Heart, 515 E. Fordham Rd., New 
—— (Ml 10) Catholic short stories to 4000; religious verse. 
Rev. Stephen L. J. O’Beirne, S.J. Good rates, Acc. 

Miraculous Medal, The, 100 E. Price St., Philadelphia. (9) 
oe articles 1500-2500, short stcries 1200-2400. Joseph A. 
Skelly, C.M. ¥%c, Pub, (Overstocked. ) 

Mother’s Magazine, (David C. Cook) Elgin, Ill. (Q) In- 
spiration material for mothers of children from birth to 11 
years to help in development of Christian character in their 
children. Articles, 700-1000; department material, 100-300; fic- 
tion, 1500-2500. Mae Ashworth. lc, Acc. 

New Century Leader, (David C. Cook Pub. Co.) Elgin, Ill. 
(M) Challenging suggestions on how to become a_ better Sun- 
day School teacher, 1000; plans for building an effectively-or- 
ganized Sunday School from the superintendent’s point of view, 
1200, and many articles on a variety of topics for religious 
— and all adults desiring a general religious publication, 
Acc. 

Poise, 25 Groveland Terr., Minneapolis, Minn. (M) Formerly 
Catholic Women’s World. Writers are advised to contact the 
Rev. F. E. Benz, Ed., before submitting material. 

Primary Teacher, and Beginners Teacher, (David C. Cook 
Pub. ‘o. Elgin, in. Magazines for teachers of children 6-8 
and 4-6, 400-850 words. Acc. 

Problem Studies Teacher, (David C. Cook Pub. Co.) Elgin, 
Ill. (Q) Teen-age class and program suggestions for Sunday 
School teachers of boys and girls 12-17. Acc. 

Queen’s Work, The, 3742 West Pine Blvd., St. Louis, Mo. 
(M-Oct. through June-10) Pays $20 for authentic true stories 
to 2000. Such stories in outline at same rate. $5 for short- 
short stories of —- true happenings. Cartoons. Rev. Dan- 
iel A. Lord, S.J., Editor. 

St. Anthony PRnconsail (Franciscan Fathers) 1615 Republic 
St., Cincinnati. (M) Catholic family magazine. Illustrated 
articles on Catholic individuals who are playing an important 
part in our war effort, either in the armed forces or in de- 
fense activities; short stories with mature wholesomeness, 2000- 
3000, extra payment for photos retained. Rev. Hy _ Blocker, 
O.F.M. 1%c up, Ace. Occasional poetry, 25c line. Write for 
copy. 

n, The, Union City, N.J. (M-20) Catholic articles, essays, 
short “stories to 4000, verse. Rev. Theophane Maguire, C. P. 
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y School Home Journal, (David C. Cook Pub. Co.) 
Elgin, Ill. (Q) A Christian home publication, providing help for 
building and maintaining Christian homes, 1000. Acc. 

Sunday School Home Visitor, (David C. Cook Pub. Co.) 
Elgin, Ill. (Q) Short material, 500-800, offering suggestions to 
home department leaders. Acc. 

School Times, 325 N. 13th St., Philadelphia. Pa 
Religious articles, verse. Philip E. Howard, Jr. “ec up, 

Sunday School World, 1816 Chestnut St., Philadelphia. (M10) 
Articles for teachers in one-room rural Sunday-schools, to 
1200. %c, Acc. 

Union Signal, The, Evanston, Ill. (W-5) Short stories 1000- 
1500; short serials, on value of total abstinence, also on peace. 
About M%c, Acc. 

Young rs Teacher, (David C. Cook Pub. Co.) Elgin, Il. 
(Q) Editorials, 200-250, from point of view of teacher of young 
people, 17-23; feature articles 800-1000, 1500-1800, which chal- 
lenge teachers with necessity of reaching youth with Christian 
teaching in the home, church, community. Acc. 


SCIENTIFIC—POPULAR SCIENCE—NATURE—MECHANICS 


oe Zoological Society of Philadelphia, 34th and Girard 
Ave., Philadelphia. (Q-35) Scientifically accurate manuscripts 
written for the layman, dealing with the natural history of 
animals, 1500-2500. Roger Conant. lc, Pub.; photos, $2. 

Home Craftsman, The, 115 Worth St., New York. (Bi-M-25) 
*‘How-to-make-it’”’ articles of interest to home craftsmen, 
to 1200; photos or drawings essential; home improvement fillers, 
150. H. J. Hobbs. 1 to 2c, photos $2 up, 

Mechanix Illustrated (Fawcett) 1501 Broadway, New_York. 
(M-16) New, lively features and shorts on all scientific and 
mechanical subjects, also how-to-build projects for the home 
workshop and tips for photographers. Bill Williams and Roland 
Cueva. Good rates, Acc. 

Model Airplane News, 551 5th Ave., New York. (M-20) Mcdel 
airplane ccenstruction articles 1500. ic, Pub. 

Natural —s Magaz' 79th St. and Central Park W., 
New York. except July and August) Popular articles to 
5000 on natural science, caplewation, wild life; photo series. 
Edward M. Weyer, Jr. 1%c, Acc. 

Nature Magazine, 1214 16th St.. Washingnen. D. C. (M-35) 
Illustrated nature articles 1000-2000; fillers with pictures 100 
to 400, short verse. W. Westwood. 1 to 3c, Acc. (Query.) 

Popular Homecraft, 919 N. Michigan Ave., Chicago. (Bi-M) 
Sen's to build articles of wood, metal, leather, etc., with de- 
tailed drawings, or at least 1 photo. R. S. Davis. Indef. rates. 

Popular Mechanics, 200 E. Ontario St., Chicago. (M-25) Illus- 
trated articles on scientific, mechanical, industrial, discoveries; 
human interest and adventure elements, y 1500; fillers to 250. 
H. . Magee. Ic to 10c; photos $5 up, Acc. 

Popular Science Monthly, 353 4th Ave., New York. (M-20) 
Non-technical illustrated articles on _ scientific, mechanical, 
labor-saving devices, a under 2000. Chas. McLendon. 
le to 10c, photos $3 up, Acc. 

Radio News, (Ziff-Davis) 540 N. Michigan Ave., Chicago. 
(M-25) Technical and semi-technical articles dealing with ama- 
teur radio operators and servicemen. Constructional articles for 
amateur radiomen and servicemen. Diagram need only be in 
pencil. Good photos. No fiction or poetry; no publicity “puffs.’’ 
Any unusual paetiantinn articles on electronics, 1000-3500, also 
considered. % to 2c, photos $1 Rg Gag cartoons, $3 to $5. 
B. G. ae Ed.; Oliver Read, Ed. 

Science Mechanics, 800 N. go St., Chicago. (Q) All 
depts. by staff specialists. V. Angerman. 

Scientific American, 24 W. 40th St., New York. (M-35) 
Humanized articles on science, industry, engineering. O. D. 
Munn. Varying rates, Acc. 


B—BUSINESS AND TRADE PUBLICATIONS 


BUSINESS, ADVERTISING, SALESMANSHIP 


Advertis: Age, 100 E. Ohio St., Chicago (W-5) Spot news 
only, with illustrations. 1c, Pub. 

American Business, (Dartnell Pubs.) 4660 Ravenswood Ave., 
Chicago. (M-35) Buys frequent concrete examples of business 
success in manufacturing, wholesale, financial fields; especially 
interested in office and accounting short_cuts. Query. ugene 
Whitmore. $35 and up for 2000 words, Pub. 


Bankers Magazine, 465 Main St., Cambridge, Mass. _(M-50) 
Authoritative bank maragement articles, 2000. Keith F. War- 
ren. ng 

Bankers’ Som 36 S. Clark St., Chicago. (M-50) Short 
technical rom standpoint; sign 
by _ John Y. Beaty. Good rates, bu (Buying little 
now. 

Barron’s, 44 Broad St., New York. (W-25) Authoritative busi- 
ness and financial articles 500-2500. George E. Shea, Jr. In- 


definite rates, 
6071 2nd Bivd., Detroit. (M) 


House, 
Query itor = ne operating and management articles. 
enry J. Boone. 2 to 3c, Acc. 


Commerce, 1 N. LaSalle St., Chicago. (M-25) Invites queries 
on feature yee articles. Alan Sturdy. lc up. 

Credit & 1 Park Ave., New York. 
(M-25) Aa _ genera edit and financial problems of 
manufacturers and jobbers. Chester H. McCall. 1c, Pub. 

Forbes Magazine, 120 Sth Ave. New York. (2M-25) New 
developments” in business and finance—management, selling, 
merchandising, accounting, etc., 1500-2000. requently buys 
from outside writers. B. C. Forbes. Good rates, Pub. 

Good Business. 917 Tracy St., Kansas City, Mo. (M-15) 
Unity articles showing that the teachings of Jesus Ghrist are 
the basis for successful modern business. Francis J. Gable. lc, 
ce. 

Mail Order Journal, 14 E. 47th St., New York. (M-25) Case 
histories, fact stories about mail-order and direct mail business; 
sales promotions and appropriate sales angles, 600. John C. 
Gerstner. lc, Pub. (Query.) 


Nation’s Business, The, 1615 H St., N. W., Washington, 


I). C. (M-25) Business articles 2500. Merle Thorpe, Ed.; Paul 
McCrae, Mng. Ed. Query. Good rates, Acc. 


_ Op; ppertantiy. 620 N. Michigan Ave., Chicago (M-10) Inspira- 
tional and biographical features 3 broad human interest a 
inspirational appeal; fillers. Geo. F. Peabody. “ec up, Pub. 


Printers’ Ink, 185 Madison Ave., New_York. (W-20) Adver- 
tising, management, and sales articles. G. A. Nichols, Ed.; R. 
W. Palmer, Mng. Ed. Good rates, Pub. 

Purchasing, 205 E. 42nd St., New York. (M-35) Query on 
articles on industrial buying; methods, personalities; materials. 
Stuart F. Heinritz. lc up. Acc. 


Sales Management, 386 4th Ave., New York. (2-M) Articles 
on marketing, national scope, signed by executive. Buys little. 
Raymond Bill. le to 3c, Pub. 

Savings Bank Journal, Stevens Ave., Mt. Vernon, N. Y. (M- 
35) taatian. advertising a and promotion articles 1500-2000. 
Milton W. Harrison. 1c, Pub. (Seldom buys from free-lances.) 

Signs of the Times, P. O. Box 1171, Cincinnati. (M-30) 
Electrical advertising, outdoor advertising and sign articles, 
illustrated, 1000 to 1500. E. Thomas Kelley, %c to lc. ib. 
(Buying little now because of war conditions.) 

Specialty Salesman, 307 No. Michigan Ave.. Chicago. (M-10) 
Inspirational articles related to direct rering fact success 
articles of direct salesmen, 350 to 1200. H ligh. Yc, Ace, 


Trained Men, 1001 Wyoming Ave., Scranton, Pa. (Bi-M) 
Articles on industrial relations and training for apprentices, 
foremen, executives, 1000 to 2500; interviews 1000 to 2500. F, 
B. Foster. Ace. 


TRADE JOURNALS 


Aero Digest, 515 Madison Ave., New York. (M-50) News and 
features on the aviation industry, aeronautical cnsineoring. pro- 
duction, military aeronautics, air travel. Geo. McLaughlin. 
up, Pub. 

Air Conditioni: and Refrigeration News, 5229 Cass Ave., 
Detroit, Mich. (W-20) Informative articles on servicing re- 
frigerating machines, electrical appliances and air a 
installations; news. George F. Taubeneck. 6c line, Pub. 
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American Astiomm, 6 N. Michigan Ave., Chicago. (M-25) 
Illustrated merchan sing: articles r experiences in warm air 
heating and sheet metal work. J. D. Wilder. $3.50 to $10 


page. 

American Baker, 118 S. 6th, Minneapolis. (M-10) 
Articles on baking innovations; examples of good merchandis- 
ing; bakery management. Milton B. Kihlstrum. %c up, Acc. 

American Builder and Building Age, 105 W. Adams St., 
Chicago. (M-25) Articles on activities of home-building con- 
tractors. B. Johnson. $10 page, b. 

American Druggist, 572 Madison Ave., New York. (M-25) 
Pictorial fe features of — drug-stores operation, up to i 
Harold Hutchins. 1¥%c, A 

American H. ser, Jackson Blvd., Chicago. 
(M-35) Items of unusual interest Og beauty shops; advertising: 
promotional schemes, etc. Hazel L. Kozlay. lc, Acc. 

American Horologist, 3226 E. Colfax Ave., Denver. (M) 
Illustrated articles, 500-1000, pertaining to horolcgy, watch 
and clock repair service, unusual creations — happenings, 
historical material. Orville R. Hagans. “ec, 

American Lumberman, 431 S. Dearborn St., rm (Bi-W) 
New merchandising ideas used by building dealers; photos of 
new lumber yards, or fine window displays of building ma- 
terials. 500-750. H. A. Vance. $3.50 column; photos, $1, Pub. 

American Paint & Oil Dealer, 3713 Washington Blvd., St. 
Louis. (M) Unusual — merchandising articles illustrated. 
W. G. Singleton. Ic, 30-60 day reports. 

American Painter & Decorator, 3713 Washington Blvd., St. 
Louis, Mo. (M-20) Accurate, technical and semi-technical 
“‘thow” articles on unusual decorating jobs, to 800, photos. 
Query. rge Boardman Perry. Up to lc; photos, amateur, 
up to $1, professional, $2, Pub. 


American Paper Merchant, 2009 Conway Bldg., Chicago. 
(M-35) News and resarding (paper. 
Howard, publisher. G. E. Jaenicke, Ed. “ec up, Pub. 


American Perfumer & Essential Oil Review, 9 E. 38th St., 
New York.( M-30) 0) Technical articles on perfumes, cosmetics, 
soaps, etc., articles on merchandising of same from manufac- 
turer’s standpoint; news items on manufacturers. Wm. Lam- 
bert. Indefinite rates. 


American Wine & Liquor Journal, 220 E. 42nd St., ‘ York. 
(M) Wholesale liquor articles. Lew Schwartz. %c, Pub. 

Autobody and Reconditioned Car, 15 E. 8th St., Ciacineat 
(M-20) Trade stories on commercial bodies, passenger hodies, 
painting, car appearance eng og 4 illustrated with photos, 
drawings. Elmer J. Murray. %c, Pu 

Automobile Digest, 22 E. 12th mi Cincinnati. (M-25) 
Methods and management articles, write-ups of ideas of in- 
terest to independent service garage men, to improve service 
business, stimulate trade, reduce operating costs, 500-1500. 
J. A. Ahlers. Rates according to merit, Acc. 

Automotive News, 2751 E. Jefferson Ave., Detroit, Mich. 
News correspondents in towns and cities of importance. Chris 
Sinsabaugh. 40c inch, photos $1.50, b. 


Automotive Retailer, Morristown, N. J. (M) News and fea- 
tures pertaining to auto supplv stores, both chain and inde- 
pendent. John A. Warren. Ic, b. 


W. St., (M-50) News, fea- 
S, OM aviation activities, t 
i nical articles, photos. L. E 


uilding plans for bakers, technical articles, 
hy staff. V. E. Marx. 35¢ inch (73 weeds). Pub. a 


Bokers Weekly, 45 W. 45th St.. New York. (W-10) News 
correspondents in principal cities. Bakery features. selling ideas, 
window displays. Peter G. Pirrie. Space rates, Pub. 

Bar & Grill Journal. 105 W. 40th St., New York. (M 2) 
800-1200 word merchandising features on outstanding New York 
bars, —— cafes and restaurants with photos. Philip Slowe. 

“%e up, Pub. 


Barrel & Box & Packages, 431 S Dearhorn St., Chicago. 
(M-25) Articles and news items dealing with manufacture and 
= of wooden containers up to 2000. Frank Coyne. 25c¢ inch, 
u 

Beer Distributor, 624 S. Michigan Ave.. Chicago. (M-20) 
Anything pertaniing to heer wholesalers, 500-1000, with illus- 
trations. Jos. Dubin. Ic, Pub. 

ews of book printing and hookbinding tr: 
features. D. M. Glixon. % to 1c, Pub. 


Boot & Shoe Recorder, 190 F. 42nd St., New York. (W-25) 
“Success” stories from retail shoe stores; news. Regular corre- 
snondents. Arthur D. Anderson. tc, 


Brake Service, 31 N. Summit St., Akron, Ohio. (M) Techni- 
cal articles on brakes and hrake core interviews with suc- 
cessful operators of brake stations. Ed. S. Babcox. Ic, b. 


Brewers’ Journal, 431 S. Dearborn St., Chicago. (M) _News 
and features of the brewing industry. David B. Gibson. Indefi- 
nite rates, 

Brick & Clay Record, 59 E. Van Buren St., Chicago. (M-50) 
News and seeteren of brick and_clay industr7. Regular corre- 
spondents. J. M. Lange, Mng. Ed. 1c up, Pub. 

Building Supply News, 59 E. Van Buren St., Chicago. (M-30. 
Tan. $1.90) Articles on yard operation and management: vard 
handling equinment. concrete products manufacture; renorts ved 
conventions; 200-300 word articles for departments: “Ringin 
the Register,” and “Yard Kinks.” John W. Parshall. 
inch, Pub, 

Bus Transportation, 330 W. 42nd St., New York. (M- 35) 
Practical hus operation articles 1500, 2 or 3 photos. C. W. 
Stocks. Me. Ace ty items, first 100 words 2c, bal. each 
item %ec. Pub. (Query 


Ceramic Industry, E. Van Buren St., Chicago. (M-50) 
News items, pottery, glass, enamel plants, executives, sales 
campaigns, production activity. H. B. Foster. Ic, ib. 

Chain Store Age, 185 Madison Ave., New Yor... (M-35) 
Feature articles. G. M. Lebhar. About 1%c, Pub. 

Church Management, 1900 Euclid Ave., Cleveland. (M except 
August) Illustrated articles on administration problems of 
church manager and pastor. Dr. Wm. Leach. %c up, Pub. 


Cleaning & Laundry World, 381 4th Ave, New York. (M-25) 


The Author & Journalist 


Short, terse news items on dry cleaning, laundry, rug cleaning, 
fur cleaning and storage, business practices and management; 
news items and human interest articles on plant owners; ali 
accompanied by photos if possible. 2c col. inch, photos, $1-$3, 
Pub. 

Coffee & Tea t, 106 Water St., New_York. (M) Brief 

on coffee and tea 250-500. Pub. 

ercial Car Journal, Chestnut and 56th Sts.. Philadelphia. 
re 40) Articles on servicing and operating methods of truck 
fleet operators, emphasizing efforts being made to cope with 
problems incident to the emergency, 2000. $35 minimum, Pub. 

Confectioners Journal, 437 Chestnut St., Philadelphia. (M-25) 
Illustrated articles on wholesale and retail candy manufacturin 
companies; on jobbing confectionery businesses; also good retai 
merchandising stories. Up to lc, photos $1 -$3, Acc. (Out of 
market for duration.) 

Confectionery and Ice Cream World, 99 Hudson St., New 
York. “W- 20) a in principal cities provide news 
coverage. Fair rates, 

Converter, The, 111 W. Washington St., Chicago. (M-35) 
Articles on new a. new processes, efficiency operations 
of envelope manufacturers and other paper converters, including 
manufacturers of f Paper containers, cartons, boxes. P. A. How- 
ard, publisher. Jaenicke, Mng. %c up, Pub. 

or & Underwear Review, 1170 Broadway, New York. 
(M-35) Buyer news feature articles for corset ang brassiere 
departments, specialty shops. Louise Campe. %c, Pu 

Cracker Baker, The, 45 W. 45th St., New. York. (Chicago 
office, 360 N. Michigan Ave.) (M-20) Stories pertaining to 
biscuit and cracker industry; plant writeups; sales stories, 
practical or technical articles; human-interest and _ success 
Pa pertaining to baking. Query. L. M. Dawson. 30c inch, 
ub, 

winery and Glass Journal, 1170 Broadway, New York. (M) 
BO ne articles on china and glass sales promotion stunts in 
retail stores, 1000; interviews with buyers; merchandising 
stories; news items; photos; sales training articles. John 
Regan. ec, 

Curtain & Drapery Buyer & Drapery Profits, 373 4th Ave., 
New York. (M) escenaed features on curtains and draperies 
that would interest ne of these departments. C. J. Potter. 
Indefinite rates, 


Dairy Produce, 110 N. Franklin St., Chicago. (M-20) Lim- 
ited market for illustrated_features on a and merchan- 
dising of dairy products. C. S. Paton. p to le, P 

Dairy World, 608 S. Dearborn St., Chicago. (M- a Factual 
articles on new or remodeled fresh-bottled milk plants; new or 
improved products; merchandising ideas of proved merit, on 
milk and milk products; success stories. 500-2000, with photos, 
ads. E. C. Ackerman. lc, ads 50c up, photos $1 up. Pub. 

D and W, 100 E. 42nd St., New York. (M-30) Articles cov- 
ering transportation, materials handling, water ways and ter- 
minals, factory migration, warehouse a. regulation, etc. 
F. Eugene Spooner. lc, photos $1.50, 

Department Store Economist, 100 E. ae St., New York. 
(M) Articles on department stores—management, systems, op- 
erations, merchandising, modernization, to 750. Longer by spe~ 
cial arrangement. Factual copy ghosted by store executive if 
possible. 1%c, photos $2, within six weeks of receipt. 

Diesel Digest, (Occidental Pub. Co.) 304 S. Broadway, Los 
Angeles. (M-25) News of new or unusual diesel engine appli- 
cations, illustrations. 25c col. inch, Pub. (Query on features.) 

Diesel Power, 192 Lexington Ave, New York. (M-35) Ar- 
ticles on economics of Diesel plant operation 2000; photos. 
Lacey H. Morrison. Ic, 

Diesel Transportati plement to Diesel Power) 192 Lex- 
ington Ave., New * lnstrased articles on use of Diesel 
engines in locomctives, tear cars, tractors, etc. acey H. Mor- 
rison. lc, Pu 

Domestic Engineering, 1900 Prairie Ave., Chicago. (M-25) 
Plumbing, heating, and air conditioning trade merchantians 
and technical articles up to 3000. Wm. W. Gothard. lc, 

Drug Topics, 330 W. 42nd St., New York. (W-10) Retail 
drug Bing Dan Rennick, Edit. Dir. 1c, Pub. 

Drug Trade News, 330 W. 42nd St., New York. (Bi-W-15) 
News of manufacturers in drug ond toilet goods fields. Dan 
Rennick, Edit. Dir. 1c, Pub. 


Editor & Publisher, 1700 Times Bldg., New York.  (W-10) 
Daily newspaper trade articles, news items. Arthur T. Robb. 
$2 a column up, Pub. 

Electrical Home Equipment Dealer, 360 N. Michigan, Chicago. 
(M-35) on electric appliances and home equip- 
ment. John Kin lc, Pub. (Query before submitting.) 


Electrical South, Grant Bldg., Atlantic, Ga. (M-10) News 
and features of interest to electric powes companies, thern 
contractors, dealers, wholesalers. Carl W. Evans. lc, Pub. 

Excavating Engineer, S. Milwaukee, Wis. (M-25) Semi- 
technical aricea’ on excavation by power shovel, dragline, 
dredge, clam shell, bull dozers and tractor-drawn scrapers; ex- 
cavatin oe, open pit mining quarry, drainage, 500-2000. 
D. B. , Jr. le, photos $1, cartoons $1-$2, Pub. (Query.) 

Fact bring Sheree & Maintenance, 330 W. 42nd St., New 
York. Query editor on articles on factory 
and maintenance methods. L. C. Morrow. Good rates, 

Feed Bag, The, 741 N. Milwaukee St., Milwaukee. (M-25) 
Illustrated articles on seactentne merchandising ideas used by 
feed dealers, 200 to 1000, specifically from Middle West and 
North East. David K. Steenhergh. 1c, Pub. 

Feedstuffs, 118 S. 6th St., Minneapolis. (W-5) Articles on 
merchandising, cost accounting, general business practices, ap- 
plicable to the feed trade. Harvey E. Yantis. %c, 

Film Daily, 1501 Broadway. New York. (D-10) News of the 
film industry. J. W. Alicoate. Space rates. 

Fishing Gazette, 461 8th Ave., New York. (M-25)  Iilus- 
trated articles on all branches of commercial fishing (no sport 
fishing). Prefers preliminary outline. ‘ar gg E. Pellisier. Ar- 
ticles $5 page, news 25c inch, rhotos $1, 


Floor Craft, (Continental —— of ~<a Efficiency) 1800 
East National Ave., Brazil, Ind 1-10) Correspondents in cen- 
tral cities who handle direct assignments on maintenance of 
large floor areas with special slant for Floorcraft. D. E. 
Smalley. “%c, Pub. Up to $5, photos. 

Flooring, 45 W. 45th St., New York. (M) Bowe and fea- 
tures of interest to flooring contractors. Good ra 
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Food Field Reporter, 330 W. 42nd St., New York. (Bi-W) 
News of the faod and grocery es manufacturers. Dan 
Rennick. 1c, Dept. items 8c line, 

Ford Field, 407 E. Michigan, Milwaukee. (M-25) Illustrated 
articles, under 500, on Ford dealers, Ford super-service station 
operators, Ford tractor dealers; also Ford truck experience 
stories from owners. Walter W. Belson. lc, Acc. 

Frosted Food Retailer, 600 S. Michigan Ave., Chicago. (M) 
Articles and news items on retailing of frosted foods in gro- 
ceries, meat markets, delicatessens, and so forth. C. W. Stef- 
fler. Ind. rates, Acc. 

F. T. D. News, 550 W. Lafayette Blvd., Detroit. (M) Ar- 
ticles on floriculture; salesmanship, store “decoration, delivery, 
4 of interest to florists. Robert B. Powers. Fair rates, 

ub. 

Fuel Oil News, 1217 Hudson Ave., Bayonne, N. J. (Twice 
Monthly) News and illustrated features on retailers and mar- 
keters of fuel oil. Oliver C. Klinger. %c up, Pub. 

Fuel Oil—Oil Heat, 232 Madison Ave., New York. (M) News 
on manufacturing, selling, installing and veration of oil burn- 
ers, air conditioning, heating fuel oil. A. E. Coburn. 30c¢ inch, 
Pub. (Overstocked. ) 

Furniture Age, 2225 N. Lakewood, Chicago. (M-50)  Illus- 
trated home furnishing trend articles 300 to 1000 on furniture, 
rugs, draperies, bedding, toys; featuring PB the promo- 
tions, modernized stores, model rooms, unusual merchandising 
methods. J. A. Gary. lc, photos, $2, b. 

Garrison’s Magazine, 110 E. 42nd St., New York. (M) Out- 
standing features on department store merchandising; illustrated 
shorts pertaining to small retail stores especially acceptable. 
Flint Garrison. Excellent rates, Acc. 

Gas Age, 9 E. 38th St., New York. (Fortnightly) Articles 
and news of gas companies; interviews with public utility heads. 
H. O. Andrews. Ic, 

Gas Appliance Merchandis 9 E. 38th St., New York, (M) 
Illustrated features on appliances, includ- 
ing gas-filled air conditioning units. rews. lc, 

Geyer’s, 260 5th Ave., New York. an Brief, illustrated arti- 
cles on stationery, office equipment and furniture, anes fields, 
advertising, etc., based on actual interviews. Thos. V. Murphy. 
$5 each, ub. 

Gift & Art Buyer, 260 5th Ave., New York. (M)_ Brief in- 
teryiews, illustrated, on gift and art, home decorative acces- 
sories, greeting cards, allied fields, promotion methods, adver- 
tising, etc. Thomas V. Murphy. $5 each, Pub. 

Glass Industry, The, 55 W. 42nd St., gg York. (M) Arti- 
cles covering the technology and production problems of glass 
manufacturers; news and helpful features on glass manufac- 
turing. Good rates. 

Gloves, 1170 Broadway, New York. (M) News of glove 

manufacturing and selling. Good rates, Pub. 

Golfdom, 14 E. Jackson Blvd., Chicago. (M except Nov.- 
Dec.) Articles on any phase of golf and country club operation 
and management, 1500. Herb Graffis. 1c, Pub. 


Hardware Age, 100 E. 42nd St., New York. (2-M-15)_ Illus- 
trated features on retail hardware stores. Charles J. Heale. $12 
page (about 1% to 2c per word), Pub. 

Hardware Retailer, 333 No. Pennsylvania St., Indianapolis. 
(M-25) Illustrated hardware merchandising features. Glendon 

ackney. lc, Pub. 

Hardware World, Burnham Bldg., 160 N. LaSalle St., Chi- 
cago. (M) Limited market for hardware merchandising stories, 
also sporting goods, housewares, china, glass, 100-1000. Ic, 
photos $!, after Pub. 

Hat Life, 1123 Broadway, New York. (M) Query on men’s 
hat trade features. Ernest Hubbard. Good rates, Acc. 

Heating, Piping & Air Conditioning, 6 N. Michigan Ave., 
Chicago. (M-25) Articles covering design, installation, opera- 
tion, maintenance, of heating, piping and air- -conditioning sys- 
tems in industrial plants ard pres buildings up to 2000; mostly 
by engineers, C. M. Burnam, Jr. Good rates, Pub. 

Hide and Leather and Shoes, 300 W. Adams St., Chicago. 
(W-15) Feature tannery and shoe manufacturing articles; = 
news articles on new products, production methods. sales 
motion campaigns by manufacturers. Ralph B. Bryan. lc, ub. 
(Query.) 

Highway Magazine, Armco Drainage Products Assn., Middle- 
town, O. (M) Articles on drainage, operation, improvements 
on public etc., use of roads streets, 800-12! 
cartoons. W. H. Spindler. 1c, photos $1, 

Hospital Management, 100 E. Ohio A on (M-20) 
Features, news, on various aspects of hospital management. 

R. Ponton, M.D. Ic, Pub. 

Hotel Bulletin, 260 Tremont St., Boston. (M) Short items 
and articles on hotel maintenance and management, food prepa- 


-ration, food and beverage service. V. E. Borges. %c, Pub. 


Hotel Management, 71 Vanderbilt Ave., New York. (M-25) 
Articles on hotel financing, maintenance, operation; remodeling. 
Action photos. Short ideas. J. O. Dahl. 1% to 5c, Acc. 

Hotel World-Review, 71 Vanderbilt Ave., New York. (W-5) 
Mostly hotel news. Query on news and features. R. T. Hunt- 
ington. % to le, Acc. 

House Furnishing Review, 1170 Broadway, New York. (M) 
Illustrated news, feature, promotional articles from housewares, 
bath shops and a3 appliance departments 300-700. Julien 
Elfenhein. %c, $1 for photos, Pub. 


Ice & Refrigeration, 435 N. Waller Ave., Chicago. (M-35) 
Ice-making, cold-storage, refrigeration articles and news; ar- 
ag on ice merchandising. J. F. Nickerson. Indefinite on 
u 

Ice Cream Field, 19 W. 44th St., New York. (M-25) Mer- 
chandising and promotion ideas used or planned, for greater 
= of ice cream, wholesale or retail. Howard Grant. Mc, 


ral Cream Trade Journal, 305 E. 45th St., New York. (M-25) 
Convention reports (on order); articles on management, manu- 
facturing, distribution and sales activities cf special wholesale 
ice-cream companies, 500-2000. V. M. Rabuffo. Ic, b. 

Implement Record, 1355 Market St., San Francisco. (M-25) 
Material. mostly secured direct from trade, but occasional news 
purchased, » onsen Chas. T. Post. Varying rates, Acc. 

intent Magazine Sales Guide, 250 Sth Ave., New York. 
(M) Sh pen ow ge articles on good display ideas of maga- 
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zine dealers; business-building ideas. Herbert Hungerford. 1c, 
photos $1.50, Acc. 

India Rubber World, 386 4th Ave., New York. (M-35) oe 
nical articles and news items relating to rubber, 2500. R. G, 
Seaman. $8 per 1000, Pub. 

Industrial Finishing, 1142 N. Meridian St., Room 301, In- 
dianapolis. (M-20) rticles of interest or value to industrial 
users of finishing materials, equipment, supplies in factories, 
100-1500. W. H. Rohr. Ic, Pub. 

Industrial Marketing, 100 E. Ohio St., Chicago. (M) News 
and features on industrial marketing and advertising. Ralph 
O. McGraw. Ic, Pub. 

Industrial Retail Stores, Southern Bldg., Washington, D. C. 
(M-25) Merchandising articles and success stories on ‘“‘company 
store’ operations, 500-1000. Hull Bronson. Pub. 

Industry & Welding, Industrial Pub. Co., 812 Huron Rd., 
Cleveland. (M-Free) Constructive articles for the welder. 
Irving B. Hexter. 1c, Pub. 

Infants’ & Children’s Review, 1170 Broadway, New York. 
(M) Articles on merchandising of infants’ and children’s gar- 
ments; news of buyers and sales promotion events in children’s 
wear field. Mrs. Crete Dahl. %c, Pub. 

Inland Printer, 309 W. Jackson Blvd., Chicago. (M-40) Con- 
structive articles on production, selling, management problems 
of printing industry. J. L. Frazier. Indefinite rates, Pub. 

Institutions Magazine, 1900 Prairie Ave., Chicago. (M) Arti- 
cles on food, equipment, maintenance and management of in- 
stitutions. Photos. Ernest Reveal. lc, photos $2 up, Pub. 

Insurance Field, 322-28 W. Liberty St., Louisville, Ky. (Life 
Edn., W-15; Fire Edn. W-25) Correspondents covering fire, 
casualty, life insurance news in all principal cities. Elmer 
Miller, Jr. About %c, Pub. 

Insurance Salesman, 1142 N. Meridian St., Indianapolis, Ind. 
News and feature articles on life insurance salesmen and their 
methods. Chas. Robinson. “%c, Pub. (Buys little from free- 
lancers. ) 

International Blue Printer, 506 S. Wahash Ave., Chicago. 
(M-50) Tllustrated technical articles on blue printing, photo 
copying mechanical and constructive engineering, 2000 or less. 
C. J. Griffith. 1c, photos $1, Pub. 


Jewelers Circular-Keystone, 100 E. 42nd St., New York. 
(M-25) Illustrated stories on window display, advertising, sil- 
verware, watch merchandising. hased on experience of some 
renee jeweler, 1200-1500. F. V. Cole. 40c inch, photos $3, 
ub. 


Lamp Journal, 230 5th Ave., New York. (M-25) Trade arti- 
cles covering advertising, display and other promotions to sell 
lamps, shades, and home lighting equipment. Julian Rosenthal. 
Approx. “%c, after Puh. 

Laundry Age, 9 F. 38th St.. New York. (M-25) “How” ar- 
ticles on power laundry operation and selling; also dry cleaning 
production and selling in dry cleaning departments of laun- 
dries. Howard P. Galloway. 1c, Pub. 

Laundrvman’s-Cleaner’s Guide, 161 Spring St., N.W., Atlanta, 
Ga. (M-50) Articles on merchandising, advertising, production, 
selling. management, delivery fleets maintenance, layout of 
production line, etc., in modern steam laundry and dry cleaning 
plants, 750-1200. %c, photos 50c to $1, Pub. 

Linens & Domestics, 1170 Broadway, New York. (M-35) 
Trade and feature articles on linen goods. hed spreads, PF te 
and towels; interior or window display photos. Query on any- 
thing special. Julien Elfenhein. %c, photos $1, 

Liquor Store and Dispenser, 205 FE. 42nd York. 
(M-30) Tllustrated merchandising articles 800 for wine and 
liquor retailers, taverns and restaurants; cartoons, Frank Har- 
ing. 1%c, photos $1.50, 

Luggage and Leather jt and Handbag Buyer, 1170 Rroad- 
wav, New York. (M) _ Suecessful merchandising plans, denart- 
ment store handhag and luggage departments, Unusual window 
displays and_interior layout. News about buyers. Arthur 
Mellin. Pub. 


Magazine of Light, The, Nela Park, Cleveland, O. (8 times 
year-20) Feature articles of modern lighting installation with 
a merchandising and engineering appreciation, 1000. J. L. g- 
man. lc, Acc. 

Marking Devices, 185 N. Wabash Ave., Chicago. (M-25) 
Technical materials only, except some information on taxes and 
legisiation. A. W. Hachmeister. Pub., at rates depending on 
articles. 

Meat, 2244 Calumet Ave., Chicago. (M) Query on features, 
based on interviews with meat-nacking officials on production 
methods, merchandising ideas. M. L. Samson. %c, Pub. 

Men’s Wear, 8 E. 13th St., New York. News, features on 
os wear departments, stores. H. J. Waters. Good rates, 

ub 

Mill & Factory, (Conover-Mast Corp.) 205 E. 42nd St., New 
York. (M-35) Query editor for copy of magazine and instruc- 
tions. Hartley W. Barclay. 1c up, usually Acc. 

Modern Hespital, 919 N. Michigan St., Chicago. (M-35) 
pe subjects, 750-1500, from experts only. Alden B. Mints, 


Modern Packaging, 122 E. 42nd St., New York. (M-50) Illus- 
trated articles on package production, merchandising window 
and counter display, on assignment. C. W. Browne. 

Modern Pharmacy, 12 E. 41st St., New York. (M) Crack 
business longs and shorts with photos, human interest articles, 
concerning actual pharmacists. Allen Klein. Approx. 2c, 3 
weeks after Acc. 

Modern Plastics, 122 FE. 42nd St., New York. (M-50) Articles 
on plastic materials, plastic products, uses, adaptations, on as- 
signment only. Charles A. Breskin, Pub.; Harriet B. Josephs, 
Mng. Fd. 

Modern Retailing, 250 5th Ave., New York. (Q) Illustrated 
short articles detailing successful sales ideas, methods and 
stunts of small stores selling stationerv. office sunplies, school 
needs, novelties, etc. Photos. David Manley. 1c, Pub 

Modern Stationer, 250 Sth Ave.. New York. (M-25) Illus- 
trated dealer stories. David Manley. 1c, photos, space rate, 
Pub. (Overstocked. ) 

Monumental World, 75 3rd St., N. W., Atlanta, Ga. (M) 
Stories of successful monument and their business 
methods, spot news. 20c col. i 
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Motor, 572 Madison Ave., New York. (M) Articles on mer- 
chandising, service and management for new car dealers, repair- 
shop operators, automotive jobbers, in keeping with war con- 
ditions. Neal G. Adair. Good rates, Pub. 

Motor Service, 549 W. Washington Blvd., Chicago. (M) Ar- 
ticles and photos of interest to automotive repair shop service 
managers. Send for detailed instruction sheet. 

Motorship and Diesel, 192 Lexington Ave., New York. (M-25) 
News items on Diesel powered boats and short articles on 
marine Diesel performance. L. R. Ford. 1c, b. 

Motor Truck Journal, 536 Lake Shore Drive, Chicago. (M) 
Articles on operation and maintenance of large fleets of trucks 
and trailers, 1000-2500. A. W. Stromberg. To 1c, Pub. 

Music Trades, 113 W. 57th St., New York. (M-25) News 
and features of the music business. W. J. Daugherty. Low 
rates, Pub. (Slow to report.) 

National Bottlers’ Gazette, 80 Broad St., New York. (M-50) 
Features and photos of interest to the bottled soft drink indus- 
try. W. B. Keller, Jr. $7.50 page, Pub. 

National Carbonator & Bottler, 161 Spring St., N. W. At- 
lanta. (M-50) Illustrated articles on merchandising, advertising, 
production, selling, management, delivery fleets for soft drink 
industry, in actual use, 750-1250; news items 50-100. % to lc, 
photos 50c to $1 b. 

National Cleaner & Dyer, 305 E. 45th St., New York. (M-35) 
Short detailed articles and illustrations on unusual production 
and sales methods in the dry cleaning field. Paul C. Trimble. 
Special rates. Pub. 

Newspaper Manag 306 W. Main St., Mascoutah, III. 
(M-10) Fact articles on ge subscriptions, special edition 
promotions, etc. Arthur D. Jenkins. %c, Pub. (Overstocked.) 

NJ, 531 S. La Salle St., Chicago. (M-25) Limited market 
for illustrated jewelry articles with news and merchandising 
slant, 250 to Francis R. Bentley. % to lc, Acc. 

National Provisioner, 407 S. Dearborn St., Chicago. (W) 
News and features on modern meat packing plants. John B. 
Grey. Pub. 

Northwestern Miller, 118 S. 6th St., Minneapolis, Minn. 
(W-5) Merchandising articles about or of interest to millers 
and wholesale distributors; illustrated articles on new wholesale 
groceries, grocery warehouses; super markets, co-op. establish- 
ments. Carroll K. Michener. %c, Acc. 

Notion and Novelty Review, 1170 Broadway, New York. News 
of notion department buyers. Merchandising features. A. I. 
Mellin. %c, Pub. 


Office, 270 Madison Ave., New York. (M) Method articles of 
interest to office managers. Articles of interest to commercial 
Stationers and office equipment dealers. 1200-1800. Wm. Schul- 
hof. “ec up, Ace. 

Office Appliances, 600 W. Jackson Blvd., Chicago. (M-25) Ar- 
ticles on selling office equipment, 1200. Walter S. Lennarston, 
2 col. pages 30c inch; 3 col. pages 20c inch, Pub. 


Pacific Drug Review, Woodlark Bldg., Portland, Ore. (M-25) 
Articles on drug merchandising, window and inside display, ad- 
veitising. F,. C. Felter. Nominal rates, 

Pacific Road Builder and Engineering Review, 74 New Mont- 
gomery St., San Francisco. (M) Illustrated features of inter- 
est to engineering and roadbuilding contractors and engineers, 
from Western states only. Joel Y. Richman. $15 minimum, in- 
cluding photos, Pub. 

Packing ing, 30 Church St., New York. (M-25) Items 
of interest to large industrial companies, railroads and other 
transportation agencies, on packing, loading, hagling, distribu- 
tion, loss and damage in abioping, etc., I C. M. Bonnell, 
Jr. % to lc, photos 50c to $1, 


Picture and Gift Journal, 537 S. Dearborn St., Chicago. 
(M-20) Merchandising articles on picture shops, photos. J. C. 
oe About %c, photos 50c to $1, Pub. 

and Heating Joumal, 515 Madison Ave., New York. 
M. We) Articles covering current trends in plumbing and heat- 
ing business; unusual merchandising, management methods of 
successful contractors 7" pertinent high-grade human-interest 
illustrations, 1000. . J. Moffett. 1c, Pub. 

Plumbing and Shania ‘Gustanes, 2836 Grand Central Terminal 
Bldg., New York. (M-15) Articles, usually on assignment, cov- 
ering plumbing, heating contracting; trade news. 1%c, Pub. 

Post Exchange, 292 Madison Ave., New York. (M) Informa- 
tive material covering operation of post exchanges. Maj. John 
Russell Ward. Approximately 1c; photos, space rates ($1.50- 


$5.00). 

Pottery and Glass Salesman, The, 160 5th Ave., New York. 
(M) Merchandising and sales training articles of interest to 
department store buyers of — and owners of gift shops. 
John C. Burt. lc, photos, $1, 

Power, 330 W. 42nd St., sg York. (M-35) Technical ar- 
ticles on power generation by engineers or power executives, up 
to 1500. $10 to $12 page, 1000 words, Pub. 

Power Plant Engineering, 53 W. Jackson Blvd., Chicago. 
25) Articles on plant appliances and use, 
00-1500. Ralph E. Turner. Xc, Pi 

Practical Builder, 59 E. Van ~‘col St., Chicago. (M-10) 
Correct technical articles on residential and smaller business 
building, with ‘“‘how-to-do-it’’ stardpoint, 300. Herbert 
Kaeppel. Ex. Ed. Indefinite rates, Pub. 

Printing, 41 Park Row, New York. (M-25) Printing plant 
and sales management articles up to 1200, trade news of em- 


rinters and their plants. Charles C. Walden, 
rnest Trotter, Mng. 30c inch, photos $1 to $2, Pub. 
Progressive Grocer, 161 6th New York. (M-20) Illus- 
trated idea articles 100-200; trade articles, especially 
success stories, 1200-1500; ashes. ‘arl W. Dipman. Ic to 2c, 
Acc. Original jokes with grocery slant, $1 each. Attractive 


photos of tood window and interior displays, meat displays, $3 
to $5 each 

Publishers’ Weekly, The, 62 W. 45th St., New York. (W-15) 
Articles about and of interest to book trade, 1500-2000. Frederic 
G. Melcher. Mildred C. Smith. 1c, 10th of mo. following Pub. 


Radio-Television Journal & Ta Machine World, 1270 6th 


Iking 
Ave., New York. (M) Trade news and features. Limited mar- 
ket. Daniel Webster. Fair rates, b 

Radio Retailing, 480 Lexington Ave., New York. 
— features on radio merchandising, 100-500. O. 
we c up, 


(M) Illus- 
. H. Cald- 


The Author & Journalist 


Radio and Television Weekly, 99 Hudson St., New York. 
(W) Correspondents in principal cities provide news coverage. 
Pub. 

echanical Engineer, 30 Church St., New York. 
3 33) ge Boe shop kinks, photos. Roy V. Wright, 50c inch, 

‘ub. 

Real Estate Record, 119 W. 40th St., New York. (W-50) 
Articles on building management (office and apartment build- 
ings). Norbert Brown. lc, Pub. 

Refrigeration, 1070 Spring St., N. W., Atlanta, Ga. (Bi-W- 
15) Name and fact stories on ice refrigeration, merchandising 
of ice and ice refrigerators, and refrigerated locker plants. R. 
Wesley Baxter. $4 column, Pub. 

Retail Bookseller, The, 55 Sth Ave., New York. (M-25) Ap- 
roved articles of ‘practical, interest to booksellers and rental 
ibrary proprietors, 1500-2500. Francis Ludlow. lc, Acc. 

Retail Management, 260 Tremont St., Boston, Mass. (M) 
Concise, full-of-fact articles on department and furniture mer- 
chandising, management, promotions. V. Borges. 4 to le, 
Pub. 

Retail Tobacconist, 1860 Broadway, New York. (M-15) Ar- 
ticles on business — of successful tobacconists 500-1500. 
Wm. H. Small. %c, Pub. 

Rock Products, 309 W. Jackson Blvd., Chicago. (M) Articles 
on cement, lime, gypsum quarries, sand and gravel plant oper- 
ations, etc. Indefinite rates, Pub. 

Rough Notes, 1142 N. Meridian St., Indianapolis. (M) Busi- 
ness-getting ideas of interest to automobile, casualty, fire and 
marine insurance salesmen. Irving Williams. Fair rates, Pub. 

Rubber Age, 250 W. 57th St., New York. (M-35) Articles 
of interest to manufacturers of rubber products up to 2400. 
M. E. Lerner. $8 page, Pub. 


Seed World, 211 W. Wacker, Give. (2M) Articles on 

growing and merchandising seeds. Bob Helgeson. %c, Pub. 
Service, 19 E. 47th St., New York. (M-25) Technical or 

semi-technical articles of interest to professional radio service 

man, a eee of radio parts and accessories. Ro G. 
erzog. Ic. 


Shipping Management, 425 4th Ave., New York. (M-25) Ar- 
ticles of interest to shippers of leading manufacturing, whole- 
saling, and retailing firms. Earl K. Collins. 1c, Pub. 


ountain & Quick Food Service, 386 4th Ave., New 
(M-25) Illustrated articles on business-building methods 


Soda 
York. 
E. Moynahan. Ic, 


~o soda fountains, soda lunches, to 1000. V. 

Soda Fountain Management, 175 Main St., White Plains, N. 
Y. (M) Illustrated articles on fountain management. Mal Parks. 
Good rates, Pub. 

Southern Automotive Journal, 1020 Grant Bldg., Atlanta, Ga. 
(M) News and features covering the automotive trade in the 
South and Southwest. Paul Cain. lc and up, Pub. 

Southern Funeral Director, 1070 Spring St., N. W,, Atlanta, 
Ga. (M-25) Articles of interest to southern morticians; mer- 
chandising in gd rooms, collections, sens. illustrated 
articles on_new neral homes costi a or more, public 
relations. J. C. Edwards, % to 1%e, 


Southern Hardware, 1020 Grant Bide. "lesiadiis Ga. (M-25) 
Illustrated articles on management an ‘merchandising methods 
in southern hardware stores. T. . McAllister. lc up, b. 


Southern Printer, 75 3rd St., N. W., Atlanta. (M) Mustrated 
factual articles, 1000-1500, based on actual experiences of 
printers in 14 southern states. Josiah Carter, 20c col. inch, Pub. 

Southern Stationer & Office Outfitter, 75 3rd St., N. W., At- 
lanta, Ga. (M) Business-building articles based = interviews 
with Southern stationers and office outfitters. V. T. Crenshaw. 
Low rates, Pub. 

Southwestern Baker, 542 M. & M. Bldg., Houston, Tex. 
(M-20) News and features of Arkansas, Louisiana, Mississippi, 
So. Carolina, Tennessee, Texas, Alabama, Florida, Georgia, 
No. Carolina, Oklahoma and New Mexico, baking industry. 
Charles Tunnell. % to lc, photos $1, Pub. 

Southwestern Bottler, P. O. Box 1922, San Antonio, Tex. 
(M-25) Practical merchandising articles on interviews 
with specific bottlers in New Mexico, Oklahoma, Louisiana and 
Arkansas. Laney McMath. %c up, Pub. 

Spice Mill, The, 106 Water St., New York. (M-35) Feature 
articles on tea, coffee, spices, condiments and flavoring, espe- 
cially agg with — manufacturing and merchandising 


problems. to Ic, 

Spirits, 30 Rockefeller Plaza, New York. (M-25) Articles 
on activities of wine and spirit wholesalers, distributors and 
their salesmen. Harry Schwarzschild. 

Sporting Goods Dealer, The, 10th and Olive Sts., St. Louis, 
Mo. (M-25) Illustrated interviews on sporting goods merchan- 
dising, store arrangement, news. “%c up, b. 

Starchroom Laundry Journal, 305 E. 45th St., New York. 
(M-25) Short trade stories, well illustrated. Noel Grady. Spe- 
cial rates, Pub. 

arket Merchandising, 45 W. 45th St., New York. (M) 
Illustrated articles, and news items, on management and opera- 
seg super markets, 2500, maximum. Zimmerman, 
ce, Pu 

Surgical Business, 369 Lexington Ave., New York. (M-25) 
Auticies of interest to manufacturers, wholesalers, dealers and 
salesmen of surgical supplies, instruments, equipment and or- 
thopedic appliances, to 1000. amatic or pattern photos for 
front cover. lc up, Pub. 

Syndicate Store Merchandiser, 79 Madison Ave., viaw York. 
(M-20) Interior and exterior photos of outstanding 5 and 10 
cent store displays; news of personnel changes, with photos; 
and stores with photos. Preston J. Beil. % to Ic, Pub. 


Telegraph Delivery Spirit, 356 S. Spring St., Los Angeles. 
(M-50) Staff written except for monthly short short story 850- 
900 dealing with florist business, and one authoritative article 
tor “Helpful Ideas for Your_ Business’ department, 900-950. 
J. Nevin Kunkle. %c, Pub. Cartoons, $2.50. 

Tire Rebuilders News, 381 4th Ave., New York. (M-20) 1000- 
2000 word features, short news items, photos, Specializes in 
toa ideas for retreading, vulcanizing and tire repair shops. 

ouglas W. Clephane. % to Ic, Pub. 

Tire Review, 31 N. Summit St., Akron, Ohio. (M) News of 
tire trade; merchandising articles on tire retailers, retreaders, 
etc. Edward S. Babcox. ic, ib. 


September, 1942 


Tires Magazine, 386 4th Ave., New York. (M-25) Merchan- 
dising and servieing articles on tire retailers and super-service 
station operators, 1500-2000. Jerome T. Shaw. % to lc, news 
items 25c inch, fillers “%c, photos $2, Pub. 

Tool Engineer, The, 2842 W. Grand Blvd., Detroit. (M) 
Technical articles on mass manufacturing methods, new proc- 
esses, new types of fixtures, etc., 1500-2500. Roy T. Bramson. 
lc; photos, 2.50, Pub. 


Venetian Blind Dealer, 431 S. Dearborn St., Chicago. (M) 
Articles on merchandising of Venetian blinds; ‘also photos and 
items showing interesting and unusual applications. M. B. 
Pendleton. 1c, Pub. 


Venetian Blind News, St. Louis Ave., Ft. Worth, Tex. 
(M-Free) Short articles on Venetian blind plant operations, 
ideas on blind installations, etc. Tom Murray, 20c inch, Pub. 


Volun' and Cooperative Groups Magazine, The, 114 E. 
32nd St., New York. (M)  Coamarentive articles for heads of 
voluntary and cooperative organizations 1000-2000. Gordon 


Cook. ec, photos $1, Pub. 


Wallpaper Magazine, 41 Union Sq., New York. (M-25) Sales 
promotion, success stories, new i ‘as in dealer ciepley trade 
news, up to 1000. . Wieland. Approximately Ic, 

Welding Engineer, 506 S.. Wabash Ave., Chicago. “(M- 35) 
Technical’ and practical articles of interest to welding depart- 
ments and shops. Jefferson. lc, b. 

Western Brewing and 304 S. Broadway, Los 
Angeles. (M) News and features of_brewing industry West. 
Geo. F. Haines. Query on features. Pub. 
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Western Confectioner Ice Cream News, 304 S. Broadway, Los 
Angeles. (M-25) Successful merchandising methods of candy 
and ice cream manufacturers and manufacturing retailers in the 
West. Query. Richard Merrifield. 25c inch, Pub. 


Western Construction News, 503 Market St., San Francisco, 
(M-35) Articles on all phases of Western construction engi- 
neering. Varying rates. 


Western Flying, 304 S. Broadway, Los Angeles. (M) Prac- 
tica] articles on aviation sales, service, production, or aircraft 
operation. Query on features. Lawerence Black, Mng. Ed. Ic 
and up, Pub. 


Western Plumbing & Heating Journal, 3665 Vermont Ave., 
Los Angeles. » Trade news and features | west of the 
Rockies. John B. Reeves. Indefinite rates, Pub. 


Wholesaler’s Salesman, 330 W. 42nd St., New York, (M-25) 
Query editor on ee ie of wholesalers’ salesmen in selling 
electrical products. Fred. Rost. $10-$25 article, Pub. 


ine & Liquor Retailer, 220 E. 42nd St., New York. (M-25) 
Illustrated merchandising features on wine and liquor package 
stores (no bars). Lew Schwartz. %c up, Pub. 


Wine Review, 1355 Market St., San Francisco, Calif. (M-25) 
Articles on effective wine merchandising, etc. News items. 
Victor C. Boisseree. 25c inch, Pub. 


Wood Construction, Xenia, O. (2M-20) News articles on re- 
tail lumber and pailtins supply dealers, based on specific inter- 
views. Findley M. Torrence. 16c inch, including art, Pub. 


C—JUVENILE LIST 


GENERAL FIELD 


BOYS AND YOUNG MEN 

American Farm Youth Magazine, Jackson at Van Buren, 
Danville, Ill. (M-10) Outdoor. rural, modern agricultural ar- 
ticles 100-1000, adventure, mystery, action short stories 1000- 
4000, adventure novelettes 6000-12,000, jokes; short stories 100- 
350. Robert Percent %c up, photos 50c to $2, b. 

American Newspaper Boy, 416 N. Marshall St., Winston- 
Salem, N. oN (M) Adventure short stories, newspaper carrier 
boy characters, by authors familiar with work of modern news- 
paper boys; also other adventure stories of appeal to young 
men and older boys, 2000-3000. Bradley Welfare. ee story, 
Acc. (Regular contributors taking care of present 

Boys’ Life, 2 Park Ave., New York. (M-15) Boy Scouts pub- 
lication, ages 14 to 18. Outdoor adventure, sport, achievement 
short stories 2000-4000; serials 2 to 4 installments of 
Irving Crump, Mng. Ed. dogs up, Acc. (Overstocked on articles 
and fillers o * general nature. ) 

Open Road for Boys, 729 Boylston St., Boston. (M-10 except 
Jan. and Aug.) Exciting, adventurous action stories on avi- 
ation, radio, science, sports, sea, army-navy, national or local 
war and defense efforts, about boys or young men 15 years or 
older, to 3000; ye short-shorts and synopses for strip adven- 
ture drawings. N. B. Lincoln, Mng. Ed. %c up, Pub. or Acc. 


GIRLS 
American Girl, (Girl rg Inc.) 155 E. 44th St., New York. 
(M-15) Girls, ages 10 t ’ Action short stories 2500-3700; 
articles 1500-3000. Anne Stoddard. le up, Acc. 


BOYS AND GIRLS 

Child Life, (Clayton Ernst, Boston) 536 S. Clark St., Chica 
(M-25) Ages up to 12. Short stories, articles, Ss. usua ly 
planned with editor, to a Wilma McFarland. lc up, Acc. 
(Overstocked. ) 

Children’s Activities, 1018 So, Wabash, Chicago. (10 issues 
yearly) All types of articles and stories of interest to children 
from 3 to 10, up to 1800. F. Marks. % to 1%c, Pub. (Needs 
serials; overstocked on single stories.) 

Children’s Play Mate reef fore Cleveland, Ohio. (M-15) 
Mystery, pa = historica foreign short stories for s 
and girls 10 to 14, 1800 wds.; nursery stories for children 
_” , 500-1000; cartoons. Esther Cooper. Fiction usually lc, 

Jack and Jill, (Curtis) 546 Ledger Bidg, Philadelphia. (M-25) 
Juvenile short stories, 1500; —_ * (installments not over 1200, 
articles 600, verse. Ada C. Rose. Rates not stated, Acc. 

Juvenile St Pub. Co., 5 Colt St. be bo rage N._J._ Short 
stories, 750-1 for children of pre-sch age. J. L. Brown. 

per story, Pub. (Not in an) 

Young America, (Eton Pub. Coro) 32 E. 57th St., New York. 
(W-5) people, 10 to Short stories 1200, broadly 
educational Weeks, Jr. $25 per story, Acc. 


COMIC AND CARTOON MAGAZINES 

Ace Comics, King Comics, Magic Comics, (David McKay Co.) 
604 5 Washington Sq., Philadelphia. Pa. (M-10) Cartoon 
strips a obtained from King Features Syndicate; some 
orgnal wor Feature pages; juvenile serial stories, 6 parts, 

words each, and one-part stories, — excitement; ad- 
venture; varied subjects. Florence Cooke. 2c, Acc. 

America’s Best Comics (Q-10), Best cane (Q-10), Startling 
Comics (Bi-M-10), Real Life Comics (Ii-M-i0),, Thrilling Com- 
ics (M-10), The Fighting Yank (Q-10) Exciting Comics and 
Coo-Coo Comics (Bi-M-10), (Thrilling) 10 E. 40th St., New 
York. Purchase continuities for strips. Write giving details be- 
fore submitting. State price desired. Acc. 

Crackajack Funnies, Super Comics, (Whitman Pub. Co.) 
Founscees, N. Y. (M-10) Cartoons, comics, principally from 
Syndicates, adventure serials. 

Famous Funnies, 500 5th Ave., New York. (M-10) Cartoon 
strips oy Fas regular sources; considers original cartoon 
yer rold A. Moore. Action short stories, 1500. $25 each, 


ie Comics, (Comic Favorites), 322 Main St., Stamford, 
Conn. (M-10) Comic strips, chiefly of syndicated origin. Ed- 
ward C. Cronin. 


Popular Comics, New Funnies, (Dell) 149 Madison Ave., New 
York. (M‘0) Comic-strip material, chiefly furnished by syn- 
dicate or staff artists. Chas. Saxon. 


Puck, The Comic Weekly, 959 8th Ave., New York. Jokes, 
cartoons, humorous stories. Rates not at hand. 

Real Heroes, (Parents’ Magazine Press, Inc.) 52 Vanderbilt 
Ave., New York. (Bi-M) Famous and unsun B eon vom past and 

resent. Not necessarily heroes on account o < strength. 

ull color cartoons. Sources must accompany aul scripts. ‘ar- 
ticulars on request. G. G. Telfer. 

Silver Streak Comics, 114 E. 42nd St., New York. (M-10) Car- 
toons, comics, etc. Rates not at han 

Street and Smith Comics, 79 7th Ave., New York. Shadow 
Comics, featuring detective-adventure stories monthly; True 
Sport Picture Stories, true sport stories; Super-Magician Com- 
ics, magic in comics; Doc Savage Comics, comics of adventure, 
all published bi- monthly, Bill Barnes Comics, comics with avia- 
tion interest; persnipe Comics, humorous material; Pioneer 
Picture Stories, featuring true life stories; Red Dragon Comics, 
featuring action stories, all quarterlies. W. J. de Grouchy, Ed. 
Ind. rates, Acc. 

Top Comics, Sparkler Comics, (United Features Synd.) 
220 E, 42nd St., "Res York. (M-10) Comics on Parade (Q-10). 
All staff work or by special assignment. 

True Comics, (Parents’ ates Press, Inc.), 52 Vanderbilt 
Ave., New York. (M) ar illustrated stories from history and 
contemporary affairs. Full color cartoons. rces_must ac- 
company all scripts. Particulars on request. G. G. Telfer. 


RELIGIOUS PUBLICATIONS 


SENIOR AGE (16 years up) 
(Boy and Girl) 


Challenge, > (Presbyterian Pubs.) 73 Simcoe St., Toronto, 
Canada. (W-3 oung people, 16 years up. Adventure, achieve- 


ment, moral short stories 2500-3000, articles 500-1000, fact 
items, a N. A. MacEachern. Varying rates, Pub. 

Classmate, (Methodist Pe. House) 810 Broadway, Nashville, 
Tenn. (w- 8} Young people 18 and over. Seasonal short stories 
(S months ahead), 2500-3600. Features, lc, Acc. A. D. Moore. 


Forward, (Presbyterian Bd. of Christian Education) 910 
Witherspoon Bldg., Philadelphia. (W) Young people, 18 to = 
years. Short stories 3000; serials 6 to 10 chapters, 3000 each; 
religious poetry; authoritative travel, nature, biographical, his- 
torical, scientific and general articles, 1000, with 8”x10” glossy 
prints; editorials about 300; young viewpoint, interesting style. 
Park Hays Miller. 50c per 100 words, Acc. 

Front Rank, The, (Christian Bd. of Pub.) Beaumont and 
Pine, St. Louis, Mo. (W) Young people and adults. Moral short 
stories 2500-3500; illustrated articles; poems; fillers; photos. 
Herbert L. Minard. $3.50 per M, Acc. 

Onward, (United Church Pubs.) 229 Queen St., W., Toronto. 
(W) Young people. Short stories, articles, serials, verse, na- 
pee and science material. Archer Wallace. “sc, Acc. (Over- 
stoc 

Onward, Box_ 1176, Richmond, Va. (W-3) Presbyterian 
young people. Character building short stories, serials, articles, 
Stocked) Miss Clarabel Williams. Rates not stated. (Over- 
stoc 

. (Brethren Pub. Bouse) 16-24 S. State St., 
Elgin, oung people 13 to 20 and older. Low rates, 


Wat et, ‘eo Brethren Pub. House) 240 W. 5th 
St., Dayton, O. Young people. Short. stories 1800-2800; 
serials, An aS arris. $1.50 to $2 per M, Acc. 


Young toe Baptist Pub. Soc.) 1701-1703 Chestnut 
St, oo adeohie, Pa. (W) Young people over 15. Clean, whole- 
some short stories 2000-3000; serials 4-8 chapters, 2500-3000 
each; fact, hobby, how-to-do articles, preferably illustrated, 
100- 500; news articles about young people; verse, high liter- 
ary standard. $4.50 and up per ,» according to nature and 
quality of material, Acc. 

Young People’s Journal, (David C. Cook Pub. Co.) Elgin, Ill. 
(Q) Brief, striking, thought-provoking editorials, 200-250, for 
of Ch people, 17-23; longer articles, 1500-1800, on relationship 
of Christian youth to war. Acc. 

People’s Paper, (Am. Sunday School Union) 1816 
oun Ss. Philadelphia. (W) Late teen ages. Interde- 
nominational feature articles, short stories up 
to 2500; serials 13,000; s 200-800. $4 to $5 per M, 


| 
| | 
| 
| 

| 


26 


Young People’s Weskiy, (D. C. Cook Pub. Co.) Elgin, Ill. 
(W) Ages 18-25. Entirely staff-written. 

Youth (Section of Our Sunday Visitor), Huntington, Ind. (W) 
Short stories 1900; articles of general interest to young people 
16 to 25 yrs. 700. Leonard Doyle, Paul Manoski. “%c up, Pub. 


INTERMEDIATE AGE (12 to 18) 


(Boy) 


iia, (Standerd Pub. Co.) 8th and Cutter Sts., Cincin- 
nati. Boy Wi oys 13 to 17. Wholesome short stories 1800-2000; 
aks. articles, miscellany. 

Q Methodist Pub. House), 810 Broadway, Nash- 
ville, on. ~w- 2) Boys 12-17. Janet Smith. 

Boys’ World, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Boys 
13-18. Entirely staff-written. 

Canadian Boy, (United Church Publications) 299 Queen St., 
W., Toronto, Canada. (W) een-age boys. Short stories, 
serials, verse, photos. Archer Wallace. %c, Acc. (Over- 
stocked. ) 

Catholic Boy, The, 25 Groveland Terrace, Minneapolis, Minn, 
(M-10) Wholesome action short stories 2500-2800; educational 
and general interest articles. J. S. Gibbons. % to lc, Pub. 

Pioneer, (Presbyterian Bd. of Christian Education) 910 
Witherspoon Bldg., Philadelphia. (W) Boys 11 to 15. Short 
stories 2500-3000; serials 4 to chapters, 2500-3000 each; 
illustrated articles 700-1200; non-preachy editorials; cartoons; 
occasional verse. Park Hays Miller, $5 per M., photos 50c up, 
cc. 


(Girl) 


Canadian Girl, (United Church Publications) 299 Queen St., 
W., Toronto, Canada. (W) Teen-age girls. Short stories, 
serials, verse, photos. Agnes Swinarton. “ec, Acc. 

Girlhood Days, (Standard Pub. Co.) 8th and Cutter Sts., 
Cincinnati, Ohio. (W) Girls 13 to 17.. Wholesome short stories 
1800-2000; serials; miscellany. Maud V. Rouse. %c up, Acc. 

Girls’ Companion, (D. C. Cook Pub. Co.) Elgin, Ill. (W) 
Girls 14 to 17. Entirely staff-written. 

Girls Today, (Methodist Pub. House) 810 Broadway, Nash- 
ville, Tenn. (W-2) Girls 12-17. Short stories 1500-3000. Rowena 
Ferguson. Acc. 

Queens’ Gardens, (Presbyterian Bd. of Christian Education) 
910 Witherspoon Bldg., hiladelphia. (W) Girls 12 to_ 15. 
Short stories 2500-3000; serials 4-8 chapters, 3000 each; illus- 
trated articles, 700-1200, editorials, occasional verse, cartoons. 
Park Hays Miller. $5 M, photos, 50c up, Acc. 


(Boy and Girl) 


Christian Youth, 325 N. 13th St., Philadelphia. (W) Teen- 
ages; interdenominational. Wholesome short stories with Chris- 
tian teaching and uplift 1500-2000; serials 5000-10,000; fillers; 
nature, fact, how-to-make-it articles, 200-500. Bible puzzles. 
John W. Lane. $8 a story, fillers $1 to $4, puzzles 50c to $1, 

cc, 

Friend, The, (United Brethren Pub. House) Dayton, Ohio. 
(W) Boys’ and girls’ moral, educational short stories 1000-2500; 
serials 2 to 8 chapters; informational, inspirational articles 
100-800; short verse. Gordon Howard. $1 to $3 per story, 
poems 50c to $1, Acc. 

Highway, (Christian Bd. of Pub.) Beaumont and Pine Sts., 
St. my Mo. (W) Boys and girls, 12-18. Short stories not 
over 2500; serials, 8-12 2500-word chapters; poems up to 20 
lines; lilustrated ‘articles 100-1000. Frances Woolery. $3.50 
per M, Acc 

Our Young People, (Augsburg Pub. House) 425 S. 4th St., 
Minneapolis, Minn. (W) ee yee stories, photos for illustra- 
tion, to interest young folks 12 to 15. John Peterson. $2.50-$3 
per 1000, 10th of month after Acc. 
wrt (Lutheran Pub. House) 1228 Spruce St., Philadelphia. 

) Boys and girls 12-17. Illustrated descri “ articles; short 
stories 2500; serials 6-12 chapters. Linda Albert, Assistant 

. Fair nea Acc. 

ool Messenger, (Evangelical Pub. House) 3rd and 
Reily - ay Ags Harrisburg, Pa. (W) Young people, 12 to 17. 
Short stories 1800; serials; nature, science, religious articles; 
verse, editorials 300. W. E. Peffley. $1.25 per M, Acc. 


*Teens, (Am. Baptist Pub. Soc.) 1701 Chestnut St., Philadel- 
phia. (W) Boys and girls, high school age. Clean, wholesome 
short stories 1500-3000, boy and girl characters; serials 4-10 
chapters, 2000 each; lnpadeabioakl. fact, hobby, how-to-do 
articles, preferably illustrated, 100-1500; news articles abount 
qpuns people; verse, high literary standard. $4.50 and up, per 


Young C (Presbyterian Publications) 73 Simcoe St., 
Toronto, Ont., Canada. (W-20) Junior, teen-age boys and girls. 
Short stories 2000; short articles on invention, popular science, 
achievement, nature, foreign lands, etc., up to 500. N. A. Mac- 
Eachern, M.A. Varying rates, Pub. 

You Catholic M , 124 E. 3rd St., Dayton, Ohio. 
(W) Ses and girls, junior high age. Short stories, 1200-2000, 
with shorter lengths preferred; serials up to 1000 words per in- 
stallment; plays 1200. Cartoon ideas; short stories, $25. le up, 
non-fiction. Sharkey. Acc. 

(Augustana Book Concern) Rock Island, 
tw) and short stories, serials, Christian ideals for 


childsen to 16; photos. Low rates; . quarterly. 
Submit Mes. to Rev. meroy Johnson, 317 W. Broadway, Little 
Falls, Minn. 


Young People’s Friend, (Gospel Trumpet Co.) 5th and Chest- 
nut Sts., Anderson, Ind. (W) Moral, character-building, re- 
ligious short stories 1000- 2800: serials 8 to = chapters; verse 
3 = 8 stanzas. Ida Byrd Rowe. $3 per M, 

People’s Standard, (Nazarene Pub. 2923 Troost 
Phang ansas City, Mo. (W-5) Short stories up to 2500, ar- 
ticles up to 1200; verse up to 16 lines, fillers. Margaret R. 
Cutting. $2.50 per M, verse 10c line, Acc. (Overstocked. ) 

Youth’s Comrade, The, (Nazarene Pub. House) 2923 Troost 
Ave., Kansas City, Mo. (W-5) Boys and girls. teen ages. 


Short stories 2500, also 800-1000; serials, verse, art work, re- 
se and out-of-door subjécts. ‘Miss Edith Lantz. $2.50 per 


The Author & Journalist 


JUNIOR AGE (9 to 12) 
(Boy and Girl) 


Boys’ and Girls’ Co.) 5th and 
Chestnut, Anderson, Ind ) Ages 9 to 15. Stories of char- 
acter building or religious value 1000 to 2000; serials 5 to 10 
chapters; verse to 6 stanzas. Ida Byrd Rowe. $3 per M, 
photos 50c to $2, Pub. 

Calling All Girls (Parents’ Magazine Press) 52 Vanderbilt 
Ave, New York. (M-10) Short stories to 2500 for girls 9-14, 
built around characters of girls the same age; dramatic, vivid, 
natural. Also, nonfiction, 1000-1500, on subjects of interest to 
girls of this age. Few poems. Frances Ullmann, Mng. 
Prose, 3c; poetry, 50c a line. 

Children’s Friend, The, (Augsburg Pub. House—Lutheran) 
425 S. 4th St., Minneapolis, inn. (W) Articles, stories for 
ages 9-12, religious note liked; photos to illustrate. John 
Peterson. $2.50-$3 per M, 10th of Mo. after Acc. 

Explorer, T! (United Church Publications) 209 Queen St., 

... Toronto, Canada. (W) Boys and girls 9 hg 11. Short 
stories, serials, verse. Agnes Swinarton. %c, 

Juniors, (Am. Baptist Pub. Soc.) 1701 adie St., Phila- 
delphia. (W) io and girls 9-12. Short stories, Christian 
point of view, and = character, 900-2500; serials 6-10 
chapters, under m 00 wor each, Educational articles 100 to 
1000. Some poetry. Approx. $4.50 per M, Acc. 

Junior Catholic Messenger, 124 E. 3rd St., Dayton, Ohio. 
(W) Boys and girls 3rd, 4th and 5th grade age. Short stories, 
simple vocabulary 800-1000; articles 600, serials up to 6400; 
short fillers, jokes, verse, 12 lines. James J. Pflaum. 1%c min., 
photos $3 to $5, Acc. 

Junior Life, (Standard ag Co.) 8th and Cutter Sts., Cin- 
cinnati, Ohio. (W) Children 9 to 12._ Wholesome short stories 
1200-1500; shorter articles. Maud V. Rouse. 

Junior World, (Christian Bd. of Pub.) Beaumont and Pine 
Sts., St. Louis. (W) Children 9 to 12. Short stories up to 
2100; serials 8 to 12 2100-word chapters; poems up to 20 ae 
illustrated informative articles 100 to 1800. Hazel A. Lewis. $3 
to $4 per M, Acc. 

Olive Leaf, iAoupentene, Book Concern) Rock Island, Ill. (W) 
Boys and girls, 8 to 11. Religious, adventure short stories 600; 
articles 500; verse 8 12 lines. Submit MSS to 5. Hel: 
mer Olsen, 1004 S. 4th St., St. Peter, Minn. %c, Pub. 

Our Boys and Girls, (Evangelical Pub. House) a and Reily 
Sts., Harrisburg, Pa. Juniors, 9 to 11. Poems, articles. Low 
rates, Acc. 

Our_ Boys Gite, (Brethren Pub. House) 16-24 S. State 
St., Elgin, i (W). Boys and girls 9 to 12. Stories; verse; 
eos Low rates, Acc. 

Picture wort (Am. Sunday School Union) 1816 Chestnut St., 
Philadelphia ) Children under 12. Short stories and inci- 
dents impressing moral and religious truths 800, verse. 
$5 per M, verse 50c stanza, Acc, 

Pilot, (Lutheran Pub. House) 1228 Spruce St., Philadelphia. 
(W) Ages 9 to 12. Short stories, articles. Low rates, Acc. 

_ Sentinel, (Baptist Sunday School Board) 161 8th Ave., 
N., Nashville, Tenn. Boys and girls 9 to 14. Mystery, camp- 
ing, adventure, humorous short stories 1500-2000; articles on 
birds, animals, gardening, games, things to make ‘and do, 500- 
1000; verse. Novella Dillard Preston. %c, Acc. 

Trails for Juniors, (Methodist Pub. House) 810 Broadway, 
Nashville, Tenn. Material to interest children 8 to 12. Marion 

What to Do, (D. C. Cook Pub. Co.) Elgin, Ill (W) Boys 
eis 9 to 12, Entirely staff-written. 

Crusader, The, 1730 Ave., Evanston, Il. 
38) “children’s paper. Smoerance, health, char- 
acter-building short stories up to 1000. M. Langill. Ke, 
Acc. Verse, no payment. 


TINY TOT AGE (4 to 9) 
(Boy and Girl) 


Dew Drops, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Children 
6 to 9. Short stories under 1000; puzzle games, poems, and 
very short articles. Natalie Dunning. lc up, Acc. 

Jewels, (United Church Publications) 299 Queen St., W., 
Toronto, Canada. (W) Material for small children. %c, Acc. 

Little Folks, (Augsburg Pub. House—Lutheran) 425 S. 4th 
St., Minneapolis, Minn. (W) Stories up to 400-450, moral, re- 
ligious note, for ages 5-6; verse, 4, 6, 8 lines. John Peterson. 
Yc to Yc, 10th of month after Acc. 

Our Children, (Brethren Pub. House) 16-24 S. State St., 
Elgin, Ill. (W) Children 6 to 8 Low rates, Acc. 

Our Little Folks, (United Brethren Pub. House) Dayton, 
Ohio. (W) Children 4 to years. Short stories 300-600. 
J. Gordon Howard. Up to Mec, Acc. 

Pictures and Stories, (Methodist Pub. House) 810 Broadway, 
Nashville, Tenn. Material to interest children 6 to 8. Mary 
P. Ferguson. 

Shining Light, (Gospel Trumpet Co.) iy and Chestnut Sts., 
Anderson, Ind. (W-4) Children 5 to Moral, _character- 
building, religious short stories . 300-500; sein religious verse; 
photos of nature. children. Ida Byrd Rowe. $3 per M, Pub. 

Stories for Primary Children, (Presbyterian Bd. of Christian 
Ed.) 910 Witherspoon Bldg., Philadelphia. (W) alleres, 6 to 8. 
Character-building short stories 500-800. Stories of world friend- 
ships and religious appreciation. Things to a4 and do. Park 
Hays Miller, %c, poems under 16 lines, 10c a line, Acc. 

Storyland, (Christion Bd. of Pub.) Beaumont and Pine Sts.. 
St. Louis, Mo. (W) Children under 9. Short stories 300-1 
poems up to 20 lines; handicraft articles 300-500; drawings or 
photos, child or animal subjects; simple puzzles. Hazel A. 

yt $3 to $4 per M, Acc. 

(Baptist School Bd.) 161 8th Ave, N., 
en o 8. Short stories 400-700; 
children can make, 


articles and suggestions for 
1 olmes. No. MSS. purchas 


00-300; verse. Agnes Kennedy 

during July, August. %c, A 
Story World, (Am. en Bot Pub. Soc.) 1701 Chestnut St., 

Philadel nhia. tw. 2) Children under 9; short stories 500-700; 

simple illustrated story articles up to 400; short ver “4 Approx. 
4.50 per M, Acc. 
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Outdoors Magazine, published by Outdoor Publi- 
cations, Inc., 729 Boylston St., Boston, Mass., is now 
being edited by H. B. Tapply, active sportsman in 
every field, who replaces Victor B. Klefbeck, now 
Major Klefbeck of the U. S. Army. Publisher is O. 
H. P. (Ollie) Rodman, fisher, hunter, tireless worker 
towards wild life conservation. At this time, Editor 
Tapply is particularly interested in articles of the 
“how to’ type relating to sports of fishing, hunting 
and trapping— how to make rod and gun repairs, 
how to build fishing and gunning boats, and all kinds 
of kinks that would be of interest to active sports- 
men. Payment for material is made on publication, 
and the editorial department promises immediate 
report on submitted manuscripts. 

Walker Brooks, editor, Future, 14 E. Jackson 
Blvd., Chicago, gives this advice to contributors: 
“Write to the future, as name of magazine implies.” 
Payment is now stated as 1 cent minimum, 3 cents 
maximum, on publication. 

Pictures, the Snapshot Magazine, 343 State St., 
Rochester, New York, announces $150 per month as 
special prizes during the period from October to 
March. 

Select Stories, 100 Sth Ave., New York, writes: 
“We are not accepting any more unsolicited stories.” 

Better Homes and Gardens, 1714 Locust St., Des 
Moines, Iowa, is no longer in the market for ‘““Whims 
and Hobbies’’ squibs. Frank McDonough is editor. 

Expose Detective, 330 W. 42nd St., New York, 
is now being edited by E. B. Sherman. 

World Astrology Magazine, formerly at 480 Lex- 
ington Ave., is now located at 9 Rockefeller Plaza, 
New York. Marion Beale replaces R. C. Roberts. 

Esquire, 919 N. Michigan Ave., Chicago, reports 
an overstocked condition in essays, sketches, short 
stories. 

St. Anthony Messenger, 1615 Republic St., Cin- 
cinnati, writes: “For the duration of the war, ar- 
ticles are wanted on Catholic individuals who are 
playing an important part in our war effort, either 
in the armed forces or in defense activities.’’ Editor 
is Rev. Hy Blocker, O.F.M. Payment is on accept- 
afice, at 114 cents a word up. 

Air Story, 545 Sth Ave., New York, which was 
listed in June, reports delays in publication; is not 
out yet. 


Vogue, incorporating Vanity Fair, 420 Lexington 
Ave., New York, wishes it emphasized that vo poetry 
or fiction is used. Edna W. Chase is editor. 


Young America, 32 E. 57th St., New York, using 
short stories with broad educational background of 
interest to young people, 10 to 16 years of age, pays 
$25, on acceptance. Length should not exceed 1200 
words. Morris Weeks, Jr., is editor. 


Your Guide, 114 E. 32nd St., New York, has 
changed its name to Sex Facts. Inspirational articles 
dealing with personality problems or marital rela- 
tions are considered, with payment for accepted ma- 
terial 1/4 cent to 1 cent, on publication. Jules Car- 
ter Saltman is editor. 
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I WANT ORIGINAL PLOT 
TWISTS 


By HAZEL L. BERGE. 
Editor, Modern Romances 


Right now we are in the market for a much 
more heavily plotted story than we have 
been running to date and there need not be 
so much stress on the sex element if the plot 
is vital enough to hold interest without it. 

The writers of our stories must always bear 
in mind current events and make adequate pro- 
vision for any question which might rise in 
the reader's mind, such as, “Why isn’t this 
man in camp? Why didn’t this woman do 
USO work?” Settings around army camps 
or defense production areas all make good cur- 
rent backgrounds, but bear in mind that a 
background does not make a confession story. 
The plot is the thing. 

I am interested in characterizations always, 
and I certainly want emotion, but because I 
believe readers of the confession group read 
competitive magazines as well as our own, 
I must get original plot twists that keep the 
Stories going without padding. Otherwise, 
basically, it is the same story, no matter how 
well told. 

Current story lengths are as follows: 

Shorts, 6,500 words, 

Novelettes up to 10,000 words, 

Book-lengths—up to 20,000 words. 

Especially good book-lengths will be paid a 
bonus on acceptance. ! 


Air Trails, 79 7th Ave., New York, C. B. Colby, 
editor, pays a flat rate (usually $50) for aviation 
articles and pictorial features. Writers are advised 
to query before submitting. 


VERSATILE — ROUNDTRIP — ENVELOPES 
(Patent Pending) 
Save your postage and container costs, up to 8c worth, 
wherever that pestiferous return- stamped- sarees is de- 
manded. They expand or spread, for thick or thin mail. 
Heavy kraft ao pall A dime brings trial size ms.-envelope 
and full particulars; so you, too, can save. Remember— 
one equals two! 
Envelope accepted in all its phases, by U. S. Post Office 
Dept., as a container for all classes of mail. Truly 
“IT’S IN THE FOLD 
G. E. Powell, Envelopes 
Los Angeles, Calif. 


Versatile. 


2032 E. 74th St. 


CRITICISM, GHOSTING, REVISION 


Sales Service, Snnted Training. $1.00 r short story 

under 6,000 words covers sales consideration; brief criti. 
cism if ‘unacceptable, or detailed treatment suggested at 
a _ separate os. Reading fee for short-shorts under 
2,000 words, 2 for $1.00, plus return postage. No folder; 
no free readings. Personal calls by appointment only. 


RICHARD TOOKER ais. 


(Express, Telegrams, 741 E. Culver St.) 
Own work sold to nearly 100 publications from top slicks 
through pulps. Clients have made the Post, Esquire, etc. 
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Home and Food, 2 W. 45th St., New York, has 
been discontinued, according to Flora Sands Carlan, 
editor. 


CONSTRUCTIVE HELP 


Brings another first sale! Increases sales of short stories, 
books, articles, radio scripts, by unique Revision, Rewrit- 
ing and Marketing methods. You'll like my descriptive 
folder. Write today, or mail a script (up to 5,000 words) 
and $1 for unique criticism and recommendations, 


RALPH W. WHITE Critic-Agent 


21 Langdon Ave., Watertown, Mass. Phone WAT 7620 
The help you've always wanted. Try it! 


YOU WON’T NEED A GHOST IF YOU 
WRITE BY PATTERN 


1. Sentence Patterns $1.00 
2. Patterns for Paragraphs 1.00 
3. Short Story Patterns -50 


The pattern is to the writer what the blue print 
is to the builder. 


ANNE BURNS 


University Station, Box 3 Seattle Washington 


Typing @ Revision @ Verse Criticism 
“Your gg is beautifully done.’’ 

Careful syotng. 38 per 1,000 words. Revision (rear- 
rangement of heffective phrasing; correction of gram- 
matical errors, unintentional repetition, — punctu- 
ation and unclimactic paragraphing), per 1,000. 
Both, 60c. Verse: typing, “%c per line; rit Gen 2c. 


One carbon. 
AGNES C. HOLM 
1711-3 Spring Street Racine, Wisconsin 


LET AN EDITOR HELP YOU! 


IF—you wish Collaborative Criticism and Sales service, 
IF—you need Plots, Typing, or Ghost Writing, 
IF—you want a Personalized Course (any type), 
IF—you will give me the chance, I'll help you too. 
WRITING CLASSES AND CLUB IN CHICAGO 
WRITERS’ COLONY IN N. H.—JULY-AUGUST 
MILDRED I. REID 
Author, Editor, and Literary Technicist 
My Books: 2131% Ridge Blvd., 
WRITERS: HERE’S HOW Technique] $1.00 
WRITERS: HELP YOURSELVES! Pesan $1.25 


FRANCIS ARTHUR JONES 


63 Fifth Avenue, New York, N. Y. 
LITERARY AGENT 


25 Years Experience 


SERIALS, SHORT STORIES, BOOKS 
Reading Fee 
Short Stories with Expert Advice One Dollar 


BIG DIME’S WORTH! 


Here’s something new for writers! 


Take your choice of any of these twelve new 
brochures by Wycliffe A. Hill, author of PLOT 
GENIE and ARTICLE WRITING MADE EASY— 
for a dime each! 

1—GENIE Formula for Radio or Stage Play Plot 

2—The Article Writing Formula 

How To Syndicate What You Write 

i—How To Criticize Your Own Story 
i—How To Protect Your Story + 
6—How To Write A Book In Six Days 
—Plot Ideas From The Subconscious Mind. 


10—How to Choose a Success Pen Name 

—How to Market Your Story 

12—Interesting Story Openings 

All Twelve for $1.00. Descriptive literature on The Plot 
Ss | demonstration, and on “Article 


sent free er request. 


PLOT CARDS 10 cts. 
Latest out— Wycliffe A. _. ,author of PLOT GENIE! 
Supply synopses—Milli 


THE GAGNON COMPANY, Inc. 


Dept. 17, 8749 Sunset Blvd. Hollywood, Calif. 


(Pleaxe state if you own PLOT GENIE) 


The Author & Journalist 


The Horse Lover, 154 Borica Way, San Francisco, 
Calif., J. Hartford, editor, reports there is no longer 
any need of stories, but more articles of a general nat- 
ure, up to 1000 words, are wanted. Payment is made 
on publication at 7 cents per inch. 

Minicam Photography Magazine, 22 E. 12th St., 
Cincinnati, requests that contributors outline articles, 
stating what photos are available. New editor is Fred 
Knoop. Payment for articles is made on acceptance at 
$75 each. 

Masked Rider Western, and West, both Thrilling 
Publications, 10 E. 40th St., New York, are now in 
the market for short stories, 1000 to 6000 words in 
length. Leo Margulies is editor. Payment is made on 
acceptance at 1/, cent a word. 

Munsey Publications, 280 Broadway, New York, 
have killed Flying Tigers, Sea Killers, Love Crime 
Detective. 

Stirring Detective Cases, Keyhole Detective Cases, 
and Keen, have been discontinued by Albert Publica- 
tions, 33 Union Square, New York. “We can use 
true detective stories, but are paying only 14 cent per 
word at the present time,” writes Jerry Albert, ed- 
itor. He expects to do better next fall. 

True Gangster Stories has been discontinued by 
Columbia Publications, 60 Hudson St., New York. 

Complete War Novels is an addition to the Red 
Circle group, 330 W. 42nd St., New York. A big 
monthly, it uses short novels, 20,000 to 25,000 words. 
with American heroes only, on any war front, in 
planes, tank, ship, or infantry. Robert O. Erisman 
is editor. Payment is made on acceptance, at 1/4 
cent up. 

Encore, 77 River St., Hoboken, N. J., asks that 
listing be discontinued inasmuch as no material of 
any kind is solicited. “We select our own mate- 
rial,” states Dent Smith, editor. 

Club Women’s Digest, 401 Berger Bldg., Pitts- 
burgh, has suspended publication for the duration. 

Buildings and Building Management and National 
Real Estate Journal, for many years published by 
Porter-Langtry Co. and Porter-Bede Langtry Corpora- 
tion, 139 N. Clark St., Chicago, have been sold to 
French Stamats Co., Cedar Rapids, Ia. Offices will 
be maintained in the Board of Trades Bldg., Chicago. 
Editorial policies and personnel will remain the 
same. 

T. G. Mauritzen, editor, Welcome News, 404 West 
9th St., Los Angeles, reports, “We now publish bi- 
monthly, but we hope to stay in the field, and get 
back to monthly publication after the duration.” 

World Opinion, 35 W. 32nd St., New York, is re- 
ported by the post office, ‘Removed; left no address.” 

Exclusive Feature Syndicate, 6404 Sunset Blvd., 
Hollywood, Calif., and Wells Feature Syndicate, Hol- 
lywood Center Bldg., Hollywood, are reported out of 
business. 

Western Construction News, 503 Market St., San 
Francisco, D. F. Stevens, editor, writes: ‘‘Articles 
are accepted only from authors properly qualified by 
technical knowledge of general field and personal 
knowledge of construction engineering.’ Payment is 
made on publication at varying rates. 


MANUSCRIPTS OF ALL SORTS 


Corrected—Revised—Ty ped 


Sympathetic attention paid beginners and foreign 
writers in English. Writers uncertain of their 
completed work reassured through constructive 
help. Friendly consideration. Fees moderate. 


DR. F. M. WILLIS 
1234 Pacific St. Brooklyn, N. Y. 
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E: G. MORRIS AGENCY 


SEVEN EAST FORTY-SECOND STREET 
NEW YORK CITY 


RADIO—DRAMA e FOREIGN BOOKS 
ALBERT A. OSTROW BORIS SKOMOROWSKY 


BOOKS, STORIES, ARTICLES, MOTION PICTURES, PLAYS 


Representing professional writers in all fields— 
pulp—-smooth paper—literary, etc., at the usual 10% 
Presenting the best, personal, practical help for So 
ginners as follows: 

Stories and articles: $3.00 for manuscripts up to 
2000 words; $5.00 from 2000 to 5000; 75¢ per 1000 
thereafter to 10,000. Special rates for books. RADIO: 
$5.00 to 12 pages; $7. 50 to 25 pages. COLLABORA- 
TION COURSES in each field $25.00 per month. 
Fees and return postage must accompany all sub- 
missions—inquiries invited. 


EVERY POSSIBLE HELP FOR EVERY TYPE OF WRITER 


LITERARY AGENTS 
FOR 23 YEARS 


We sell books, short stories, articles, verse, plays, 
scenarios, radio scripts. Editing, revision, criti- 
cism. ghost writing. Beginners welcomed. Spe- 
cialists in hard-to-sell manuscripts. Write for 
complete information regarding our resultful 


service. ANITA DIAMANT 


WRITERS WORKSHOP, Inc. 
280 Madison Ave. at 40th St. New York City 
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NON-PROFESSIONAL WRITERS 


whose stories are not selling 
need editorial revision of their 
scripts and expert marketing 
advice. More than twenty years’ 
experience as a writer, editor 
and critic qualifies me to render 
invaluable assistance to non- 
professional writers. I am help- 
ing others—I can help YOU! 


EXTREMELY MODERATE RATES 
FREE READING AND REPORT 


on one story if you mention 
The Author & Journalist. 


Special Beginner’s Courses in 
Short Story Writing and writing 
for the Juvenile Magazines. 


MAITLAND LEROY OSBORNE 


23 Green Street Literary Consultant Wollaston, Mass. 


WRITER’S CONGRESS OFFERS 
Simplified Training in Creative Writing Through: 
Outlined survey of any one specific type of 

writing (detailed analysis). 
criticism, rewriting marketing 
to 5,000 words). 
ng service (with carbon) ‘page. 
WRITE FOR DETAILS 
WRITER’S CONGRESS 


P. O. Box No. 41 St. Louis, Mo. 


If you have any talent, you should learn 
quickly to write for publication and profit. 
Former Editor gives Basic Rules, Essential 
Principles. Send only $1 for complete in- 
structions. Satisfaction or money back im- 


mediately. 
AUTHORS’ BUREAU 
126-A Newbury St. Boston, Mass. 


POETS: ¢ Send self-addressed stamped enve- 

lope for 1942 PRIZE PROGRAM; 
Quarterly prizes, $25; Poetry Book Contest, etc. 
You will receive also description of HELP 
YOURSELF HANDBOOKS ($1 each) contain- 
ing 999 PLACES TO SEND POEMS. 


KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since 1929; 25c a copy; $2 a year) 


624 N. Vzrnon Ave. Dallas, Texas 


NEW WRITERS NEEDED 


New writers needed to re-write ideas 
in newspapers, magazines and books. FREE 
‘ascinating writing tie ay bring 
ou up to $5.00 per hour spare time. DETAILS 
<xperience unnecessary. Write today for FREE 
details. NO OBLIGATION. Postcard will do. 


{Comfort Writer's Service, Dept. Fu-162 St. Louis, 


WRITING THE SHORT SHORT STORY 
By Robert Oberfirst 


My booklet, Writing the Short Short Story, which con- 
tains the 3 cardinal elements in writing a salable 
short short, will be mailed for a ten cent coin. 


ROBERT OBERFIRST 


Literary Agent 
WOODBINE NEW JERSEY 


SELL IN THREE MONTHS 
OR MONEY BACK 


IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES. 


In the past three years I have sold some 
3000-3500 stories ... articles... serials 
. series. Now, I’m teaching it. 


AND SELL WITHIN THREE MONTHS. 


x * * 
Write for terms to: 


WILL HERMAN 


766 Hippodrome Bldg. Cleveland, Ohio 


WE CAN HELP YOU 


Twenty years’ experience in the judging of 
manuscripts as editor and authors’ agent; an 
intimate knowledge of present-day market con- 
ditions, gathered in the heart of the publishing 
world; a personal acquaintance with practically 
every editor of importance in the United States 
—these should be of service to our clients, 
shouldn't they? We will give you intelligent 
sympathetic help and guidance, and you can 
count on us for absolute, straight-from-the- 
shoulder frankness. We want clients who have 
the will to go forward—we want to help them 
to go forward. 

Jane Hardy was formerly on the editorial 
staff of Macmillan Company. She is highly rec- 
ommended by Harold S. Latham, Ida Tarbell, 
Henry Goddard Leach, Hamlin Garland, and 
others. 

Send for circular, and for letters of recom- 
merdation from George Horace Lorimer, H. 
L. Mencken, John Farrar, Willam C. Lengel, 
H. E. Maule, William Allen White, Marie M. 
Meloney, H. C. Paxton, Fulton Oursler, 


Thayer Hobson, Marjory Stoneman Douglas 
and others. 


ROBERT THOMAS HARDY, INC. 
JANE HARDY, Pres. 
55 W. 42nd Street, New York, N. Y. 
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WRITERS 


I have a personal service to help a limited number 
of writers solve their problems ‘‘from beginner to 
successful writer.’’ Whether you are just beginning 
or a writer, will discuss your problems with you be- 
fore we talk service. Write me fully and freely 
about yourself, writing experience, problems, ques- 
tions, etc. Will answer by personal letter as fully 
and helpfully as I know how. If I can’t help you 
will tell you who can. No one else will see your 


letter. 
HOWARD A. GREGG 


Box 98 Cambridge, Ohio 


ED BODIN 


545 Fifth Avenue, New York City, agent 
for past eleven years, sells to slick, pulp 
and book markets for few clients now 
making more than 100 sales a month. He 
has three classifications of authors, depend- 
ing on their records. He sells no course, 
handling only natural writers. Write before 
submitting, outlining your record or aspira- 
tions. Personal service assured. 


EASIEST PATH TO PRINT AND PAY 
SHORT ITEM Writing Course in One Lesson, com- 
plete with MARKET LIST and month of personal help 
up to ten short items (totaling not over 5000 words.) 
Juvenile Lesson FREE. Only $1.00. Also collaboration 
and instruction on fiction. Particulars FREE. 


WILL HEIDEMAN, Dept. A5M, NEW ULM, MINN. 


COMMERCIAL SLANT 


$$$ 
Sold my own fiction and non-fiction to a wide range 
of publications, rave-reviewed my books, flashed my 
news over the wire services, aired my publicity over 
major networks, made a handsome profit for my 
Southwestern Press. $$$ 


And I can teach you commercial slant! For there 
are trade secrets as in any business paying big money 
for talent and ability—and who knows them better 
than an active writer and experienced publisher? 


If you want to build your career upon the profit of 
commercial slant—need a competent critic who does 
for himself what you want him to do for you—I’ll give 
you a run for your money with practical instruction, 
useful criticism, sales help when warranted for 50c 
per thousand words, $1 minimum. And if your copy 
shows anything on the ball you get a free accredited 
PRESS CARD! Your money back if it doesn’t. Better 
send that script now. 


$ $ 
Barry Storm Box 92-A Aguila, Arizona 


BOOK WRITERS 


The Time Is Now! 


Some of our most prolific authors are now in 
the Armed Forces; many of the less prolific ones 
have taken jobs in war industries. Yet publishers 
must have material. 

There will never be a more favorable 


time than NOW to get YOUR BOOK 
published. 


If your book has been rejected, it is possible 
that some technical fault is holding back an 
otherwise acceptable manuscript. You may now 
consult a selling writer, who will analyze your 
work throughly, point out its weak spots and 
show exactly how to correct them. 

DETAILS FREE 
CHARLES CARSON 
Box 5028 Metro Sta. Los Angeles, Calif. 


The Author & Journalist 


Everywoman’s Magazine, 1790 Broadway, New 
York, now being edited by Joan Ranson, is in the 
market for love or domestic stories with a house- 
wife slant, light articles, and “‘how-to-do-it’’ items. 
Approximately 2 cents a word is paid on acceptance, 
with $25 and up for short-shorts. 


The Saturday Evening Post, Independence Square, 
Philadelphia, Ben Hibbs, editor, is experimenting 
with a complete 25,000 word novelette in each issue, 
for six consecutive issues. The first appeared in the 
issue of August 15. No purchases of novelettes be 
yond the six already arranged for .will be made un- 
less the experiment proves the desirability of includ- 
ing fiction of this length regularly. 


Independent Woman, 1819 Broadway, New York, 
adds to its request for stories of women’s success in 
business, “and how to achieve success; techniques in 
satisfying living; women’s adventures; light, humor- 
ous articles, woman’s angle.’ Stories should run 
from 1200 to 2000 words. Payment is made on ac- 
at $10-$35 each. Winifred Willson is 
editor. 


Jack Gunther, formerly daily sports columnist for 
the United Press Associations, has joined the staff 
of Look Magazine, 511 Sth Ave., New York, as sports 
editor. 


Poultry Supply Dealer, 1230 W. Washington Blvd., 
Chicago, purchaser of a limited amount of trade ma- 
terial, is now being edited by Lloyd S. Larson. 


The Poesy Book, 51 Ausdale Ave., Mansfield. 
Ohio, is a new poetry quarterly published by Miss 
Helen Loomis Linham, with William Frederick Bige- 
low, former editor of Good Housekeeping, adviser. 


The Dell Publishing Company announces that 
bonuses will be paid in addition to regular word 
rate on stories used in Front Page Detective and 
Headline Detective. 


oooo 
PRIZE CONTESTS 


The Poetry Society of Colorado announces its 
Third Annual Nationwide Contest for unpublished 
poems on the theme, “World Citizenship.’’ Contest 
is open to Colleges (Gladys Vondy Robertson, 1250 
Corona St., Denver), Federated Women’s Clubs (Nel- 
lie Townley, 960 Sth Ave., Longmont), International 
Writers (Elizabeth Kuskulis, 1478 Elizabeth St., 
Denver), and Writers-at-Large (Ida K. Tilton, 650 
Downing St., Denver.) Poems, any form, must not 
exceed 50 lines. Only one poem may be submitted 
by a contestant. Title, first line of poem, name of 
group, must be placed on outside of sealed envelope 
that contains author’s name, and this must be mailed 
with poem to chairman of that group. Previous 
winners are not eligible. Contest closes March 1, 
1943. A Scroll of Honor will be presented by the 
Poetry Society of Colorado to winner of first place 
in each group. Mrs. Tilton is chairman of this 
American Scene Contest. 


MONEY FOR WRITERS 


I know my course in article writing will mean 
extra dollars. I’m willing to prove it to you. Take 
Lesson One and answer the assignments. If you 
fail to SELL an article after lesson one, the bal- 
ance of the course is FREE! The full price course 
costs you nothing to complete if you fail to sell. 
Details of course are free. A card will do. Or, 
send fifteen dollars for lesson one. If you fail 
to sell, the rest of the course is free. Full price 
of course, $90. 


WALTER N. DES MARAIS 
Station E Cincinnati, Ohio 
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THE A. & J. 
MARKET PLACE 


(Personals) 


SLANT IT AND SELL IT, book of 17 chapters 
telling exactly how to write salable verse, by 
one who sells hundreds of her own poems. 
Former editor of magazine. Send $1 to author, 
— Samuel Ayres, 305 S. Willomet, Dallas, 

exas. 


LOCK! oo plot-outlines made from your 
ideas, 1000 to 2000 words, only $2 each. You 
then just write the story! Bargains. Satisfac- 
tion guaranteed. Send now! Will Zillman, 4446 
N. Kildare Ave., Chicago, Il. 


PUBLISHERS! AGENTS! SALESMEN! Rush one 
dollar for lcng list of amateur poets and writ- 
ers! Satisfaction guaranteed. Laura Dickson, 
Anderson, South Carolina, 


PRIVATE MAILING ADDRESS. Clark’s Mail 
Service. Letters forwarded everywhere. 50c 
monthly. 250 West 78th St., New York. 


SELL REGULARLY! “Writer’s Work Schedule” 
keeps you writing. Send 13c to “McCord,” 727 
Pearl, Denver, Colorado. 


“CHARACTERISTICS OF THE GENIUS.” Read 
it to discover your genius-traits! Rush self-ad- 
dressed stamped envelope and dime for hand- 
ling. Laura Dickson, Anderson, South Carolina. 


THERE IS A FORMULA for every kind of writing 
and The Magic Formula for Writing Success by 
Howard E. Hill is the first book to show what it 
is and how you can apply it. Price 50c. Dept. A, 
Manuscripter, 1518 West 12th St., Los Angeles. 


NEW REVISED EDITION: “THE PAY SIDE OF 
POETRY WRITING,” tells what kind of verses 
sell, how and where to sell them; gives verse ex- 
amples and 205 markets. Only 50c. Gloria Press, 
1926% Bonsallo, Los Angeles, Calif. 


2,500 NEW AND,USED Correspondence Courses, 
books, writers’/hids a specialty. Large bargain 
list, 10c. Wanted—books, courses. Thomas R. 
Reed, Plymouth, Penna. 


TWENTY-FIVE TALES ON POETRY explains 
the art of versification in simple language. Con- 
tains 100 brief poems and many valuable helps. 
Authentic and comprehensive —the book you 
have been waiting for! Price $1, direct from 
euthor, Ina L. Mellichamp, 2242 N. Cleveland, 
Chicago, Ill. 


PUBLIC SPEAKING IS EASY: .Instructor’s sec- 
~~ — 72 E. Harrison, Long Beach, 
ew Yo 


“FORTY DOLLARS A MONTH WRITING FILL- 
ERS. Facts, figures, methods, markets, 25c. 
oa Press, 192614 Bonsalla Ave., Los Angeles, 

alif. 


BOOKS wanted: Writers’, Slang, Idiom, Humor, 
especially Thesaurus of Humor. Douglas, 5131 
St. Lawrence Blvd., Montreal, Canada. 


FREE. Classified list of 50 book publishers. Send 
stamp. Charles Carson, Box 5028 Metro Station, 
Los Angeles. 


NEED Printing? Ask for quotations on what you 
want. Distinctive work. reasonable prices. Her- 
ald-Printers, Albany, Wis. 


HOW WESTERN MEN MAKE LOVE. Get the 
right slant on your Western Heroes. Send $1 for 
1000-word article and answer to one quiry. Zelle 
Eychaner, JL Ranch, Kaycee, Wyo. 


THE TRAIL YOU LEAVE IN INK! What does 
it reveal? Send a specimen of your handwriting 
pal a detailed analysis of your mind, character, 

Invest one dollar today and 
rol : by learning what your vocational apti- 
tude is. It may be the turning point of your 
career. Faye Eileen Scott, 227 Linn, Peoria, Ml. 
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WRITERS—Join “The Vagabonds” of America. 
QOuly social friendship club of its kind. Not a 
matrimonial club. Founded 1928. Caters to dis- 
criminating ladies and gentlemen of all ages 
everywhere. Write for free scaled particulars 
today. Confidential, exclusive. “The Vagabonds” 
of America, Dept. TA, G.P.O. Box 262, New York. 


THE FRIENDSHIP CLUB WARMLY WELCOMES 
the member from the small town. Write Char- 
lotte Kay, Box 670, Seattle, Wash. Postage 
please. 


SHORT PARAGRAPHS sell readily. Send 25c for 
details and markets. The Writers Service, Box 
1355-A, Lubbock, Texas. 


TRY “PAN-AMERICAN HOBBY JOURNAL” — 
Hoebbyland’s fast-growing favorite. Price? Only 
25e for a full yecr. A. V. GALCIUS & CO., P. O. 
Box 1032, Washington, D. C. 


GHOSTWRITER — Fifteen years experience in 
mending writing for marketing. I do not tell 
what to do. Ido it for yon. Reference Women’s 
Who’s Who. Correspondence requires return 
postage. Natalie Newell, Coconut Grove, Pla. 


“The Sun” 


THIS NAME WON $5,000 
for Mr. and Mrs. Russell Trenholme of Chicago who 
won the prize for — Chicago’s great new morning 
newspaper, “The S 
If YOU have toy dein for naming new products, 
creating advertising slogans, phrases, rhymes, etc., here’s 
your big wartime chance to profit from contests: 
Subscribe Now to America’s Thrilling Contest-Writing 
Magazine. 
c¢ copy on newsstands or from: 
CONTEST. WORLD-NEWS, Broad & Market Bldg., 
Newark, New Jersey 
(Five full months to you, only $1 if yo mention this adv.) 


PLAYWRIGHTS! 


I specialize in criticizing plays only. Let me 
tell you how to make your play conform to 
dramatic requirements, and advise you how to 
make your work acceptable to producers or 
publishers. I have published drama, and have 
taught University classes in creative dramatic 
writing. All types of drama (including radio) 
is my specialty. 

Fees: $5 for full-length plays; $3 for one- 
act. Send your work to: 


CLIFFORD M. MONTAGUE 


CHARLOTTE MICHIGAN 


PHONE TABOR 270! 


SS PROMPT SERVICE 


DewENGRAVED 
ETCHINGS 
inc MALF-TONES 
Denver, Colo. Prompt Senses arte Publishers and Authors. 


ANEW INVENTION IN 


WORD FINDING 


ADJECTIVE-FINDER—439 pases of the World's choicest 


adjectives assembled with the NOUNS which they modi- 
fy. An amazingly simple method of ‘finding,’ for our 
nouns, the same superior adjectives so capably used by 
famous authors. $3.50 Postpaid. 
VERB-FINDER—A storehouse of over 100,000 dynamic 
verbs arranged under the NOUNS with which jen A have 
been used by noted writers.—512 Pages $3.50 Postpaid. 
ADVERB- we agg" op adverbs are rarely used by the 
average writer. This book automatically suggests the 
appro — adverb to ada sparkle to your ver such as 
“avoid scrupulously,’’ “lavish immoderately,”’ etc. . . 
148 pages $2.00 Postpaid 

All 3 Books (Cloth-Boxed) $5.90 Postpaid. 

Money refunded within 5 days. 


RODALE PRESS, Dept. J7, Emmaus Pa. 
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handbook 
that should be in 
the hands of every aspiring story 
writer.”—Los Angeles Times 


Your Story 


BY MAREN ELWOOD 
M aren Elwood’s book gives 


the writer with serious inten- 
tions specific, constructive gui- 
dance leading to professional 
writing. It gives reasons, ex- 
amples, what to do and what not 
to do to make characters live 
and to make them live as indi- 
vidual human beings. It presents 
the essence of help found most 
advantageous during twenty 
years of teaching, writing and 
criticizing. $3.00 


—-— -Detach and mail to your bookstore or to~--— 
HOUGHTON MIFFLIN COMPANY 


2 Park Street, Boston, Mass. ° 
Gentlemen: 
Please send me ................. cop........ of CHARAC- 


TERS MAKE YOUR STORY by Maren Elwood, 
at $3.00 each. 


Enclosed find ............... Charge my acc’t. ............ 


SHOLL'S HUMANITOME 


The Applied Thesaurus 
By C. V. Sholl 


An encyclopedic compilation covering Man and 
his life. A guide to Character Delineation, Hu- 
man Description, and Human Action. 


Reference lists lead to material for portraying 
any sort of Character in every detail—his Body, 
Costume, Mind, Emotions, Emotional Expressions, 
Sensations, Appetites, Temperament, Character, 
Manners, Habits, Actions, Speech (with substitutes 
for ‘“‘said’’), Voice, Race, Social Status, Occupa- 
tion, etc., etc. 


Nearly 3,000 uniquely complete word-lists with 
rare words defined. Over 60,000 terms. An Index 
with 18,000 references; 414 7”x912” two- and 
three-column pages. Strongly bound in green 
buckram. 


Mr. Irvin S. Cobb, noted writer and lecturer, 
says: “In my humble opinion you've produced a 
work which should be a tremendous value to 
every writing man, every professional speaker, and 
a whole lot of others. May | congratulate you 
upon your achievement?” 


Sent prepaid and insured for $4.00, check or 
money order. Money back guarantee of satisfac- 
tion. 


The Verbis Publishing Co. P. O. Box 133 
Flushing, New York 


Were Looking For 
PROMISING NEW WRITERS 


Send your manuscripts to our Criticism De- 
partment. Get a complete report on plot, char- 
acterization, style; an expert analysis of mar- 
kets. Obtain the professional coaching counsel 
of the A. & J. Staff. 


We have examined the early work of thou- 
sands of writers, many of whom, receiving our 
constructive help, have later made magazine 
covers and book lists. 

Our research in current literary trends and 
writing methods, coupled with the judgment 
based thereon, are professionally at the service 
of Criticism Department clients. 


Let us see some of your work. 


You can be confident that qualities of crafts- 
manship and appeal wiil be competently rated. 
If we consider your manuscript has prospects 
of sale, with or without revision, our detailed 
personal report will include a list of prospec- 
tive buyers. 

Criticism fee—$2 for first 1000 words, then 
50 cents a thousand to 10,000 words; over 
10,000, 40 cents a thousand. Fee and return 
postage should accompany manuscript. 


THE AUTHOR & JOURNALIST 
CRITICISM DEPARTMENT, 
P. O. Box 600 Denver, Colo. 


The A. J. Sales handles manu- 
scripts on basis of 1 mini- 
mum $4, with a reading Re of $1.25 for first 
1000 words, then 35 cents a thousand. Help- 
ful critical opinion furnished for material 
not deemed salable. Return postage should ac- 
company. Address: Sales Agency Director. 
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